ENGINEERING SECTION OF ELECTRIC REFRIGERATION NEWS, JUNE 1, 1932 


LITERATURE OF 
MANUFACTURERS 


Catalogues, bulletins and other mate- 
rials recently issued. 

Manufacturers are requested to send 
copies of new trade literature to 
Electric Refrigeration News. 


Electric Anemometer 

Detroit Lubricator Co. has put out a 
folder describing its new “Genuine De- 
troit” anemometer which will be dis- 
played at the National A.S.R.E. meet- 
ing this year. The anemometer is an 
indicating apparatus for the measure- 
ment of low-velocity air currents, and is 
self-contained and portable. 


Kold-Kan Refrigeration 

Consolidated Equipment Corp., Green- 
ville, Mich., describes its “Kold-Kan” 
equipment for refrigerating trucks and 
ice cream cabinets in a new bulletin. 
The equipment consists of metal cans 
shaped to fit in the sides, corners, tops 
of ice cream cabinets or trucks. A 
standard Kold-Kan may be frozen at a 
cost of from % to % cent, the bulletin 
claims. To refrigerate one ice cream 
cabinet hole for a month requires 45 
Kold-Kans, costing about 45 cents. 


American Nickeloid Co. 
“Through Thick and Thin for Thirty- 
Four Years” is the title of a small 
booklet issued by the American Nickel- 
oid Co. to commemorate the 34th year 
of its existence. 


Cleveland Tramrails 

A four-page folder illustrating the 
various uses of Cleveland electric tram- 
rails has been published by the Cleve- 
land Crane & Engineering Co., Wick- 
liffe, Ohio. Pictures of the applications 
of the equipment occupy the two inside 
pages. The back page gives a list of 
branch offices where engineers may be 
located to install the equipment. 


Kelvinator Water Coolers 

“Cool Water and Your Profits” is the 
title of a brochure being used by Kel- 
vinator in a campaign to sell water 
coolers. It contains the report of a na- 
tion-wide study of offices and industrial 
plants, analyzing the effect of the proper 
water supply on the productivity of 
workers, and was produced by Trade- 
ways, Inc. Charts, showing the effect of 
fatigue, wasted time, etc. are included. 


Larkin-Warren Cube Maker 

Five folders’ giving specifications, 
photographs, and various uses of the 
new Larkin-Warren Cube Maker have 
been made available. Printing is in 
three colors. The folders appeal to 
grocers, institutions, homes, restaurants, 
and apartment owners. 


Cutler-Hammer Motor Starters 

A new line of synchronous motor 
starters recently brought out by Cutler- 
Hammer, Inc., is described in a notice 
which has been mailed out. The new 
starters are made in sizes from 25 to 
600-hp. for voltages of 220, 440, 550, and 
2,200 volts. 


Neon Products 

Neon Products, Inc., has put out a 
new booklet illustrating uses of Frame- 
O-Neon displays. Sales results of ad- 
vertising a product in a Neon sign are 
shown; comparative costs of various 
types of advertising as compared with 
that of lighted signs, are outlined. 


Allen-Bradley Equipment 

New specification sheets have been 
issued describing Allen-Bradley auto- 
matic starters; single phase automatic 
starting switches; and across-the-line 
automatic starting switches. Applica- 
tions of this equipment are treated in 
each of the booklets. 


New Automatic Expansion Valve 


22 
~INLET ; 
Ja SAE.FLARED TUBE COUPLING . 


ADJUSTING 
SCREW 


Cross section of Lidseen’s new automatic expansion valve. 
o— 


G. Lidseen Designs 
Expansion Valve 


CHICAGO — Gustave Lidseen, Inc., 
manufacturer of brass specialities, re- 
cently introduced the new “G-L” auto- 
matic expansion valve shown in the 
cross-sectional diagram in the illustra- 
tion above. 

The model “B” valve, as it is termed, 
has a valve body of forged brass, ac- 
cording to Mr. Gustave Lidseen. The 
plugs in assembly are sealed under lead 
packing interlocked between the body 
and the plugs. 

The needle is operated by means of a 
toggle which lines up with the bellows 
and the adjusting screw. The needle is 
suspended in pendulum fashion, never 
leaving the valve seat. A fine mesh 
strainer is provided in the valve to catch 
impurities. 

The valve is designed to be used with 
sulphur dioxide, methyl chloride, and 
other refrigerants not detrimental to 
brass or copper, according to the an- 
nouncement. Pressure adjustments are 
made by an adjusting screw. The inlet 
accommodates a \-in. S.A.E. flared tube 
coupling, while the outlet is tapped for 
\4-in. tubing connections. 


FREEZE KING ADDS TWO 
LARGER MODELS TO LINE 


CHICAGO — Two new models have 
been added to the Freeze King refrig- 
erator line, according to announcement 
last week by the Freeze King Refrigera- 
tor Corp. 

Model OH-657 has 6% cu. ft. capacity, 
and model OH-790 is a 7% cu. ft., two- 
door model. Both are overhead pack- 
age-unit types. The addition of these two 
models to the OH-557, 5 cu. ft. model, 
was first announced at the Radio Man- 
ufacturers Association trade show. 

All three models have a factory three- 
year guarantee. 


CHICAGO VALVE COMPANY 
CHANGES ITS NAME 


CHICAGO—James P. Marsh & Co., of 
this city, has changed its name to the 
James P. Marsh Corp., A. D. Rose, sales 
manager, announces. The corporation 
will continue to supply its regular line 
of gauges, controls, and valves for the 
refrigeration industry. 


SUB-ZERO 


Temperatures 


.. Easily Attained 
. «Constantly Maintained 


FOR ICE CREAM—ARTIC, the 
ideal refrigerant, rapidly pro- 
duces quality ice cream of fine, 
smooth texture. And in ice cream 
cabinets, the controlled low tem- 
ratures of ARTIC insure a per- 
ectly refrigerated product. 


For DAIRY PRODUCTS — Milk 


coolers for the dairy farm, refriger- 


“Whe 


Write for Literature and Further Information 


ROESSLER & HASSLACHER CHEMICAL©. 


Empire State Bidg., 350 Fifth Ave. 


with 


Artic 


R26. US PAT. OFF. 


(R&H Methyl Chloride) 


ated trucks, refrigerated storage 
rooms and refrigerated equipment 
for butter and cheese are needs of 
the dairy industry efficiently met 
with ARTIC as the refrigerant. 


For BAKED GOODS — Quick- 
cooling with ARTIC permits the 
handling of freshly baked goods 


soon after removal from the ovens. 


New York, N.Y. 
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FRIGIDAIRE CONDITIONING 
BUILDING IN BOULDER CITY 


DAYTON—Installation of the largest 
Frigidaire air conditioning job sold to 
date is underway in one of the hottest 
spots in the nation, E. G. Biechler, pres- 
ident and general manager of Frigidaire 
Corp., announced last week. 

The entire Administration building of 
the United States Bureau of Reclamation 
at Boulder City, Nev., is being equipped 
with Frigidaire’s new air conditioners, 
Mr. Biechler said. 

Boulder City, a model community 
built by the Federal government and 
under its control, is seven miles from 
Black Canyon, where the dam is being 
built. Temperatures in the city range 
from 105° to 120° F. day after day 
throughout the long summer. 

“The continued heat saps the energy 
and strength of the engineers and their 
staffs and prevents them from doing 
their best,” Mr. Biechler said. “Because 
of this, R. F. Walter, chief engineer of 
the Department of the Interior’s reclam- 
ation activities, ordered installation of 
the new refrigerated air system. 


Latest Patents Issued | 
In Refrigeration Field 


(Continued from Page 7, Column 5) 


Filed Dec. 27, 1929. Serial No. 416,773. 9 
Claims. (Cl. 62—91.5.) 


1,859, 329 


2. In liquid cooling apparatus, a reservoir 


for traverse of the liquid which is to be | 
cooled; and a surrounding thermo-insulating 


casing providing a space for a charge of 
solid carbon dioxide, and passages deter- 
mining circulation of the cold free gas | 


sublimated from the refrigerant around said 
reservoir in a direction counter to the flow | 
of the liquid therein. | 


1,859,239. REFRIGERATION CABINET. | 
Conrad T. Hansen, Bywood, Pa., assignor | 
to Hale & Kilburn Co., Philadelphia, Pa., a 
Corporation of Delaware. Filed March 22, 
1928. Serial No. 263,639. 6 Claims. (Cl. | 
220—9.) 

1. In a refrigeration cabinet comprising | 
thermo-insulated walls and a bottom having 
an external covering and an internal lining 
of thin sheet metal sections with the meet- | 


ing edges suitably interlocked, a _ similar 
material top marginal frame having an | 
angle-section perimetric flange, hooked-sec- | 


tion juncture strips co-extensive of the ex- 
ternal covering edges overlying the angle- 
section flange aforesaid, and strip insula- 
tion interposed in a perimetric recession 
about the cabinet top intermediate the frame 
perimetric flange and external covering as 
well as between said frame and the lining to | 
prevent thermo-conductivity between the | 
outside and inside of the cabinet. 


TRADE MARK 
No. 320,568. John S. Booth, 
Filed Oct. 27, 1931. 


Ser. Dallas, 


Tex. 


THE QUICK FREEZE REFRICERATION 


No claim being made to the words “Plate” 
and “The Quick Freeze Refrigeration” ex- 
cept in the association shown on the draw- 
ing. 

For Refrigeration Units. 
Claims use since Aug. 1, 1931. 


Reader Reaction to 


Specifications Issue 


4500 Extra Copies Gone; 
But Watch for the 
June 29 Issue 


Editor’s Note: Due to the tremen- 
dous demand for extra copies of the 
May 18 issue of the News which 
contained specifications of 33 elec- 
tric refrigerators, the supply of this 
issue is now completely exhausted. 
The 4500 extra copies of this issue 
failed to supply the unprecedented 
number of requests for additional 
copies. 

To fill this need, present plans in- 
clude the publication of complete 
specifications again on June 29, 
1932. The information of May 18 
will be brought up to date, data 
missing from the May 18 issue pro- 
vided, and probably the few absent 
specifications included. 

Until that date it will be impos- 
sible to fill orders for the Specifica- 
tions Issue. But watch for it! 


Compliments 
Manufacturers 


Electro Devices Company 
73 Tremont St. 
Boston, Mass. 
May 26, 1932. 
Publisher: 

Starting into serious. refrigeration 
work late last fall, I looked about for 
tabulated specifications of current de- 
signs. Not finding them, I enjoyed meet- 
ing you and was told such data would 
be available in your columns shortly. I 
subscribed. 

Your issue of May 18 is an amazingly 
satisfactory answer. I congratulate you 
and your staff! 

Also, the complete unit and apparatus 
manufacturers are to be complimented 
for their broad-gauge contributions of 
facts, that will help them in such pub- 
lication, and generally assist the entire 
industry in which we are all so eager to 
serve. 

Fortunately, I ordered several extra 
copies of this issue which I have put 
to good usage. However, if two more 
are available I would be glad to remit 
at once. 

F. A. CORNELL, 
Manager. 


Suggests Reprints 
A. Wayne Merriam, Inc. 
314 Broadway Arcade 
Albany, N. Y. 
May 25, 1932. 
Editor: 

We would like to get as many extra 
copies of your May 18 issue, Engineer- 
ing Section, as possible. 

I presume that this request is one of 
thousands that you will receive from all 
over the country. It is going to be ex- 
ceptionally helpful to salesmen to have 
comparative specifications and I think 
that the effort that you put into the 


gathering of these figures is mighty 
commendable. 

On the hunch that you may have nx 
extra copies I am writing Walter Daily 
to see if they will not sponsor a reprint 
of the specification pages. However, if 
you can send us 10 copies of the Engi- 
neering Section or the_ specification 
pages only, will you please do so? 

E. F. FY Ler, 
Sales Promotion 


Wants M. ay 18 Issue 


1816 S. Hobart Blvd. 
Los Angeles, Calif. 
May 21, 1932. 
Editor: 

Enclosed find check for $3.50 for one 
years’ subscription from 5-6-32 for E.ec- 
TRIC REFRIGERATION News and REFRIGERAT- 
ED Foop News. Please see that I get the 
issue of May 18. After three years of 
ELEcTrIC REFRIGERATION News I cannot do 
without it. 

F. N. CARNAHAN. 


Keen Interest Aroused 


Kimrey Refrigeration Co. 
Greensboro, N. C. 
May 25, 1932. 
Editor: 

Your last edition of ELectric REFrRIGEr- 
ATION News has aroused more than pass- 
ing interest in the industry, and we 
would be pleased to have you mail us 
one and one-half dozen copies at once. 
Check will be sent upon receipt of bill. 

B. S. Kimrey. 


Extra Copies 
5734 McVicker Ave. 
Chicago, III. 
May 24, 1932. 
Editor: 

Enclosed please find 25 cents for 
which send me two copies of ELrctric 
REFRIGERATION News of May 18. I surely 
enjoy reading this paper very much. 

W. A. BasHaw. 


Norge Prices? 
1144 Lakepoint Ave. 
Detroit, Mich. 
May 26, 1932. 

Editor: 

Norge prices are missing in your tab- 
ulation (May 18 issue). Have you got 
them yet? 


GorRDON Murr. 


Valuable Information 
4043 Reno St. 
Philadelphia, Pa. 

May 24, 1932. 
Editor: 

Have just finished reading copy of 
ELectric REFRIGERATION News. It has 
such valuable information, especially the 
new ratings, etc., that I am enclosing 
10 cents, and ask you to mail me a copy 
for my own reference. Every salesman 
should read your magazine. It means 
money for him. 


Harry KAHN 


“ % St. Louis, Mo. 


A } 131 State Street, 


EXTRA DRY 
ISOTOO 


TRADE MARK REGO VY SB PAT OFe 


Liquid Sulphur Dioxide 
REFRIGERATION GRADE 


GUARANTEED 


Super-dried by itself—no oth- 
er chemicals used in drying. 


Service Men rely on our prompt 
deliveries from local stocks 
and our personal service. 


Warehouse stocks at: 


West Norfolk Jacksonville 
New York Miami 
Boston Tampa 
Atlanta Houston 


And with Local Agents at: 
Los Angeles, Cal. 
San Francisco, Cal. 
Denver, Colo. 


Buffalo, N. Y. 
Cincinnati, Ohio 
Cleveland, Ohio 


Chicago, Ill. Seattle, Wash. 

New Orleans, La. Vancouver, B. C., Canada 
Detroit, Mich. Winnipeg, Man., Canada 
St. Paul, Minn. Toronto, Ont., Canada 


Montreal, Que., Canada 
London, England 


Write, wire or cable where we may serve 
you. Cable Address “Eustis Boston”. 


West Norfolk, Virginia 
F. A. EUSTIS, Secretary 


Boston and 75 West Street, New York 
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Registered U. S. Patent Office 


The business newspaper of the refrigeration industry 


REFRIGERATION NEWS 


ISSUED EVERY WEEK 
VoL. 6, N¢ 6, No. 40, SERIAL No. 168 


REFRIGERATORS 
SURPASS AUTOS 


Graphs Show Industry 
Records Since 


1930 


NEW YORK CITY—That the numbe: 
of household electric refrigerators sold 
in April, 1932, exceeded the number of 
passenger automobiles sold for the first 
time was shown by a report submitted 
to the refrigeration division of the Na- 
tional Electrical Manufacturers Asso- 
ciation at its meeting May 17, by Glenn 
Muffly, in charge of statistical work for 
the division. 

The report, 


| 


complete with graphs, 
showed electric refrigeration sales by 
months for the period from January 
1930, to April, 1932, inclusive. 

While the figures for February, March | 
and April of 1932 are below the corre- 
sponding figures for 1930 and 1931, it is 
worthy of note that April, 1932, shows 
the largest volume in number of units 
in the history of the industry with the 
exception of April and May, 1931. 

On account of the unusual businecs | 
conditions prevailing this year, it is | 
necessary to find a base-line for com- | 
parison which shows the electric refrig- 


See Chart on This Page 


eration industry in a truer relation than 
by reference to previous years. 

After a study of business curves fo! 
various industries, it was decided that 
passenger automobile sales provide the 
best basis for the development of a 
curve representing the growth of the 
household electric refrigeration indus- 
try. Another reason for the selection of 
passenger automobile sales for this com- 
parison is that the automobile is the 
main competitor of the electric refrig- 
erator for a place in the family budget. 

It was shown that the sales curves for 
these two industries have the same sea- 
sonal characteristics. It is difficult to 
compare two curves of such marked sea- 
sonal nature even when they are similar 
in shape, but the graphs presented 
solved this problem by the interpolation 


(Concluded on Page 16, Column 4) 


DETROIT CONCERN WILL 
ASSEMBLE $69.50 UNIT 


DETROIT—The Jacobson Refrigera- 
tor Co., with offices and plant at 948 
Michigan Ave., here, will soon begin the 
assembly and sale of a 4.5 cu. ft. net 
model refrigerator that will sell for 
$69.50, according to I. Jacobson, presi- 
dent. 

Mr. Jacobson was not ready to an- 
nounce details concerning the make of 
the cabinet, motor, or compressor, as he 
is still experimenting with these parts. 
He stated, however, that the “Frozone” 
(name given to the new line) models 
would be equipped with a McCord 
evaporator, American Radiator expan- 
sion valve, and Ranco control. 

The $69.50 model will have a lacquer 
finish on both the interior and exterior 
Mr. Jacobson states that he is planning 


(Concluded on Page 2, Column 1) 


HILDENBRAND STARTS AS 
EXPORT REPRESENTATIVE 


DAYTON—Walter J. Hildenbrand has 
resigned from the Frigidaire Corp. ex- 
port department to go into independent 
business as manufacturer’s representa- 
tive in Europe. He has established head- 
quarters in London 

Mr. Hildenbrand was vice president 
and general manager of Walter & Cen- 
doya Co., Havana, Cuba, and regional 
manager of Frigidaire in the Central 
American region. For three years pre- 


vious to that he was managing director 
of the more than 300 employes of Frig- 
idaire’s German branch 


MERRETT JOINS ENGINEERING 
STAFF OF BRIGGS 


DETROIT—Earle E. Merrett 
joined the Briggs Mfg. Co. here, 
engineer on the new Briggs refrigerator 
cabinets which were introduced a few 
months ago. 

Mr. Merrett’s experience 
frigerator merchandising connections 
with General Electric in Toledo; White- 
head and Kales Co., Detroit; and Kel- 
vinator Corp., Detroit. 


has 


as sales 


includes re- 


APRIL SALES OF 


Copyright, 1932, by 
Business News Pub. Co. 


W. H. CAMPBELL 
Former Servel man elected vice 
president of J. H. McCormick & Co. 


| 


| 


DUNNING SHOWS GAIN 


IN G. E. SALES DRIVE 


CLEVELAND, June 6.—(Special Wire 
to ELectric REFRIGERATION News)—The 
salesmen of A. S. Dunning, president of 
Refrigerania, and distributor at Duluth, 
Minn., of General Electric refrigerators, 
crashed sales resistance last week for 
an advance of 164.23 miles, according 
to announcement from Monitor Top war 
campaign headquarters, here. 

As the campaign went into its final 
week (an armistice is expected to be 
reached Saturday), Gen. C. L. McCrea’s 
forces in Washington, D. C., progressed 

(Concluded on Page 2, Column 4) 


MAY NEW YORK FRIGIDAIRE 


SALES GAIN 33 PER CENT 


YORK CITY—Total unit sales 
of Frigidaire equipment in the New 
York area for May showed an increase 
of 33 per cent over the same month of 
1931, according to C. M. Eakin, district 
manager. 

Unit sales of this company’s house- 
hold electric refrigerators in the metro- 
politan territory showed an increase of 
45 per cent, he said. 


NEW 


| 


| 
| 
| 
| 
| 
| 
| 
| 
| 


| sales 


| Chicago, 


DETROIT, MICHIGAN, JUNE 8, 1932 


Entered as second-class matter 
Aug. 1, 1927, at Detroit, Mich. 


COSGROVE HEADS 
WESTINGHOUSE 
REFRIGERATION 


Graves, Former Mer., 
To Direct Sales 
In Chicago 


MANSFIELD, Ohio 
appointed Westinghouse refrigeration 
promotion manager early this 
spring, has been advanced to the posi- 
tion of head of the Westinghouse refrig- 
eration division, 

Mr. Graves has been transferred to 
where he will head refrigera- 
tion sales in that district. Mr. Cosgrove 
was formerly manager of the commer- 
cial refrigeration division. 

Other new Westinghouse appoint- 
ments just announced are those of R. E. 
Imhoff, new sales manager of the mer- 
chandising department, and M. L. My- 
ers, new manager of appliance division. 


9% TAX 


The five per cent tax on mechan- 
ical refrigerators is included in the 
mammoth budget balancing tax bill 
which was signed by President 
Hoover Monday afternoon, two 
hours after it had been approved 
by the Senate. 


R. C. Cosgrove, 


The refrigeration tax is on man- 
ufacturer’s selling price. 


Campbell Joins 
McCormick Co. 


NEW YORK CITY-Wilbert H. Camp- | 
bell is now vice president in charge of 
sales for J. H. McCormick & Co. of Wil- 
liamsport, Pa., maker of Airtrol air con- 
ditioning equipment. Mr. Campbell is 
now established in the company’s gen- 


eral sales office, with headquarters in 
the Chrysler Bldg. 

Mr. Campbell was eastern district 
manager for Servel for the three years 


of 1925-27, 
of the Filtrine Mfg. 


and since then vice president 
Co. 
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succeeding C. B. Graves. | 


Visits Branches 


| 


W. S. SHIPLEY 
Vice president starts tour of 36 
western branches. 


YORK HEAD TO VISIT 
36 SALES BRANCHES 


| 

| YORK, Pa.—wW. S. Shipley, president 
lof the York Ice Machinery Corp., will 
| meet the managing heads of 36 Western 
| York sales and service branches on a 
‘trip through the Middle-West and the 


| Pacific Coast regions which he is now 
making. 
| Mr. Shipley will discuss with these 


|men the sale and distribution of York 
| products, and will secure in the field 
| first-hand information on conditions. 

| Cities in which Mr. Shipley will stop 


include: Atlanta; Chicago; St. Louis; 
Houston, Tex.; New Orleans; El Paso, | 
| Tex.; Los Angeles; San _ Francisco; 


| Sacramento, Calif.; and Seattle. 


| 


SALE OF ELECTROCHEFS 


DETROIT—R. B. Marshall, vice pres- 
ident and general manager of Electro- 
master, Inc., has taken over the duties 


formerly handled by A. H. Jaeger as 


| general sales manager. 


Mr. Marshall has assumed the duties 
of Mr. Jaeger’s position in addition to 
those he eneady supervised. 


. X Marks the Seat Wiers a New Record Was Made 


REFRIGERATOR-AUTO CURVES CROSS 


two major industries 


The curves below tell a dramatic story in the lives of 
During the month of April, 1932, 
the lusty young electric refrigeration business overtook | 
its older brother in the race for sales volume. 
the heavy lines cross, sales of household electric refrig- 
erators exceeded sales of passenger automobiles. 
story in Column 1. 
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SHIPMENTS 


MARSHALL WILL HANDLE 


TEN CENTS PER COPY 
__THREE DOLLARS PER YEAR 


NELA CONVENTION 
LACKS EXHIBITION 
OF FORMER YEARS 


Refrigeration Bureau 
Display Explains 
Sales Plan 


By Scone F. Deidenh 

| ATLANTIC CITY, N. J., June 7. 

| (Special Wire to Evectric REFRIGERATION 
| News)—-Chastened in spirit, curtailed in 
| expenditures, and poorly attended, the 
| Fifty-fifth Convention and Exhibition of 
the National Electric Light Association 
|opened quietly and without fanfare of 
trumpets here Sunday afternoon and 
will continue— probably in the same sub- 
dued mood—through Friday. 

Grimly ironic, and indicative of the 
general tone of the sessions, was the 
fact that the N.E.L.A. trimmed its budget 
| for the exhibition by turning off thou- 
sands of electric lights. Wattage was 
| greatly reduced by the substitution of a 
few big floodlights in the exhibition hall 
for the multicandlepower indirect light- 
ing system which ordinarily illuminates 
the world’s largest auditorium. 

Likewise, the Electric Refrigeration 

3ureau saved money in setting up its 
exhibit by displaying no models of elec- 
trie refrigerators. 

And inasmuch as the refrigeration 
nanufacturers, who in the past have 
laintained large and elaborate exhibits, 


The address of J. E. Davidson, 
chairman of the Electric Refrigera- 
tion Bureau, on the activities of 
the Bureau, is reported on page 
nine of this issue. The speech was 
presented at the annual N.E.L.A. 
convention. 


have this year confined their appropria- 
tions for this purpose to their shares 
in the cost of the Electric Refrigeration 
Bureau exhibit, there are no refrigera- 
tors on display in the auditorium. 
Smaller and less pretentious as com- 
ared with former years is the exhibi- 
les itself. Dominant exhibits are those 
(Concluded on 


FRIGIDAIRE, KELVINATOR 
EXHIBIT AT CONVENTION 


DETROIT, June 8.—Frigidaire and 
Kelvinator represent the electric refrig- 
eration industry among exhibitors at 
the 17th annual convention and Inform- 
i-show of the National Association of 
Purchasing Agents, which closes at the 
Book-Cadillac Hotel here, tomorrow 

The Frigidaire booth at the show fea- 
tures the unit-type room coolers or ait 


Page 20, Column 1) 


conditioners, and also includes selected 
household models of both White and 
Moraine lines, a pressure-type water 
cooler, office water cooler, and an in- 
dustrial type water cooling tank 
Refrigerating coils for commercial in- 
tallations and a four-hole ice cream 
cabinet are also on display 

C. E. Quigley of the National Users 


Paul Bun- 
and E. H 


Column 5) 


department, Frigidaire Corp., 
ger, advertising department 


(Concluded on Page 2 


OXLEY RESIGNS AS NELLA. 
DIRECTOR OF INFORMATION 


YORK CITY 
director of 


George F. Oxley’s 
information 
N.E.L.A. headquarters 
Bernard F. Wea- 
director, as of May 1 
Mr. Oxley entered the employ of the 
association March 1, 1920, as director 
of publicity under Merlin H. Aylesworth, 
then managing director of the associa- 


NEW 
resignation a 
ervice at 
epted by 


and 
ha been acc 
dock, executive 


tion. He had previously been associated 
with Mr. Aylesworth in Denver as sec- 
retary of the Colorado State Public 
Utilities Commission, when Mr. Ayles- 
worth was its chairman 


All advertising and publicity activities 


of the association, and all informational 
ervices, including the N.E.L.A. Bulletin 
have been directly under his supervision 


NORGE DISTRIBUTOR CHANGES 
CORPORATE NAME 


The 
Radio Corp., 


corporate name of 
distributor of 
Norge refrigerators for Michigan, has 
been changed to the Republic Supply 
Corp., according to announcement by A 
H. Zimmerman, president. 


DETROIT 
the Republic 
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| ALLISON ADDRESSES 


~NEW JERSEY BUREAU 


CAMDEN, N. J.—G. W. Allison, field | 
manager of the Electric Refrigeration 
Bureau, was guest speaker at a meeting 
of the refrigeration division of the Elec- 
trical League of South Jersey recently. 
\ Approximately 40 dealers attended the 
meeting, the purpose of which was to 
discuss trade abuses. 

A plan for more complete organiza- 

D tion and methods of cooperation to keep 

‘ the refrigeration business on a firm 

basis in Camden was discussed, and a 

' committee of retail dealers, together 

with the refrigeration board of the 

League, will visit counties adjacent to 

4 Camden to hold sectional dealer meet- 
i ings. 

The work by the league is receiving 
the cooperation of the Camden Courier- 
Post in publicity. The manager of its 
electric appliance advertising depart- 
ment is a member of the committee to | 
organize dealer efforts. 


DETROIT CONCERN WILL 
ASSEMBLE $69.50 UNIT 


Buckeyes in the Sunshine State 


ean 


A EORONTS 


Ke 
i 


oo meg 


(Concluded from Page 1, Column 1) 


a model with a porcelain liner that will 
sell for $79.50. 
The ‘Frozone” models will carry the 


Show at San Jose, Calif. 


held by Curtis Prosen Co., dealer. 


Buckeye electric refrigerators made their public debut on the Pacific Coast at the Home Appliance and Electrical 
Several of the timid salesmen are hiding behind the refrigerators. 


The display was 


company’s guarantee for one year on 
both compressor and cabinet. 

The Jacobson Refrigerator Co. will 
open a retail branch store in Detroit in 
the near future, Mr. Jacobson avers. 

The “Frozone” line will be sold on a 
cash basis only, Mr. Jacobson states. 

Mr. Jacobson has headed the Market 
Hardware and Furniture Co. of Detroit 
for the past 11 years and for the past 
few years has acted as an appraiser of 
used refrigerators for all the leading 
distributors of refrigerators in Detroit. 


G. E. SALESMEN TO VISIT 
OLD MEXICO 


Mexico. 


Insert two slices of bread into the 
Toast Set the 
timing lever to dark, medium or light 
The 
pilot light flashes on, signaling that the 
Current 


King’s double oven. 
and turn on the switch... elick! 


toast is done. is reduced — 
bread cannot toast any longer but will 
to keep hot until wanted. 


Two golden-brown slices of toast are 


continue 


waiting. Outside surfaces are toasted 


evenly and completely. Centers of the 
slices are moist and fresh — piping hot 


with all the flavor sealed in. 


No the market 


offers such outstanding value — so many 


other toaster on 


exclusive conveniences and practical 


selling features. 


The Toast King is moderately priced. 
Below competition but high enough to 
give a margin of profit that is very much 
worthwhile. There’s a royal profit in 


every sale. Mail the coupon for com- 


plete details. 


Double Action Manufacturing 
Corporation 
GRAND RAPIDS, MICHIGAN 


Pioneers in the Electric Toaster Field 


CLIP THIS COUPON: 
Double Action Manufacturing Corporation, 
Grand Rapids, Michigan 


Without obligation, please send complete | 
details regarding the Toast hing. : 
) Distributor Franchise ' 


Preferred Dealer Franchise 


Name 


LOS ANGELES—At the close of the} McCall, 
Monitor Top War Campaign June 11, | Burry, 
George Belsey Co., Ltd., distributor here 
for General Electric refrigerators will Sharp, Schouten, Fix, 
play host to about 300 General Electric | Brainard, 
refrigerator salesmen in Rosarita, Old| Hartman, Furst, 


Salesmen who already have qualified 
for the Rosarita party include the fol- 
lowing: C. W. Brady, Pennekamp, Cal- 
vert, Settle, A. W. Anderson, Colbert, 
Weir, T. Anderson, Meaney, Bardwell, 
Hoffman, Mangan, McWha, 
Kenan, Hendrick, Stowers, 
Vonderembs, Lail, Patterson, 
Russell, DeCoux, 
McClain, 
x 


Haney, 


Hunt, Zintgraff, 


H. D. Woods, 


| Woods, and Eastman. 


Address 


City State 


tie a 


DUNNINGS TROOPS MAKE 
BIG ADVANCE IN G. E. WAR 


(Concluded from Page 1, Column 2) 


117.86 miles, within 16 miles of Gen- 
eralissimo A. Wayne Merriam, Albany, 
who is fighting to retain his rank. 

The race between Lt. Gen. Rex Cole, 
and Lt. Gen. Phil Harrison, Newark, 
continues neck-and-neck, and Cole last 
week displaced Harrison, who led the 
week before. 

Lt. Gen. Judson C. Burns and his 
army, Philadelphia, advanced through 
enemy lines on the Atlantic Front for 
a total of 102.14 miles. On the Southern 
Front, Lt. Gen. George S. Patterson, St. 
Petersburg, Fla., advanced 102.04 miles, 
pulling himself up from the cellar posi- 
tion in his region. W. D. Alexander, 
Atlanta, took his place as lowest rank- 
ing Lieutenant General. 

On the metropolitan front, J. E. Neily, 
Hartford, Conn., and Gould-Farmer 
|forces, Portland, Me., led the field. 
| A. F. Head, Indianapolis, retains his 
| title of General in his region despite an 
unusually small advance for the week. 
H. A. Pendergraph, Nashville, Tenn., 
also retained leadership despite the ef- 
forts of the Griswold battalions to dis- 
place him. 

A. J. Finck, Denver, is being pushed 
for his rank of General by K. A. Con- 
nelly, reports show. H. H. Courtright, 
commander of the Fresno, Calif., dis- 
tributorship, made the largest advance 
of any army on his front, to retain 
the highest rank. 

H. D. Laidley, Portland, Ore., still 
ranks lowest in the Pacific Coast sector, 
but Lt. Gen. Frank Edwards, of Salt 
| Lake City, advanced only three miles 
|farther last week than did Laidley. 


C. V. HILL BUILDING TWO 
NEW FACTORY ADDITIONS 


TRENTON, N. J.—C. V. 
}manufacturer of Hill Dry-Cold refrig- 
erator cabinets, has work under way on 
|two factory additions, a two-story, 70x 
144-ft. building, and a one-story unit. 

The first will be equipped for fabri- 
cating the metals used in manufactur- 
ing refrigerator parts, and the smaller 
structure will be used for enameling. 
The cost of both buildings will be about 
$65,000 with equipment. 


OKLAHOMA AIR TERMINAL 
EQUIPPED BY G. E. 


| OKLAHOMA CITY—The new Air 
Terminal administration building and a 
new hangar at the Oklahoma City 
Municipal Airport have been furnished 
with General Electric equipment. 

The coffee shop in the administration 
| building contains a CS-450 General Elec- 
}tric commercial model, and the new 
| hangar is equipped with a General Elec- 

tric water cooler. 

Clint T. Johnson is president of the 

Oklahoma Aviation Service, Inc., which 
purchased the refrigeration equipment. 


‘MOORE HEADS GIBSON OUTLET 


JOHNSTOWN, Pa.—Walter W. Moore, 

for 17 years an executive of the Johns- 
}town Automobile Co., and during the 
|last 10 years its general manager, has 
| been elected to the presidency of the 
| corporation to succeed the late Philip 
|M. Price, who died late in April. 
The company is distributor for G.bson 
lelectric refrigerators, automcbile parts 
|and accessories, Atwater Kent 
j;and electrical appliances, besides 
dling Oldsmobile and Cadillac automo- 
| biles. 


Hill & Co.,| 


radios, | 
han- | 


PURCHASING AGENTS 
CONVENE IN DETROIT 


(Concluded from Page 1, Column 5) 
Begg of the Detroit Frigidaire branch, 
manned the booth. 

Kelvinator products exhibited are two 
hand-pressure type and one bottle-type 
water cooler from the new line of eight 
water coolers just brought out by Kel- 
vinator, a PK-7 household model is 
also on view. 

B. P. Watkins, purchasing agent, di- 
rected plans for the booth. L. Strang- 
ley of the Detroit Kelvinator branch 
attended the exhibit. A tour of the 
Kelvinator plant will be taken by dele- 
gates this afternoon. 


More than 350 delegates were regis- 
tered at the convention Monday morn- 
ing, and that number was expected to 
be doubled before the convention ses- 
sions were well underway. Buying pow- 
er estimated at more than 30 billion 
dollars is represented at the convention. 


Kettering Did Not Speak 


Charles F. Kettering, vice president 
of General Motors Corp., who was sched- 
uled to speak Monday morning, was not 
on the program, and his subject, “Re- 
lation of Research to Planning,” was 
taken by F. M. Zeeder, vice president 
in charge of engineering of Chrysler 
Corp. Featured speeches during the 
convention include those of Henry Ward 
Beer, former trial counsel of the Fed- 
eral Trade Commission, and now pro- 
fessor of anti-trust and trade restraint 
law, Brooklyn Law School, St. Lawrence 
University; Charles Wesley Dunn, mem- 
ber of the New York Bar, and Abram 
F. Myers, formerly of the Federal Trade 
Commission, who presented opposing 
viewpoints on the question “Should the 
Anti-Trust Laws be Modified?” 


Other speakers’ included: Mayor 
Frank Murphy, of Detroit, who wel- 
comed the delegates; Wallace B. Don- 
ham, dean of the Harvard University 
Graduate School of Business Admin- 
istration, “Implication of Economic 
Planning”; Charles F. Abbott, execu- 
tive director of the American Institute 
of Steel Construction, Inc., who spoke 
Monday on “Self-Regulation of Indus- 
ry." 

Donald G. Clark, purchasing agent, 
Brown & Sharpe Mfg. Co., and chairman 
of the committee on education, N. A. 
|P. A., whose subject was “Purchasing 
| Problems as Affected by Economic Plan- 
ining’; E. C. Robbins, professor in the 
|Harvard University Graduate School of 
Business Administration, “An Evalua- 
|tion of Economic Planning, Particular- 
ly as it Affects the Work of the Pur- 
chasing Agent.” 


Group Sessions 


Group sessions devoted to problems 
|connected with specific industries were 
held as follows: educational and insti- 
tutional buyers; financial group (with 
Raymond E. Flynn, purchasing agent, 
Union Guardian Trust Co., Detroit, as 
chairman); governmental purchasing 
group; mining, smelting and refining 
group, headed by E. G. Wertheimer, pur- 
chasing agent, Federated Metals Corp. 

Iron, steel, and coal joint meeting; 
lumber, headed by Guy A. Tompson, 
purchasing agent, The Empire Com- 
panies, Bartlesville, Okla.; public utility 
|group; pulp and paper manufacturers’ 


| buyers group; oil company buyers; 
|chemical and allied products group, 
| headed by Homer Whitman, purchasing 
jagent, Hooker Electrochemical Corp., 
| Niagara Falls, N. : 2 

Construction buyers’ group; paper 


shipping containers buyers. 

More than 80 exhibitors took part in 
the display, including: Acme Steel Co.; 
Air Reduction Sales Co.; Allen Mfg. Co 
(screws, bolts, pipe plugs); American 
Crayon Co.; American Spring & Mfg. 
Co.; American Steel & Wire Co.; Barnes- 
Gibson-Raymond, Inc.; Burroughs Add- 
ing Machine Co. 

Bussman Mfg. Co.; Carter Bloxonend 
Flooring Co.; Chrysler Corp.; Cleveland 
Container Corp.; Clipper Belt Lacer Co.; 


Continental Car-Na-Var Corp.; Con- 
tinental-Diamond Fibre Co.; Detroit 
Seamless Tube Co.; Joseph Dixon Cru- 
cible Co.; Doehler Die Casting Co.; 


Eagle Pencil Co. 

Eberhard Faber Pencil Co.; Fairmont 
Aluminum Co.; Federal Products Corp.; 
Federal Screw Works; Frigidaire Corp.; 
Robert Gaylord, Inc.; General Motors 
Corp. (Chevrolet, Fisher Body divi- 
sions); Great Lakes Steel Corp.; Hinde 
& Dauch; Jones & Laughlin Steel Corp.; 
Kelvinator Corp. 

Linen Supply Association of America; 
Ludlow-Saylor Wire Co.; Lunkenheimer 
Co.; MacRae’s Blue Book; McAleer Mfg. 
Co.; Murray W. Sales & Co.; National 
Tube Co.; National Vulcanized Fibre 
Co.; Oakite Products, Inc.; L. M. Payne 
Co., representing Bishop & Babcock 
Mfg. Co. 


The Purchasing Agent Co., Inc.; River 
Raisin Paper Co.; Joseph T. Ryerscn 
& Son, Inc.; Relief Printing Corp.; Rem- 
ington Rand, Inc.; Seymour Mfg. Co.; 
Signode Steel Strapping Co.; Standard 
Register Co.; Textile Products Corp.; 
Toledo Scale Co. 

Union Wire Die Corp.; Waterbury 
Button Co.; F. S. Webster Co.; L. A. 
Young Spring & Wire Corp.; Youngs- 
‘town Sheet & Tube Co. 
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GIBSON 


GIBSON ELECTRIC REFRIGERATOR CORPORATION 
GREENVILLE 


MICHIGAN 


Out of the complicated maze of refrigeration — the jumble 
of prices, features and styles of scores of different makes — 
you who have waited, and watched, have seen one refrig- 
erator rise, steadily and swiftly, to the top...... the 
Gibson Electric! 


And Gibson leadership is well deserved. It has been 
earned on sheer value at a time when values are being 
tested as never before. 


The Gibson Electric offers matchless beauty, every conven- 
ience and the superb performance and economy of MonoUniT 
power. It is soundly built and fairly priced. Investment is 
protected by over half a century of exclusive refrigeration 
experience. 


Decide now to stock the Gibson line. Its leadership is defi- 
nitely established and the height of the season is just ahead. 
Get the profit that is waiting! Mail the coupon today. 


CLIP THIS COUPON 


Gibson Electric Refrigerator Corp., 
Greenville, Michigan. 


Without obligation please give me com- 


ae arrest. 


BASees Soames here. IN CANADA plete details on Gibson Dealer Franchise. 
eek N. aa te ; TRESTRAIL CORPORATION, Ltd., 
icago, Ill., U. S. A. 
ca 255 Spadina Ave. 1100 Craig St., Name 
Cable Address Toronto East Montreal Street 
“GIBSELCO” Chicago, Bentley Code Montreal, Quebec 
City State 
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PEOPLE 


LITTLE STORIES OF INTERESTING 


IN THE REFRIGERATION INDUSTRY 


Summarizing the Case 
Against Public Utility 


Merchandising 


The N.E.L.A. convention which is 
running this week in Atlantic City is 
marked by a sober and quiet manner. 
It isn’t so big or so vehement as it has 
been in past years. 

Perhaps one reason is that widespread 
agitation against public utility merchan- 
dising is beginning to show up in the 
records. It is reported that the utility 
appliance sales departments are not 
nearly so active this year as they have 
been in the past. 

Not long ago we made some inquiries 
among a number of friends in the in- 
dustry as to just what the complaints 
against utility merchandising are today. 
Here they are, in toto: 

1. Excessive long terms. 

2. No definite amount of down pay- 
ment. 

3. Practice of utilities of: 

(a) Leading customers to believe 
that they could get better rates, 
quicker or better service if mer- 
chandise was purchased from them. 
(b) Giving slow service where util- 
ity did not sell the merchandise. 
(c) Utility employes deprecating 
competitors’ merchandise. 

4. The furnishing of free lines to 
meters and free outlets in the house. 

5. Excessive trade-in allowances. 

6. Allowing electric refrigerators to 
remain on trial for indefinite periods of 
time. 

7. Plain, unadulterated price-cutting. 


Next week we shall endeavor to 
present all we can pick up at At- 
lantic City in rebuttal of these argu- 


ments. 
. * 


+ 
7 . > 
Vining’s New Story 

Sam Vining has a new story. He 
says it’s sure fire at any gathering of 
refrigerator salesmen. It runs some- 
thing like this: 

About 4 o’clock in the afternoon of a 
scorching hot day a perspiring spe- 
cialty salesman sat down on the edge 
of a curb. . 

He had been working this particular 
street all day. He had landed not a 
single order. Couldn’t make any eve- 
ning appointments. Didn’t even get a 
nibble, in fact. And it was a blistering 
day, and he was so-o-o-o tired and dis- 
couraged. 

About 400 yards down the road was 
one more house. It was the last on the 
street; the only front door on which he 
hadn’t hammered that day. 

With one hand the salesman shaded 
his eyes from the lowering sun, and 
peered down at that house. He saw that 
it didn’t really deserve to be called a 
house; it was more like a shack. Surely 
he wouldn’t find a prospect in that 
tumble-down hovel. 

But the salesman refhembered what 
his supervisor was continually preach- 
ing about the law of averages. And he 
decided to make that last call. 

After trudging wearily down the road, 
the leaden-footed salesman arrived at 
the shack. It was more decrepit and 
disheveled than he had been able to 
discern from the curb where he had 
been sitting. It looked like the last 
refuge of the original “Dusty” Roads. 

There was no door to this hovel, and 
through the opening where the door 
should have been the salesman saw a 
gaunt and haggard old man bending 
over a washtub, forlornly rubbing an 
old rag of a shirt on a broken wash- 
board. 

The salesman knocked. 

“Come in, son,” called the old man 
politely. “What can I do for you?” 


“I represent the Utility Light and 
Power Co.,” announced the sales- 
man, “and I should like to tell you 
something about our up-to-date line 
of washing machines, refrigerators, 
ranges, and vacuum cleaners.” 

“Well, well, how interesting,’ 
smiled the wretched old man, wiping 
off his hands on a ragged shirttail. 
“Do sit down and tell me all about 
it. I used to be a specialty salesman 
myself!” 


Cramer, Krasselt, and 
Associates 


One of the most active publicity de- 
partments attached to any of the ad- 
vertising agencies with which our pub- 
lication has contact is that of the 
Cramer-Krasselt Co. in Milwaukee, 
which has the Norge account. 

This outfit works on a large-scale 
basis, and broadcasts Norge publicity 
far and wide to all kinds and types of 


E EXPANSION VALVE 


By George F. Taubeneck 


‘Gosh! It Seems Like Yesterday!” 


LITTLE STORIES OF INTERESTING | 


IDEAS 


IN THE REFRIGERATION INDUSTRY 


L. U. Larkin and V. P. Warren, who manufacture refrigeration products 
in Atlanta, look over the first Larkin patented coil, made in October, 1925. 
They are, incidentally, just about the World’s Most Hospitable Hosts. 


publications. All this generalized pub- 
licity comes to our desk. 

Because some of it isn’t the sort 
of material we print, because we 
may have the news in it already, and 
because we don’t always agree with 
their ideas of what legitimate news is, 
only a portion of this material ever 
finds its way to the rewrite desk. (This 
situation, however, is true of most pub- 
licity.) Even so, their percentage of 
hits is pretty good. 

One can’t help but be impressed with 
the energy and productivity of the 
agency, however. These boys are the 
sort who bounce back to their feet twice 
for every time they hit the floor. 

Lee Tracy is the fellow who signs 
most of their contributions; although G. 
E. Stedman, vice president in charge of 
market planning, seems to have an ac- 
tive hand in the work. 

In Chicago to the R.M.A. show and 


Norge distributors’ convention came al- 
most the entire Cramer-Krasselt execu- 
tive staff: 

F. G. Cramer, president; W. A. Kras- 
selt, vice president and treasurer; A. W. 
Seiler, executive vice president and | 
secretary; H. W. Terry, vice pesident; R. | 
E. Caldwell, vice president; A. A. Leven- 
seller, copy staff. 

M. E. Moon, copy staff; F. Aumueller, 
service department; C. W. Faude, serv- 
ice manager; G. E. Stedman, vice presi- | 
dent in charge of market planning; L. | 
Tracy, director of publicity and re- | 
search; and C. M. Daniell, manager, | 
space purchasing department. 
We shook hands all around, and were | 

| 
| 


impressed with their personalities as 
much as we have been with their work. 
They were “as advertised’—young, ag- 
gressive, enthusiastic, and fired with an | 
invigorating esprit de corps. | 
Among the group was a man who 
again impressed us with the truth 
of the old saw that “it’s a small 
world after all.” 
His name was Corey W. Faude, | 
and he is the Cramer-Krasselt serv- | 
ice manager. 


For some years he has been hap- 
pily married to a boyhood (when we 
had time for such things) sweet- 
heart of the Valve. Mr. Faude as- 
serts that she is even more beauti- 
ful now than she was during those 
halcyon days. 


Echoes of a Wild Ride 


Not long ago the Valve described, | 
under the caption, “Leaf from the Diary | 
of an Editor,” a pair of wild rides in 
which he helped the following men 
catch trains out of Detroit: 

Paul Jones, Servel advertising and 
sales promotion manager; John Ditzell, 
Majestic sales manager; R. C. Cosgrove, 


Westinghouse sales planning and sales 
Jim Nance, 


development 


Frigidaire sales promotion manager; 
and Bill Myers, Mayflower treasurer and 


m 


anager; 


merchandising manager. 


Apparently those rides haven’t been 
Shortly after the Valve ar- 
rived in Chicago last week, he met John 


forgotten. 


Ditzell on Michigan Blvd. 


“Did you drive over?” queried Mr. 


Ditzell. 


“No, I took an airplane over this 


time.” 


“Oh, I see,” remarked the Ma- 
innocently. 
“Took your time on this trip, eh?” 


jestic 


The second of the above mentioned 
wild rides resulted in a deserved ticket 
for speeding, followed by a substantial 


fine. 


sales 


Youngest G. E. Salesman 


manager, 


Reading of this calamity, Mayflower’s 
Mr. Myers wrote us the following letter, 
enclosing a blank check (which, inci- 
dentally, was so blank that it didn’t 
even have his signature): 

“There is one thing that can shake 
this hearty frame. It is the knowledge 
that some other wayfarer along life’s 
trail has come to grief on our account. 

“When I read in this issue of the 
News that you had been fined $20 for 
speeding the night you took me to the 
train, I was convulsed with pain and 
contorted with grief. It has been several 
days since my twitchings have reduced 
themselves to the point where I can 
bring myself to write you. 

“I am indeed sorry to have been the 
innocent cause of this brush with the 
forces of law and order. 

“Hoping to make amends in my own 
small way, I am sending you a check. 
I have left this blank so that you can 
fill it out for any amount which seems 
necessary to you to assuage your grief.” 

* * ” 


Mr. Biechler on 
Air Conditioning 


Over at Frigidaire headquarters in 
Dayton right now they’re all thinking 
hard and fast about air conditioning. 
One of the reasons is that President E. 
G. Biechler is all hepped up over it. 
Here are some of the things he has to 
say about this new service: 

“The sales for air conditioners reach 
into so many human activities that 
virtually every type of residence, com- 
mercial establishment and office soon 
will be included in the classifications 
represented in our list of installations. 


“It is a widely known fact that the 
sales volume in the electric refrigeration 
industry got its real start after people 
began seeing electric refrigerators in 
operation in their friends’ homes and 
apartments. 

“It is safe to assume that a similar 
growth will occur in this new industry, 
and dealers who are pioneers in its de- 
velopment will be the leaders in their 
communities as recognition of mechani- 
cal conditioning of indoor air becomes 
a matter of course. 

“The never-ending achievement of 
Americans in their quest for comfort,” 
according to Mr. Biechler, “is a factor 
that is of vital importance in the sale 
of refrigerated air systems. 

“A man will give everything he has 
for his life, and will give much for com- 
fort,” he declares. “As soon as he is 
convinced he is going to be carried 
through the heat and humidity of the 
summer in perfect comfort, and that his 
efficiency for work or play is going to 
be higher than ever, he can’t help but 
be sold on air conditioners. And if he 
has the ability to pay, he is sold.” 

* * + 


Comparing Electric 
Refrigeration with Ice 


Being an Editor on Wheels has its 
disadvantages. Noting that one travels 


Kevin Kilfoil, pictured above, is 16 months old. His father, the manager 
of the South African General Electric Co. at Pretoria, South Africa, 
claims that Master Kevin helps sell G. E. refrigerators. And that, accord- 
ing to records in Cleveland, makes him the youngest salesman in the 
General Electric organization. 


around quite a bit and talks to a lo 
of different men in the industry, peop! 
sometimes expect one to know almos 
everything there is to be known abou 
the industry. Which sometimes puts u 
in embarrassing spots. 

For instance, the other day we wer: 
asked a series of questions concerning, 
the relative costs of ice and mechanica! 
refrigeration. They were stumpers 
when considered as a whole. So we put 
the questions down in condensed form 


on paper, and sent them to severa! 
prominent sales managers in the in 
dustry. 


The answers make interesting read 
ing; and for your information and edifi 
cation we take the liberty of reproduc 
ing four complete and useable replies 
below. 

Each of the answerers desired to re 
main anonymous. We can say, however, 
that taken together, the four com 
panies for which they work manufac 
ture a major portion of all the electric 
refrigerators made each year. 

First we'll print the questions, then 


the replies. 
* * 


The Questions 


1. Average annual operating cost of 
electric refrigerator per family? 

2. Average annual expenditure for ice. 
per family? 

3. Average cost of electric refrigera- 
tor? Carrying charges when purchased 
on deferred payment plan? 

4. Average cost of ice refrigerator? 
Carrying charges when purchased on 
deferred payment plan? 

5. Comparative merits of ice and elec 
trical refrigeration methods for the 
keeping of food at proper temperature? 

6. On the basis of initial cost, operat 
ing costs, and repairs and main 
tenance, which is the most economical 
ice or electric? 

a. Advantages of ice refrigeration? 

b. Disadvantages of ice refrigeration” 

ec. Advantages of electric refrigera- 
tion? 

d. Disadvantages of electric refriger- 
ation? 

7. What guarantees as to life of wear- 
able parts of electric refrigerator? 

a. Average life of wearable parts? 


b. Average annual cost of repairs? 
* * * 


First Answer 


It is difficult to determine the average 
annual operating cost of an electric re- 
frigerator per family, as no two familie: 
use their refrigerator exactly alike o1 
under the same conditions. 

As nearly as we have been able to 
check, we find that the average refrig 
erator will cost from $1.50 to $2.50 pe 
month, or from $18.00 to $30.00 a year 
to operate. 

It is difficult to determine exactly 
what families spend for ice, due to the 
Same reasons. The best figures that we 
can obtain from authorities on ice con 
sumption are $20.20 per year for families 
who use ice only during the warm 
months, and $42.42 per year for families 
who use ice the year around. 

The average cost of an electric refrig 
erator today is $220.00. The cost of 
financing varies according to the time 
payment purchase company handling 
the paper, and will run from 6 per cent 
to 10 per cent. 

The average cost of an ice refrigera 
tor today is about $60.00. I am not 
familiar with the cost of financing icé 
refrigerators, as a great many of them 
and perhaps the greater per cent o/ 
them, are purchased through depart 
ment stores on open account. 

As for the comparative merits of ic: 
and electric refrigeration, I do not bi 
lieve you can make a fair comparison. 

It stands to reason in the case of th: 
ice box as the ice melts, which it must 
do to produce refrigeration, the tem 
perature rises. This is due to the re 
duced vertical surface that is exposed 

In view of the fact that there is n 
surface which can be reduced in ar 
electric refrigerator, it will continue t 
maintain the temperature it is set for 


Ice boxes undoubtedly, when wel! 
filled with ice, will produce tempera 
tures of from 45 to 50° for a few hours 
but after that time the temperature will 
steadily rise and when the ice chamber: 
is about 50 per cent full of ice the tem- 
perature will be in the neighborhood of 
56°. 

This, according to authorities, is too 
high for the proper preservation of food 


When we consider the initial cost, 
operating cost, repairs, and main- 
tenance, we firmly believe that elec- 
tric refrigeration is far more eco- 
nomical than ice. 

We can prove beyond a question 
of doubt to prospective purchasers 
of refrigeration that an electric re- 
frigerator will pay for itself in ap- 
proximately two years’ time. 

In some cases this may run over 
(Concluded on Page 6, Column 1) 
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LITTLE STORIES OF INTERESTING 


PEOPLE 


IN THE REFRIGERATION INDUSTRY 


THE EXPANSION VA 


LITTLE STORIES OF INTERESTING 


IDEAS 
IN THE REFRIGERATION INDUSTRY 


By George F. Taubeneck 


(Concluded from Page 4, Column 5) 
the two-year period a few months, 
and in many cases it taffs less than 
two years to pay for itself. 


As for the advantages of ice refriger- 
ation, it surely has some, especially over 
no refrigeration at all, or the use of 
nature’s temperatures, either above or 
below the ground, to preserve food. 


However, in comparing it with elec- 
tric refrigeration, it has no advantages 
whatever. I am assuming that you are 
asking for advantages and disadvan- 
tages of ice in comparison with electric 
refrigeration. 

Its disadvantages are improper tem- 
perature, under-controlled moisture, ice 
delivery, short storage time, unable to 
buy food in large quantities, cleaning of 
drain pipes, handling of drain pans and 
the overflowing of drain pans, food 
odors in the cabinet, and other disad- 
vantages which are not of a great deal 
of importance. 

As for the advantages of electric re- 
frigeration, I might say that an electric 
refrigerator will eliminate all of the dis- 
advantages of the method of refrigera- 
tion by melting ice. 

As for the disadvantages of electric 
refrigeration, I believe we can safely 
say at this time that we have none. 


One of the greatest disadvantages we 
had for a long time was the drying out 
of fresh vegetables, especially lettuce, 
tomatoes, peppers, and celery. With the 
use of a crisping pan or some such de- 
vice, this drying out can be eliminated. 


The majority of electric refrigerator 
manufacturers today are either fur- 
nishing as standard equipment or mak- 
ing available to the user a pan of some 
type for this purpose. 

Insofar as guarantees are concerned, 
this varies with the different manufac- 
turers. Electric refrigerators today are 
guaranteed for periods ranging from 
one to four years. 

In the great majority of cases, we 
have found, insofar as our own product 
is concerned, that if mechanical trouble 
is to come up, it will come up within 
the first year. 

We firmly believe, and honestly be- 
lieve, that the life of our moving me- 
chanical parts is in the neighborhood 
of 20 years. 

In view of the fact that there is no 
moisture or dirt or high temperatures 
to affect the viscosity of the oil we use 
in the hermetically sealed compressor, 
we see no reason why we should get ex- 
cessive wear, even over the long pull. 

The average annual cost of repairs is 
rather difficult to estimate, but I would 
say that an allowance of $5.00 per year 
over a 10-year period, and after the 
guarantee period has expired, would be 
sufficient to take care of any adjust- 
ments which might be needed. 


Second Answer 


The average annual operating cost of 
an electric refrigerator is a rather diffi- 
cult figure to get because of the number 
of different sizes and the different type 
of usage of the same sizes in different 
families. 

In the models up to 6 cu. ft., we have 
always claimed that the current con- 
sumption would be from 1 to 1% kws. 
per day for average usage. However, in 
checking this with a number of users 
we have found that it has been less in 
a number of instances, and slightly 
higher in some others. 

The question of annual ice consump- 
tion per family is also a rather difficult 
figure to get, and I believe that you will 
agree with me that some of the figures 
published by ice companies have been 
out of line because they took the total 
amount of ice used and divided it by 
the total number of families, not tak- 


ing into consideration that a very large | 
portion of these families do not use ice | 


the year around. 

Any comparison between an electric 
refrigertor’s operating cost and _ ice 
consumption must be made on the basis 
of year-around cost of ice, because the 
electric refrigerator is also used the 
year around. 

We find in our canvassing work that 
ice bills run from $.75 per week up to 
$1.25 and $1.35 in the average family; 
and, of course, in a number of families 
the ice bill is considerably higher. 


I believe you have the figures on the | 


average cost of an electric refrigerator. | 


The carrying charges are fairly well 
standardized today on most machines, 
the charge made by this company for a 
$200.00 deferred balance over a 12 
months’ period being $17.00. 
amount over a 24 months’ period would 
be $31.00. 


You can put your own figure on the 
average cost of ice refrigerators and 
probably be right. The carrying charges 
are considerably dependent upon the 
rate being charged by the department 
store. However, I would guess that the 
average would be about 6 per cent on 
the deferred balance. 


The same | 


I do not believe that there is much 
comparison between ice and electric 
refrigerators from the standpoint of 
keeping food at proper tempera- 
tures. 

While it is possible to get a tem- 
perature below 50° in an ice box, 
actual home surveys show that very, 
very seldom is there a temperature 
below 50°. And of course you know 
the story on food preservation. 

On the basis of initial cost, oper- 
ating cost, repairs, and maintenance, 
there is no question in my mind but 
what an electric refrigerator costs 
considerably less than an ice refrig- 
erator, and in addition the ad- 
vantages of better refrigeration and 
convenience are apparent. 


Third Answer 


The following answers are based on a 
6 cu. ft. refrigerator, which is the size 


ly a well built machine will last appre- 
ciably longer than 10 years under aver- 
age domestic service. The above figures 
are based on writing off the complete 
investment in 10 years. 
The average guarantee is for 3 years. 
” * * 


Fourth Answer 


1. Average annual operating cost of 
electric refrigerator per family? 

The average current consumption of 
a good electric refrigerator is about 1 
kwh. of electricity per day. Multiply 
this by the local rate, or an average of 
6 cents for the national rate, times days, 
to get the yearly cost. 

2. Average annual expenditure for ice 
per family? 

Thirty-six dollars per year for those 
who would use an electric refrigerator. 
You can’t buy much less than 10 cents 
worth of ice at a time, and while some 
families do not take ice all year around, 
others increase their ice purchases in 
the summer. 

3. Average cost of an electric refrig- 
erator? 


Kentucky Belle 


Turns Domestic 


Anne Lee Patterson, shown above with a Crosley refrigerator, was ad- 
judged the most beautiful girl in the United States last year at the Gal- 


veston international beauty pageant. 


in Ziegfeld’s “Follies,” and “Showboat.” She is a Kentucky belle. 


Since then she has been featured 


used by the average family. 

Comparative operating costs are based 
on using cabinets of equal quality and 
insulation for both ice and electric re- 
frigeration, and using sufficient ice the 
year round to maintain an average cabi- 
net air temperature between 40° F. and 
50° F. 
1. Operating Cost—Electric Refrigerator 

40 to 50 kwh. per month. 

480 to 600 kwh. per year. 

Cost at 5 cents per kwh.=$24.00 to 
$30.00 per year. 
2. Operating Cost—lIce Refrigerator 

25 lbs. ice per day. 

750 lbs. ice per month. 

9,000 lbs. ice per year. 

Cost at 60 cents per 100 Ilbs.—$54.00 | 
per year. 


Delivered Price of Electric | 
Refrigerator 
6 cu. ft. size—$200.00 to $270.00 
4. Delivered Price of Equivalent 
Refrigerator 
$60.00 to $100.00. 
5. Advantages of Electric Refrigeration 
a, Convenience | 
Eliminates problem of ice delivery. | 
Makes possible the freezing of spe- 


3. Average 


Ice 


cial desserts. 
b. Lower operating cost 
c. Pride of ownership 
It offers the up-to-date method of 
refrigeration. 
6. Cost Compensation 
Electric Ice 
Refrig- Refrig- 
erator erator | 
RR GONE. cg osscc evccnses $250.00 $75.00 
Cost per year 
1. Fixed charges 
Depreciation 10% 25.00 7.50 
Interest on invest- 
eee ee 15.00 4.50 
2. Operating cost 
9,000 Ibs. ice per year 
at 60 cents per cwt.. 54.00 
540 kwh. per year 
at 5 cents per kwh.. 27.00 
3. Maintenance 
Electric refrigerator 3- 
year guarantee. 
$5 per year from fourth 
year to tenth. Total 
cost $35, cost per 
eee ee Cera eee 3.50 
Ice refrigerator .... 1.50 
Total cost per year..... $ 70.50 67.50 
7. Guarantees 
The life of the refrigerating units will 
vary with different designs, but certain- 


$150.00. Carrying charges average 7 
per cent per year. 

5. Comparative merits of ice and elec- 
trical refrigeration methods for the 
keeping of food at proper temperature. 


Food, to be properly kept, must be 
kept below 50°. Ordinarily this temper- 
ature does not obtain constantly in ice 
refrigerators. Electric refrigeration 
keeps the temperature well below 50°. 
It is possible with a modern electric re- 
frigerator for a customer to select what- 
ever temperature she may desire. By 
means of a temperature control the cus- 
tomer regulates the operating time of 
the machine, thus controlling the tem- 
perature to suit specific needs and con- 
ditions. 

As ice melts in a refrigerator the tem- 
perature fluctuates. The temperature in 
the modern electric refrigerator is con- 


| stant. 


The atmosphere in the ice-cooled re- 
frigerator is damp. This dampness often 
causes mold and tends toward the ab- 
sorption of odors. The atmosphere in 
the modern electric refrigerator is clean 
and cold. Several zones of refrigeration 
are provided in some electric refriger- 
ators, providing various temperatures 
and both dry and moist cold. 

Strict attention must be given to the 
cleanliness of the refrigerator drain. 


|The modern electric refrigerator is not 


|equipped with a drain; there is no 
necessity for one. 
Old-fashioned ice delivery, interrup- 


tions and annoyances are eliminated. 


| The electric refrigerator is entirely in- 


dependent of any outside source of 
supply. 

Chipping ice is troublesome. With an 
electric refrigerator it is not necessary 
to chip ice. The ice is made in cube 
form and many other shapes and fash- 
ions convenient for the customer. 


Waiting for ice is an annoyance. It 
sometimes happens when time is most 
valuable. It is not necessary to wait for 
ice delivery with an electric refrigerator. 


Frozen desserts can hardly be pro- 
vided in the old-fashioned ice box. 
Dozens of different kinds of desserts can 
be prepared in a modern electric refrig- 
erator. 

Food spoilage often occurs, due to 
temperature rise, insufficient ice and 
dampness in the ice box. Vegetables 
will be kept in a clean, crisp and cold 
condition in an electric refrigerator; 


fresh meats can be purchased in large 
quantities and kept for a long time in 
an electric refrigerator. 

Milk is fully protected under ideal 
conditions in an electric refrigerator. 
Food that has been properly refriger- 
ated tastes better because if it has been 
preserved in an electric refrigerator it is 
10 to 15° colder than if kept in an ice 
box. 

Electric refrigeration prevents waste. 
It is possible to buy in larger quantities, 
take advantage of bargains and keep 
food much longer. Unexpected invita- 
tions for week-ends may be accepted 
without a thought as to the food left in 
an electric refrigerator—it will not spoil. 

It costs less to operate an electric re- 
frigerator than to buy ice. It is a new, 


modern, sanitary method of keeping 
food. 
6. On the basis of initial cost, oper- 


ating costs and repairs and mainten- 
ance, which is the more economical, ice 
or electric? 

Electric. 

7. What guarantee as to life of wear- 
able parts of electric refrigerator? 

The usual guarantee is one year. 
Average life of wearable parts, 15 years. 
Average annual cost of repairs, $2.50. 

* * * 


How Many Calls Per 
Refrigerator Sale? 


Not long after we had received the 
set of puzzlers listed in a preceding 
column, an ambitious young man upped 
and asked us another set of questions 
for which we should have known the 
answers. We didn’t, so we wrote to an- 
other group of experts in sales strategy. 

Below are seven interesting answers, 
two from vice presidents in charge of 
sales, one from a sales manager, one 
from a merchandising manager, one 
from a sales promotion manager, one 
from a prominent distributor, and one 
from a retail sales manager. 

The’ questions were: 

* * *” 
How many calls or contacts does 
it take to sell an electric refrigera- 
tor? What man-power-hours are 


necessary to sell one? 

Or, in other words, for every 100 
refrigerators sold, how many calls 
are required? 

Given fair territory, how many 
refrigerators should a new, an aver- 
age, or a good refrigerator salesman 
sell per year? 


+ * * 


First Letter 


Changing business conditions, diffi- 
culty in ascertaining the nature of an 
average territory and an average man, 
variations in sales methods and sales 
management, make your question im- 
possible to answer accurately. 

The best that anyone can do honestly 
is to guess: 


1. 20 on canvassing; 5 on our Food 


Store Sales Plan. 
2. 6 on canvassing; 2 on our Food 
Store Sales Plan. 
3. New man, 48; average man, 96; 


good man, 180. Good men who 
work hard and stay with the 
business are able to average 25 
sales a month. 

Anybody’s guess will be as good. Some 
men will go hot for a while and then 
take a terrible slump from which they 
never recover. Other men will pull out 
of a slump and hang up new records. 
Some never go into a perceptible slump. 
That’s what makes accurate averages 
very nearly impossible. 


* * * 


Second Letter 


This replies to your letter of May 21. 
I believe it was Mark Twain who said 
that “There are lies, d lies, and stat- 
istics.” 

We have never seen any “statistics” 
that show the exact number of calls or 
the man power hours that are necessary 
to sell one refrigerator. 


So many factors must enter into the 
case that it would be almost impossible 
to strike even an intelligent average. 

Particularly does this involve the in- 
telligence and ingenuity of the sales- 
man. 

We are acquainted with one very high 
grade salesman who will sell on his sec- 
ond call or not at all. This is an un- 
usually high average. 

We have known other salesmen to 
make hundreds of calls and never close 
a sale without the assistance of the 
crew manager. 

The market is so definitely sold on 
electric refrigerators that it all boils 
down to one very definite sales resist- 
ance—price. The answer to this is a 
|low popular price that a greater per- 
centage of people can afford to pay. 

Combine these two factors, that is: 
| effective and efficient salesmanship with 
‘a low price appealing to a high per- 


centage of prospects; then calls per sa 


are reduced to a minimum. 
* *” * 


Third Letter 


We have referred to our retail sal 
department records for an answer t 
the questions contained in your lett: 
of May 21. 

We find that on an average it take 
100 canvass calls to sell an electric ri 
frigerator. We find about 10 people i: 
terested out of every hundred calls 
and from 10 interested prospects, w 
average one sale. 


About four working days are nece: 
sary on this basis to sell one refrige: 
ator, figuring on a basis of 25 calls pe: 
day, the balance of the day being used 
for call-backs and follow-ups. 

On this basis, for every hundred re 
frigerators sold, 10,000 canvass calls ars 
required. Given a fair territory the aver 
age salesman should sell 75 refrigera- 
tors per year. A new man would prob 
ably sell about 100. 


These figures are based on the law 
of averages, and as you say in your 
letter can be increased only by improy 
ing individual presentations. 

* * ~ 


Fourth Letter 


I have been asked to answer you 
letter of the 21st of May with regard to 
the number of calls necessary to sell 
100 electric refrigerators. 

This is a tough question to answer, 
and any information which we might 
give you today would not be correct 
perhaps, tomorrow. 

Due to economic conditions the num 
ber of people it is necessary to inte: 
view to secure one order has greatly in 
creased. I suppose it is now necessary 
to interview 20 people in order to get 
one sale. 

Usually the sale is made in three in 
terviews. 


Given a fair territory the average elec 
tric refrigerator salesman should sel! 
52 refrigerators a year. 


Fifth Letter 


You realize, of course, that exception 
can be taken to any figures which we 
might use, but we have tried to keep in 
mind the average salesman of an aver- 
age distributorship: 


1. How many calls or contacts does it 
take to sell an electric refrigerator? 


It is our experience that on an aver- 
age 7,500 canvass calls result in 600 
sales calls, which in turn result in 100 
sales. In other words, it takes 75 can 
vass calls and 6 sales calls to result in 
one sale. 

2. What man-power-hours are neces 
sary to sell one refrigerator? 

Approximately 18 to 20 hours of actua! 
sales contact are necessary to sell on 
refrigerator. 

3. For every 100 refrigerators sold 
how many calls are required? 

7,500 canvass calls and 600 sales calls 

4. Given fair territory, how many re 
frigerators should a new, an average, 01 
a good refrigerator salesman sell pe! 
year? 

A new salesman should sell 50 refrig 
erators, an average 75 refrigerators and 
a good salesman should sell between 10‘ 


and 120 refrigerators. 
» ° * 


Sixth Letter 

It is pretty hard to answer your ques 
tions in your letter of May 21, but ws 
will give you some information whic! 
may be of value. 

The following are the records of on: 
large city sales supervisor, giving th 


* + 


|results of the work of his salesmen: 


(Fo eee ee . 47,752 
co ere ree 942 
Calls per sale ...... errr eT 50.65 
Total album demonstrations... 5,988 
Calls per album demonstration. 7.9% 
Album demonstrations per sale 6.35 
Total proposals . 7,200 


Proposals per sale . ee ne 
Total actual contacts eer 


Actual contacts per sale... 39.5t 
Actual contacts per album 
demonstration cheese 6.22 
* * * 


Seventh Letter 


This acknowledges your letter of May 
21, asking us a number of puzzling ques- 
tions about selling refrigeration. 

I have kept your letter in my stack 
of mail and every time I dictate I read 
il over again and try to figure some 
kind of an answer. Finally I give it up 
with a hopeless wag of the head and put 
it back in the file to try and answer 
another day. 

Inasmuch as the paper is getting 
pretty well finger-printed and fringy at 
the edges, I thought I better write you 
today and tell you that after all, things 
look pretty black. 

I see nothing for you to do but to 
sneak off by yourself and find a com- 
fortable crotch in a tree where you can 
sit indefinitely and puzzle over this 


problem. 
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GEORGIA DISTRIBUTOR 
OPENS NEW QUARTERS 


ATLANTA — Announcement of the 
pening June 1 of new and permanent 
uarters for the Georgia Electric Appli- 
nee Corp. at 619 Peachtree St., N. E., 
made by Ralph S. Holgerson, presi- 
ent and general manager, following re- 
ent appointment of the company as 
;eorgia distributor for the complete line 
f Westinghouse electric refrigerators 
ind other major appliances. 

Temporary quarters have been occu- 
pied at 631 Peachtree St. since the re- 
ent incorporation of the company to 
take over the Georgia distributorship. 

Previous to his recent connection with 
Westinghouse, Mr. Holgerson was asso- 
ciated with General Motors and Frigid- 


iire in Florida and Wisconsin. He has | 


been connected with the Westinghouse 
organization continuously since forma- 
tion of its refrigerator division, having 
developed sales on its apartment house 
and commercial lines. 


3 Men Cover Territory 


At present, three men are covering 
the state appointing dealers throughout 


Georgia on electric refrigerators and the | 


other major appliances in the Westing- 
house line, particularly ranges, water 
coolers, washing machines, ironers, fans, 
vacuum cleaners, water heaters and 
room heaters. 


James M. Adams, vice president and | 
metropolitan sales manager, directing | 


retail sales in the Atlanta area, has been 
sales manager for the Birmingham 
Stove and Range Co., New Orleans dis- 
trict sales manager for General Elec- 
tric, and has been identified with both | 
the General Electric and Kelvinator | 
sales organizations in Atlanta. 


Elwyn T. Jones, secretary-treasurer, | 


is widely known in southern cotton, 
banking and accounting circles and has 


business interests in Memphis, Tenn., | 


and Helena, Ark. 
Other ‘Key’ Men 


Other “key” men in the new organiza- | 


tion announced by Mr. Holgerson in- | 


clude: 


A. L. Burtz, south Georgia district | 


a supervisor; George S. Brown, north | 
reorgia district supervisor; E. R. 
Wright central Georgia district sales 
supervisor; Paul W. Harrell, merchan- 
dising supervisor; B. R. Patton, apart- 
ment house sales supervisor; C. C. 
Berry, stock control and shipments; 
Warren Unsworth, service manager. 

Associated with Mr. Adams and con- 
stituting the Atlanta sales staff person- 
nel, will be J. E. Hempsted, assistant 
retail sales manager in charge of the 
retail display room; W. F. Anderson; 
R. L. Ehman: W B. Newberry; A. R. 
Gehrken; I. L. Marsh; W. N. Thomson; 
O. H. Garner; G. W. Strader; C. C. 
Peek; B. D. Wayt; R. P. Griffin; H. C. 
Gates; B. R. Redding; W. Zode Smith, 
Jr.; and J. E. Collins. 


‘MECHANICAL MAN’ ACTS 
IN COPELAND DEALER SHOW 


MT. CLEMENS, Mich.—A “mechani- 
cal man” was recently employed by J. 
H. Malbin & Sons, Copeland dealer here, 
to demonstrate the features of Copeland 
refrigerators in the store’s show window. 


The man is practiced in holding a/| 


fixed expression on his face. His make- 
up and action was so deceptive that 


people came into the store and waited | 
until he passed by to see if he were | 


really flesh and blood. 


. , | 
He stood in the window, and as he 


pointed to a feature of the refrigerator, 
1 card describing that feature was 
turned into view. He will spend some 
time with various Copeland dealers 
throughout Michigan. 

The Mt. Clemens dealer does not do 
utside selling, so, according to Samuel 
Malbin, they “try to arrange interesting 
features that will bring people into the 
tore.” 


400 ATTEND OPENING OF 
REFRIGERATION SHOW 


WARREN, Ohio—The Warren Elec- 
ric Refrigeration show, conducted re- 
ently by the Electric Refrigeration Bu- 
eau of this city, drew 400 persons on 
the opening day, according to O. H. 
Terrell, new business manager of the 
Ohio Public Service Co. branch. 

Seven makes of refrigerators were 
represented in the show, and coopera- 
tion was shown by the theatres, which 
exhibited refrigerators in their lobbies. 


FRIGIDAIRE WATER COOLERS 
BOUGHT FOR NAVY YARDS 


NORFOLK, Va.—The Norfolk Navy 
Yards has announced the award of a 
contract for 98 electric water coolers of 
the individual type to R. F. Trant, Inc., 
local Frigidaire distributor. 


The coolers will be used in all offices, 


shops and storerooms throughout the 
navy yard. The Frigidaire bid was pre- 
sented by W. L. Murphy, retail sales 
manager of R. F. Trant, Inc., and H. 
W. Dashiell of the same organization. 


... this 


EVEN THE NAME “TEMLOK” is easily cut out 
of a piece of Armstrong's new, improved, low-cost 
fibreboard insulation. Furnished in fabricated sets, 
Temlok Refrigerator Insulation helps you cut 
production costs. Its insulating efficiency enables 
your equipment to give better service in the household 
kitchen. Made from the heartwood fibres of southern 
pine, Temlok weighs only .8 lb. per board foot. 


MR. 


picture contains 
mighty interesting to you! 


MANUFACTURER 


facts 


It reveals why Temlok Insulation 
provides production economies 


AKE a minute to look at the photo- 

graph above. Note the fabricated 
pieces of Temlok Refrigerator Insula- 
tion cut to size to help you speed up 
production on your assembly line. See 
how built-up thicknesses are secured by 
laminating the Temlok Insulation at 
the Armstrong factory. 

Here is proof that Armstrong’s Tem- 
lok can help you cut costs. By insulating 
your cabinets with fabricated sets of 
Temlok, you save time and money. The 
light, rigid thicknesses of Temlok can be 
sasily handled and quickly installed. 


All these advantages mean dollars 
Temlok saves dollars in 
Temlok-insulated refrigera- 


saved. And 
other ways. 
tors give better service for a longer 
period of time. They will stay efficient 
after years of actual service in the house- 
hold kitchen. They keep refrigeration 
costs low. How do we know? We have 
made conclusive tests of Temlok-insu- 
lated equipment in Armstrong’s Life 
Test Room where, under accelerated 
temperature and humidity conditions, 
usage is given which approximates a life- 
time of normal service. These tests have 


--{—— — = 


Name 
Street 
City 


ARMSTRONG CorkK & INSULATION Co 
917 Concord St., Lancaster, Pa 

Please send me complete details regarding Armstrong's 
Temlok Refrigerator Insulation 


Please send sample 


proved, again and again, that Temlok has 
low conductivity and lasting resistance 
installed. 
Let us send you free samples and com- 
Temlok. 


Developed by Armstrong engineers after 


to moisture when properly 
plete data about Armstrong’s 


a five-year search for a raw material 
which could be fabricated into a better 
low-cost insulation, Temlok is made from 
the heartwood fibres of southern pine. 
This new insulation proves that low cost 
can go hand in hand with high quality. 
We'll be glad to tell you about the facili- 
ties of Armstrong’s Life Test Room. Let 
us send you samples of Temlok and com- 
plete information. Armstrong Armstrongs 
Cork & Insulation Co., 917 


Concord Street, Lancaster, Pa. — Produce 
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Editorial Aims of the News 


To encourage the development of the art. 
To promote ethical practices in the business. 
To foster friendly relations throughout the industry. 


To provide a clearing house for new methods and 
ideas. 


To broadcast the technical, commercial and personal 
news of the field. 


Spotlight on Quality 


ECENT reports from the electric refrigera- 

tion firing line seem to signify that the 
competitive fight for sales is hotter than ever this 
year. The slogan featured a short time ago in an 
advertising campaign by Kelvinator (and later 
employed by Plymouth motor cars), “Compare,” 
seems to be the keynote of today’s electric refrig- 
erator selling. 

Apparently it is not so much a question of, 
“Shall I buy an electric refrigerator?” as it is, 
“What make of electric refrigerator shall I buy?” 
in the minds of live prospects. Retail sales man- 
agers declare that the practice of extensive cold 
canvassing which was adopted by so many dis- 
tributors last fall and this spring, after intensive 
sponsorship by manufacturers, has resulted in the 
card-indexing of most of the available prospects in 
the offices of the leading distributors and dealers 
in many cities. In other words, it has been the 
experience of these men that if a prospect is being 
cultivated by the salesmen for one make, he is 
probably receiving literature and personal calls 
from salesmen for practically all the competitive 
makes with outlets in that particular city. 

In former years salesmen have been told to 
forget the machine and what it is made of, and to 
talk refrigeration, convenience, economy, and pres- 
tige of the name. Today we have the spectacle of 
Norge salesmen carrying cutaway compressors 
with them, of General Electric advertising which 
pays close attention to the mechanics of its her- 
metically sealed compressor as contrasted with the 
mechanics of “open” compressors, and of revamped 
sales talks which stress cabinet finishes, extra con- 
veniences, types of evaporators and insulation, and 
the raw materials which go into the finished 
products. 


Name of Manufacturer Unimportant 


Because of the patent situation, and because of 
the large number of reputable suppliers of parts 
for electric refrigerators, almost anybody can as- 
semble an electric refrigerator today. The number 
of refrigeration manufacturers is growing steadily. 
And with the exception of a very few long-estab- 
lished names which have been implanted in the 
public consciousness by the expenditure of millions 
of dollars in advertising and promotional efforts, 
the name of the manufacturer of an electric refrig- 
erator is not so important as the names of the 
makers of its parts and materials. 

Convincing evidence of the truth of the above 
statements may be had in the almost overwhelm- 
ing response to the publication of extraordinarily 
detailed specifications of 33 makes of electric re- 
frigerators in the May 18 issue of ELECTRIC REFRIG- 
ERATION NEWS. 

Anticipating a great demand for this issue, 
4,500 extra copies were printed. They were sold 


out in double-quick time. And still the orders 
poured in—for 10, 20, and even 500 copies at a' 
time. Every day brings more orders for this out- 
of-print issue. And to answer this demand, these 
specifications will be published again—in a more 
complete form and with the addition of those of 
other manufacturers—in the June 29 issue of the’ 
NEWS. 


Importance of Parts, Materials 


By the publication of these specifications, ELEC- 
TRIC REFRIGERATION NEWS trained the spotlight on 
quality. Examination of these specifications will 
tell a discerning reader a great deal about what’s 
inside the various makes of refrigerators. And as 
never before, the publication and use of these 
specifications has emphasized the importance of 
using parts and materials made by manufacturers 
whose standards of quality are known and ac- 
cepted throughout the industry. 

The entrance of a large number of new manu- 
facturers into the refrigeration industry has pre- 
cipitated a drive to cheapen the product. These 
new manufacturers, almost to a man, felt that the 
best way they could wedge into the market would 
be to sell a low-priced refrigerator. The prices 
they advertised, coupled with the fact that the 
market for electric refrigerators now seems to be 
largely among small-income groups, helped put 
pressure on long-established manufacturers to put 
out low-priced lines in order to meet this new 
competition. 

As a result, most manufacturers of electric re- 
frigerators today have low-priced lines, and models 
which are advertised at prices considerably below 
the cheapest models of last year. This, of course, 
brings the argument back to quality. The custo- 
mer is in a position to ask: “Which make, among 
all these low-priced jobs, offers me the most for 
my money?” 

And when this question is put, the salesman 
who can point to a refrigerator which features 
parts and materials of known standards and qual- 
ity is indeed in a fortunate position. 


Justification of Price 


While the salesmen of low-priced lines are at- 
tempting to prove that their refrigerators will give 
satisfactory performance in spite of their low 
price, the salesmen of higher-priced lines are en- 
deavoring to justify the added cost of their ma- 
chines by pointing out that better quality and 
workmanship mean reduced operating cost and 
lower costs in the long run. And for both stories 
there is no better proof available than specifica- 
tions which show their refrigerators to be com- 
posed of quality parts and materials. 

Perhaps at no other time in the history of the 
electric refrigeration industry has the maker of 
parts and supplies of recognized merit and superi- 
ority been in a more fortunate position. If he can 
withstand the pressure to cheapen his product, and 
can maintain his quality and his good name in the 
industry, he stands in an excellent position to 
capitalize upon the prestige he has built up in the 
past and to enhance it by his efforts today. 


GLEANINGS 


FROM RECENT PERIODICALS 


THE DOMESTIC REVOLUTION 


WENTY years ago the light and power industry had | 


two million home customers. Now it has 21,000,000. 

In the small space of a generation the home has de- 
veloped from a place of incessant drudgery to the point 
where it can readily be a marvel of comfort and efficiency. 
Twenty years ago work was done, whether cooking or clean- 
ing, much after the manner of 200 years ago. Labor-saving 
conveniences were practically unknown. 

Today, In the modern home, cooking and heating is done 
by gas or electricity. The turn of a switch produces light 
to a degree beyond the power of a score of oil lamps. Wash- 
ing, toasting, ironing, cleaning—almost every household task 
can be accomplished with the aid of inexpensive, automatic 
apparatus. 

This is not to say that all homes are models of comfort. 
There are still nearly nine million homes which are not 
wired for electric service—six million of these being on 
farms. A majority of wired homes have almost no labor- 
saving equipment, aside from an iron or a vacuum. 

This situation, however, is being corrected by the decline 
in cost of electric service and appliances and by the gradual 
acceptance of modern inventions as being necessities, not 
fads. Farm electrification, now going forward faster than 
ever before, is giving the rural dweller his chance to live 
on a scale comparable to that of the city dweller. Power in 
the home, as in industry, is being given wider and wider use. 

Perhaps the present decade will be remembered, a cen- 
tury from now, as the period in which the revolution in the 
home took place.—Wilmington, Calif., Journal. 


Letters from Readers 


Advertising Rates 


Dry-Zero Corp. 
Merchandise Mart 
Chicago 


June 1, 1932. 
Mr. F. M. Cockrell, 
ELECTRIC REFRIGERATION NEws. 


As an executive endeavoring to carry 
on business successfully through diffi- 
cult times, when all outgo has to be 
most carefully scrutinized, a question 
has frequently arisen in my mind to 
which I can find no satisfactory answer. 
This is the question: Why—when every 
other physical and business commodity 
has been materially reduced in cost—ad- 
vertising alone remains unchanged? 

To my way of thinking, permanent 
success is dependent upon sound prin- 
ciples, and I have difficulty reconciling 
this situation with that belief. 

As our advertising budget comes to 
the front again before long, I would be 
glad to have you enlighten me on this 
subject, and to frankly let me know if 
there seems any likelihood of advertis- 
ing rates conforming to the otherwise 
universal economy movement, so that I 
may be more intelligent on the subject. 

Harvey B. LInpsay, 
President. 
June 3, 1932. 
Mr. Harvey B. Lindsay, Pres., 
Dry-Zero Corp., 
Chicago, Ill. 

Referring to your letter of June 1 
regarding advertising rates, I am very 
glad to have the opportunity to explain 
our attitude on this subject. 

First, our rates have been reduced. 
Details of these reductions will be given 
later in this letter. 

Second, we are ready and willing to 
reduce rates further if any good pur- 
pose will be served by so doing. Some 
of the considerations involved in this 
question will be outlined. 

Third, increased value for the same 
money is equivalent to the same value 
for less money. We have very definitely 
increased our service to advertisers, and 
have given them the benefit of the re- 
ductions in our cost of production dur- 
ing this period of declining prices. 
Specific examples of this increased serv- 
ice will be mentioned. 

In other words, Mr. Lindsay, we have 
done exactly what you ask, but appar- 
ently you have not been aware of the 
changes which have taken place. May I 
therefore call your attention to some of 
the progressive steps in the develop- 
ment of ELeEctTric REFRIGERATION NEWS 
since it was established in September, 
1926. 


Past Rate Reductions 

Rates have been reduced. Since your 
interest is in full-page space, please note 
the old rate cards which I have dug out 
of my desk. You will see by the rate 
card effective Jan. 1, 1927, that the low- 
est price quoted for a full page was $400. 
Next, note the card effective Jan. 1, 
1930, and you will see that the full page 
rate was reduced to $360, with a sliding 
scale down to $280 per page on a 26 time 
contract. 

Now, refer to the card effective Sept. 
1, 1931, and you will note that the scale 
was extended downward, providing a 
rate of $240 for a full page in every 
issue of the weekly paper, and that an 
additional reduction was made for a 
double page spread, going down to $200 
per page. 

In your consideration of these rates, 
it is very important to keep in mind 
|the size of our page, which contains 80 
‘column inches, in comparison with 30 
|column inches in a standard 9x12 inch 
| Magazine. 

You will also remember that last Fall 
|} we made a series of “bargain offers” 
|involving a discount of 50 per cent 
jagainst card rates for all additional 
|space used in the new weekly issues of 
| ELeEcTRIC REFRIGERATION News and in the 
|new monthly issues of REFRIGERATED 
| Foop News. These offers were made as 
an experiment to help us determine to 
| what extent the price of our space af- 
| fected the amount of advertising placed 


during the months of September, Octo- 
ber, November, and December. While 
there was some increase due to the dis- 
count attraction, we were very definitely 
impressed with the fact that the rate 
was not a vital consideration in deter- 
mining the attitude of advertisers and 
| prospective advertisers. 


Buyers’ Guide Columns 

| We have made a further experiment 
| this year to determine the effect of the 
| rate upon users and prospective users of 
|small space. We felt that the previous 
|reductions had worked largely to the 
| advantage of large space users, and that 
| perhaps we could afford to make a spe- 
| cial offer which would attract additional 
business from small advertisers. 

We therefore set up the “Buyers’ 
|Guide Column” and offered a rate ap- 
| proximately one-half that of the regular 
| card rate, with certain provisions which 
would enable us to handle such adver- 
tising on an economical basis. These 
regulations are printed at the head of 


in the papers. These offers held good | 


this column in each issue of the pape 
This offer has resulted in some add 
tional business, and we believe that 
will continue to prove attractive to 
certain class of advertisers, but aga 
the results have not been impressive. 


In other words, we would be glad + 
have the answer to this question: “If y 
reduced the advertising rates to one-ha 
their present value, would we obtai 
twice as much advertising as a result’ 
Obviously, it would cost us considerab] 
more to print twice as much adverti 
ing space at one-half the rate, but th 
point is that our experiments have nx 
indicated that the rate is the determi: 
ing factor. 


Therefore, if we reduced the rates, ; 
appears quite certain that it woul 
simply require an almost proportiona 
reduction in our service. If this conclu 
sion is true, then we must decid: 
whether a reduced service would satisf, 
our advertisers and subscribers, or if i: 
would simply result in a reduction i: 
the volume of business, a decrease ir 
the number of subscribers, and a stil! 
lower value to present advertisers. 


Effect of a rate reduction. As men 
tioned above, we can and will reduc 
our rates if it appears desirable to do so 
In other words, if conditions in the in 
dustry become such that our present 
service is not justified, we are prepared 
to make any necessary contraction on 
very short notice. We have no leases 
contracts or other obligations which 
would prevent us from adjusting our 
expense to our income. We have no foo! 
ish ideas that we must continue to 
render a service which the industry wil! 
not buy and pay for. We are ready to 
go as far and as fast as the industry 
will let us, but we have no intention of 
going into debt up to our eyebrows just 
for the fun of turning out a paper. 


Now, the effect of this liquid condition 
is that we have been able to continu 
ally expand our organization and facili 
ties during the past two years. The in 
Custry has kept demanding more and 
more service, and has apparently been 
willing to pay for it. We see no reason 
why we should not provide that serv 
ice, and furthermore, do not feel that 
there is any occasion for us to go into a 
huddle or crawl into a hole simply be- 
cause there is a depression on else- 
where. Our service seems to be very 
much in demand, and we are bending 
every effort to provide that service 
promptly and efficiently. In brief, we 
are going the limit to do the job so long 
as the industry wants the job done. We 
are not trying to make money in these 
times. We are employing just as many 
people as we can use effectively. 


Staff Has Been Doubled 


If you had visited our office two year 
ago and made another visit now, you 
would be impressed, as others have been 
by the expansion of our organization 
and production facilities. The fact is 
that we are using more than twice a 
much space and employing about twic: 
as many people as we were two year 
ago. While we have doubled our staff 
we have not doubled our payroll. W: 
are paying lower salaries, we are pa) 
ing much less for paper, printing an: 
engraving, and we are making less ne' 
profit. 

Our editorial staff is much large! 
more competent, is traveling more miles 
seeing more people, and in general, do 
ing a job far superior to that which ws 
were doing two years ago. We hav: 
more subscribers at a higher subscrip 
tion rate than we had two years agi 
We are giving a great deal of suppl 
mentary service to the industry whic 
we had no time nor facilities to hand! 
previously. 

From my viewpoint, Mr. Lindsay, th 
| situation simply boils down to this: W 
| believe that this industry rates as 
| high-grade industry, and that only 
high-grade service will satisfy its need 
We have every reason to believe tha 
the industry is highly appreciative « 
the service that we are rendering, an 
that they want more and not less of i' 


A $20,000 Job 


As an example of extra service du! 
ing the past year, consider the 1932 R: 
| FRIGERATION Directory and MARKET DAT 
Book. It cost us approximately $20,00 
to do that job. We sold $10,000 worth « 
advertising. We offered this book 0! 
advance sale at $1.00 per copy and mad: 
free distribution to certain specifie 
groups such as public libraries, Depart 
ment of Commerce offices, etc. The net 
result is that we cannot make a profit 
even if we sold the entire remaining 
supply at the full price of $2.00 per copy 

In the same way, we are publishing 
REFRIGERATED Foop News every month 
and it largely represents our contribu 
tion to the industry research in the fiel 
of food. We have scarcely made an) 
effort to sell advertising in this publi 
cation although we plan to do so soon 
But, we believe it is very much a worth 
while job and highly valuable to the 
industry. 

Right now we are spending a lot of 
money collecting specifications, we are 
just starting on a big job of collecting 

(Concluded on Page 12, Column 2) 
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Davidson Reports 


Cooperative Work 


Of Electric Refrigeration Bureau 


ATLANTIC CITY, June 8.—Citing the 


“unwritten code of business ethics and 
fair dealing,” which the Electric Refrig- 
eration Bureau has fostered throughout 
the country as its chief result, James 
S. Davidson, chairman of the Electric 
Refrigeration Bureau and president of 
the Nebraska Power Co. this afternoon 
gave his report before the commercial 
section of the National Electric Light 
Association. 

He pointed out that cooperation be- 
tween refrigeration dealers and central 
station merchandising departments was 
one of the results of bureau activity. 

Mr. Davidson characterized his atti- 
tude toward the bureau as that of a 
doting father whose son has become a 
great and famous man. 

“T take the greatest pleasure in the 
reflected glory—more than I have any 
right to take—because the Electric Re- 
frigeration Bureau was not my brain- 
child. I am merely its god-father,” he 
said. 


Traces Organization 

He traced the beginnings of the bu- 
reau, and its record for the little more 
than a year in which it has been ac- 
tively functioning. 

“A complete personnel of regional and 
state directors had to be chosen—men 
who, without pay or glory, would carry 
on the heavy duties of organizing, stimu- 
lating and directing the work of the 
Bureau in their regions. 

“Tt was necessary to organize an effi- 
cient headquarters staff. It was neces- 
sary to bring together the best creative 
brains in the electric refrigeration and 
in the electric utility fields in order 
that practical cooperative sales and ad- 
vertising plans might be thought out 
and committed to paper. 

“As a result, the Electric Refrigera- 
tion Bureau really did not begin to move 
on its own power until about March 
first of last year. 

“You have invested time, effort and 
money in the Electric Refrigeration Bu- 
reau,” Mr. Davidson told his audience. 
“You have every right to ask whether 
this investment has been profitable, 
what the definite dividends are and 
what conservative estimate may be 
made for the future. 


95% of Quota in 1931 

“It is a simple matter indeed to de- 
termine whether the Bureau has been 
successful because a very definite goal 
was set right at the start. It was plain- 
ly stated in the first Plan Book that 
the aim was not altruistic or educa- 
tional. It was simply to sell one million 
electric refrigerators in 1931. 

“Conservative counting indicated that 
approximately 950,000 or 95 per cent of 
the national quota was sold. It has 
been impossible to trace all sales, but 
I am convinced that actual sales ex- 
ceeded the million mark, and this in a 
year which was a dismal one in most 
lines of business. Let us now look at 
the sales so far for 1932. The goal of 
the Bureau is “Another Million in 1932.” 
Sales for the first four months were 
261,000 or more than a fourth of the 
year’s quota. 


1,230,000 Units in 16 Months 

“In the 16 months of the Bureau’s 
existence, 1,230,000 household electric 
refrigerators have been sold, represent- 
ing more than a quarter of a billion 
dollars in sales to the electric refriger- 
ation industry and nearly 30 millions of 
dollars of new annual revenue to cen- 
tral stations.” 

Since the sale of electric refrigera- 
tors has been ahead of all previous rec- 
ords and not far behind the goals which 
have been set, Mr. Davidson observed, 
it might be worth while to inquire: 
What part did the Bureau play in gain- 
ing these sales increases? 

“Without exception, the manufactur- 
ers of electric refrigerators say that 
the Bureau has been a large factor in 
these increases,” he stated. 

“By fostering local Bureaus which 
carried on cooperative activities, the 
Bureau has had a tremendous effect on 
dealer sales, and those of central sta- 
tions. 


Bureau Advertising 

“The Bureau advertising in the nation- 
al magazines and the million and a half 
dollars spent for advertising in local 
newspapers, radio and outdoor adver- 
tising, have had a powerful sales effect 
by creating public acceptance of elec- 
tric refrigeration. 

“I feel that if the Electric Refrigera- 
tion Bureau had accomplished not one 
thing more than I have already pre- 
sented, every contributor of funds would 
gladly say ‘Count me in for 1933,’ and 
every central station, every local Bureau 
would say, ‘This is the best investment 
we have made in 1932—we want to go 
on and on even more in 1933.’ 

“But I haven't told you the greatest 
and most valuable achievement of the 
Bureau—an asset, the potentiality of 
which was recognized when the Bureau 
was formed but which was looked on as 
& somewhat intangible by-product. 

“The Bureau has brought together into 
a business brotherhood the refrigeration 
interests in more than 8,000 communi- 
ties, radiating from more than 400 ma- 


jor cities. It has brought together the 
refrigeration and central station indus- 
tries in an understanding of mutual 
problems and their solution. 

“It has pointed out also the way 
whereby central stations and all sellers 
of electrical merchandise may work to- 
gether in harmony with profit to both. 
It has actually built up a new unwritten 
code of business ethics and fair dealing. 

“By the distribution of Plan Books 
and literature, by advertising, through 
the trade press, sales outlets soon were 
aware that the manufacturers and cen- 
tral stations had joined in backing a 
common program with the basic idea 
of getting all local interests together 
in a joint endeavor. 

“Perhaps Mr. Dealer scoffed at the 
idea. But, being a good business man, 
he could not help admitting that if all 
the refrigerator dealers in town could 
get together in a cooperative electric 
refrigeration show, it would be a great 
business-getter. 

“He could not help admitting that 
some joint newspaper advertising would 
do good and that if the cost were split 
up among a number of dealers it would 
not be excessive; that anything which 
stirred up the public about electric re- 
frigeration was all to the good. In other 
words, he began to realize that his 
toughest competitor was not his rival 
refrigerator dealer, but all business com- 
peting for a share of the consumer’s 
dollar. 


Local Bureaus Formed 


“Almost immediately after the _ in- 
auguration of the Electric Refrigera- 
tion Bureau, local Bureaus were formed 
in many cities. Kansas City, Newark, 
New Orleans, Boston and St. Louis were 
among these leaders. 

“From this little handful of local Bu- 
reaus has grown in a year a nationwide 
network of over 400 active local Bureaus 
with activity in more than 8,000 cities 
and towns. There is scarcely an im- 
portant distribution center left in which 
there is not a live Electric Refrigera- 
tion Bureau, and the organization is 
fast spreading to the smaller cities.” 

Mr. Davidson stated that field direc- 
tor Allison has addressed in the last six 
months 102 meetings of local Bureaus 
formed or forming. He has talked to 
13,000 people, and to do so he has 
traveled 28,000 miles. 


St. Louis Activities 


In showing what some of the 
local Bureaus have accomplished, he 
mentioned St. Louis, which has been ac- 
tive for a year, fostering cooperative ex- 
hibits, local advertising, prize contests. 
Its quota for refrigerator sales in 1931 
was 5 per cent of its domestic lighting 
customers, or 11,500. This 5 per cent 
ratio was the nationwide basis of quotas. 
Actually 24,144 refrigerators were sold 
in St. Louis in 1931—more than twice 
the quota. 

“While the central station is in direct 
competition for refrigerator sales with 
the 160 refrigerator dealers and distribu- 
tors who are members of the St. Louis 
Bureau, these dealers and distributors 
sold 92.2 per cent of all the refrigerators, 
and the central station was quite satis- 
fied to sell but 7.8 per cent. Not only 
was the central station satisfied to sell 
this small percentage of the total, but 
it gladly contributed three-fifths of all 
the funds of the St. Louis Bureau. 

“C. E. Michel, who directed the work 
of this Bureau, considers that the add- 
ed domestic load from more than 24,000 
new refrigerators is pretty good busi- 
ness for his company. I am sure that 
he has no regret because his company 
sold less than 8 per cent of these new 
refrigerators. I am pretty sure too that 
the 160 dealer members of the Bureau 
in St. Louis do not begrudge the cen- 
tral station its modest proportion in 
the big sales total. 


Work in Other Cities 


“In this one example, you have the 
complete answer as to why the Electric 
Refrigeration Bureau is a success—the 
proof that a central station can sell 
electric refrigerators and still be on ex- 
cellent terms with local refrigerator 
dealers. 

“In Boston the electric refrigerator 
sales quota for 1931 was 15,000. How- 
ever, 17,850 electric refrigerators were 
sold, of which the central station sold 
11 per cent. 


slightly over 30,000. The central station 
sold 9.2 per cent and contributed $25,000 


Bureau. 

“In Kansas City the quota was 5,400 
refrigerators and 9,485 were sold, of 
which the central station sold about 5 


per cent. 
“As to the future, the Electric Refrig- 
eration Bureau will continue. More 


work together in even closer friendship 
and harmony. 

“From the electrical industry, I ex- 
pect to see the bureau idea spread to 
pother lines of business.” 


toward the total of $40,000 expended by | 
the Philadelphia Electric Refrigeration | 


REFRIGERATOR 
MOTOR 
MUST NOT FAIL 


“In Philadelphia the quota was 25,500 | 
refrigerators and actual sales were | 


| 
| 
| 


| 
| 
| 


iocal bureaus will be established. Cen- | 
tral stations and local sales outlets will | 


Some WHERE in that mechanism is a motor that does the 
work! That’s about as far, you will agree, as the typical refrigerator 
owner is concerned with motor construction. And rightly so. He buys 
refrigeration, and if anything interrupts the operation of his refriger- 
ator, he condemns the entire unit. Your reputation is no better than the 
motor you use. When you equip with Delco motors, the Delco name- 
plate, the Delco simplified starting mechanism, the Delco rubber mount- 
ing seldom may be mentioned in the salesroom. But Delco unfailing 
performance will speak louder than words, in your behalf. More than 
three million Delco motors are giving satisfactory service in leading 
refrigerators. Let Delco engineer one of these dependable repulsion- 
induction or condenser-transformer type motors to fit your unit exactly. 
Co-operating with you, from the original design to the arranging of 
production schedules to dovetail closely into your ever-changing manu- 
facturing program, Delco simplifies your motor problems materially. 


National field service for Delco Motors is provided 


through the facilities of United Motors Service branches. 
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DISPLAY CASES BY SEEGER 


DOUBLE DUTY MEAT MARKET DISPLAY CASE 


SINGLE DUTY MEAT MARKET DISPLAY CASE 


SEEGER REFRIGEHM 


232 Fourth Avenue 
Fourth Avenue at 19th Street 
NEW YORK, N.Y. 


N > PRESENTING these fev 


Company restates its SeefPo 


These Display Cases willbe 
and Dealers of Electrica'pr 
manner that our Comme! ( 
by a direct selling orgarz@ior 


There is profit to the Le@r 
the buyer. 


Me 


The Seeger Refrigerat r 
Folders on these Case: 


4 


& -. 


ay 


655-57 South LaBrea Avenue 
LOS ANGELES, CALIF. 
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On MEAT MARKETS AND DELICATESSENS 


EC IR se ne eT 


oa ¢ 


DOUBLE DUTY DELICATESSEN DISPLAY CASE 


these ew Display Cases, the Seeger Refrigerator 
its SalePolicy. 


es wile sold exclusively through the Distributors 
ctricalpr Mechanical Refrigeration---in the same 
ommesg! Cabinets are sold. They will not be sold 
orgarzgion 


he Le@r and to the Distributor---satisfaction for 


ator Umpany has prepared beautifully illustrated 
ses, WAN will gladly be sent to any one interested. 


o 


Saint Paul 


) 


FULL VISION DELICATESSEN DISPLAY CASE 


EXATOR COMPANY 


666 North Wabash Kenmore Square 
CHICAGO, ILL. BOSTON, MASS. 
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How To Sell 
Water Coolers 


Plan Used by Frank Edwards 
Co., G. E. Distributor 


SALT LAKE CITY~-Proof that a Gen- 
eral Electric water cooler installed at 
gasoline filling stations can pay for it- 
self is being used as a selling point by 
commercial salesmen of the Frank Ed- 
wards Co., General Electric distributor 
here. 

“Practically every service station has 
some kind of drinking water for the 
public and the customers,” the distribu- 
tor says. “Ninety-five per cent of these 
drinking fountains are not cooled and 
the water is warm and unpalatable.” 

The new idea is to install the General 
Electric bottle water cooler in a service 
station with a penny cup dispenser. The 
profit made on installations which the 
Frank Edwards Co. tried as experi- 
ments, met the monthly payment on 
the water cooler. 

Facts and figures are given as fol- 
lows: A DB-1 General Electric water 
cooler costs $220. A cup dispenser, which 
can be ordered from the Mt. Olympus 
Co. of Salt Lake City for $15, completes 
the expenditure for equipment. 

Dixie cups can be purchased at the 
following rates: 1,000 at a cost of $3.05; 
2.500 at the rate of $2.75 per thousand; 
5,000 at the rate of $2.65 per thousand; 
10,000 at the rate of $2.55 per thousand; 
25,000 at the rate of $2.45 per thousand. 

As an example, by purchasing 2,500 
cups at $2.75 per thousand, the filling 
station operator makes a net profit of 
$7.25 on each thousand cups. The cus- 
tomer pays a penny for each cup, bring- 
ing in a gross income of $10 per thou- 
sand cups. 

In the trial installations, it was found 
that an average of 100 to 200 cups were 
withdrawn each day from the penny 
cup dispenser. If the minimum, 100 
cups, was withdrawn, this would make 
3,000 cups per month or a net profit of 
$21.75. The coolers can be purchased 
on terms which would make it possible 
for the contract to be paid off easily 
in 24 months, with a profit even while 
the equipment was being paid for. 


INVENTORS OF ELECTROLUX 
PRINCIPLE WIN AWARDS 


NEW YORK CITY—The inventors of 
the Electrolux refrigeration principle, 
von Platen and Munters, have been 
awarded the John Price Wetherill 
Medal and Certificate from the Frank- 
lin Institute of the State of Pennsyl- 
vania. 

The award was received by the Swed- 
ish consul general in the presence of 
an audience of scientists. 

The medal is given annually as recog- 
nition of “an outstanding discovery or 
invention in the physical sciences.” 

About a quarter of a million absorp- 
tion machines are now in service in this 
country, operating on the Platen-Mun- 
ters principle. 


Pure, bone dry. Every 
container analyzed. A 
perfect product guaran- 


teed. 
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‘Monitor Tops’ In Bermuda 


errr err m 


“THE 


ERO GHE 5 eB 


: mont OR 5 


TOP 


GENERAL @ ELECTRIC ~~ 
All Steel Refrigerator = 


Approximately 16,000 people, who attended the annual Agricultural Exhibition held at Hamilton, Bermuda, in- 
spected the booth of Robert D. Aitken, Bermuda dealer for General Electric refrigerators. 
sign decorating the booth was the largest on the ground. 


A “Monitor Top” 


Letters from Readers 


(Concluded from Page 8, Column 4) 


sales statistics and we have undertaken 
a plan of cooperation with the National 
Electrical Manufacturers’ Association in 
the direction of newspaper publicity for 
the industry. All of these services cost 
| money and are part of what the adver- 
tiser gets for his dollar. 

As I have said before, we can turn 
out a paper, and print your advertising 
and that of other customers for less 
money if necessary. But, you will simply 
be getting less value for your money, 
and the advertising space would cer- 
tainly not be as good a buy as it is now. 
| Does the foregoing answer your ques- 
tion, Mr. Lindsay? If not, I will be glad 
indeed to go into further detail. Particu- 
larly, I would like very much for you 
to visit our office and see for yourself 
some of the tangible evidences of the 
service being rendered to advertisers. I 
believe it would be worth your while to 
make a special trip and spend a day in 
our office. I will be very glad to have 
| you do so. 


F. M. CocKRELL, 
Publisher. 


Wired Home Figures 
State Headquarters 
Electrical League of Rhode Island 
1609 New Industrial Trust Building 
Providence, R. I. 
May 27, 1932. 


Publisher: ; 
I have been very much interested in 


Nine sizes of cylinders 


from 2 to 150 pounds. 


Stocks 


in principle cities. 


Also ton drums. 


ANSUL CHEMICAL COMPANY 


MARINETTE 


= WISCONSIN 
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FINNED TUBING 


INDIVIDUAL 


SQUARE FINS 


With modern equipment for quantity production and 22 

years experience in the manufacture of finned tubing we 

are ready to meet the various requirements of the refrigera- 

tion industry for condensers or other fabricated forms of 
finned tubing. 


THE BUSH MFG. CO., HARTFORD, CONN. , 


your ReFriGeRATION Directory and MaAr- 


| KET Data Book which will be, and is, of 
great value to me in connection with 
| my service to the local industry in con- 
nection with Electric Refrigeration Bu- 
reau work and also my _ Electrical 
League activity. 
I note that on page 87, under Rhode 
Island Statistics, that you apparently 
had some difficulty in obtaining county 
or city figures for Rhode Island as to 
| the number of wired homes. I trust that 
| you will next time give us the oppor- 
|tunity from this office to secure these 
| figures for you if you have any further 
| trouble in this respect, as I am sure 
| that we can be helpful. 


| I may be asked by some of my offi- 
|cials how it happened that these figures 
| were incomplete and should be glad to 
| answer the question, so I will be glad to 
| hear from you as to why you failed to 
get these questions answered properly. 
H. E. Dawson, 
Secretary-Manager. 


Answer: 

The wired home figures were com- 
piled by Marshall T. Jones, chief, Elec- 
trical Equipment Division, Bureau of 
Foreign and Domestic Commerce, Wash- 
ington, D. C., with the cooperation of 
the National Electric Light Association. 

We are conscious of the fact that the 
figures are incomplete in spots, and we 
also realize that the estimate of the 
potential market for each city does not 
represent a true picture of actual con- 
ditions. One of the services rendered 
by the publication of this data is the 
stirring up of interest in the subject 
which may result in more complete and 
more accurate statistics later. 

PUBLISHER. 


Specifications 


General Electric Co. 
Hanna Bldg. 
Cleveland, Ohio 
June 2, 1932. 


| Editor: 
| The specifications on different makes 
| of refrigerators included in your recent 
|issue of REFRIGERATION NEWS are very in- 
| teresting. I was wondering if you had 
|planned to assemble this data in any 
| sort of booklet for general distribution. 
| If you have, how much will you ask for 
|them in quantities of 100? 
H. T. HUuLet1, 
Comm. Engr. Division 


Answer: 

We regret to inform you that we are 
| unable to supply you with copies of the 
| May 18 issue of ELectric REFRIGERATION 
News. We have had so many orders 
for additional copies of this issue that 
our stock is now completely exhausted. 

We are, however, publishing the speci- 
fications data, revised and enlarged, 
again in the June 29 issue. We will be 
pleased to receive your order for addi- 
tional copies of this issue at 10 cents 
per copy. 
| If you decide to place your order for 
| copies of the June 29 issue, may we sug- 
gest that you do so as soon as possible, 
enclosing the proper remittance, so that 
you may avoid disappointment and be 
assured of prompt delivery. 


East Tennessee Electric Co. 
Knoxville, Tenn. 
June 1, 1932. 
Editor: 

Your May 18th issue of Evectric Re- 
| FRIGERATION News contains specifications 
lof household electric refrigerators on 
some 25 or 30 different makes. 


The purpose of this letter is to find 
if additional copies of the Engineering 
Section of the May 18th issue of ELEc- 
TRIC REFRIGERATION NEWS are available. 

We can use 100 copies of this section, 
or, 100 copies of a reprint of the specifi- 
cations of household electric refrigera- 
tors if such a reprint has been made. 

Kindly write us if this material is 
available, and if so, what charges there 
will be for it. 

Pau. D. Fuqua, 
President. 
Woodhouse Electric Company 
Norfolk, Va. 
May 27, 1932. 
Editor: 

We are considering sending to all of 
our Majestic franchised refrigerator 
dealers, numbering approximately 100, 
copies of your May 18th issue of ELEc- 
TRIC REFRIGERATION News. We believe the 
specification data given in Part Two 
of the above issue will prove very in- 
teresting to our dealers. 

We would, therefore, request that you 
advise your charge for supplying to our 
dealers copies of the above issue, and if 
your proposition is in line, we will be 
glad to send a letter to our dealers to 
the effect that a copy of the May 18th 
issue is being forwarded to them and 
will also enclose a subscription blank, 
suggesting that they subscribe to your 
publication in the event they are not al- 
ready subscribing. We would suggest 
that you send us 100 blanks, so that we 
may enclose the same in our letters. 

S. GoopMAN, 
Secretary. 


Wire and Cable 


Simplex Wire & Cable Co. 
79 Sidney St. 
Cambridge A, Boston 
May 25, 1932. 
Publisher: 
Occasionally we receive a sample copy 
of the ELectric REFRIGERATION News. 


Semi-occasionally we look it over to ex- | 


nose ourselves to its message for us—if 
any. 


We have supposed that it covered a | 
feld where there was but little interest | 


in our products and the May 18, 1932, 


ssue—Engineering Section 
theck our opinion. Specifications—in | 
letail—are given for 33 makes of elec- 


tric refrigerators. Insulated 
zable is not mentioned. 

And yet 

Not one of the 33 would be worth a 
plugged nickel as a refrigerator without 


some sort of connecting link to a source | 


of electrical energy. That missing link 
insulated wire or cable—is not an im- 
oressive item. It may be braided or 
rubber sheathed, it may be long or 
short, it may have one or another type 
of terminal socket or plug. It usually 
loes its job and needs little if any at- 
‘ention. But it is essential. Is it not, 
therefore, important and worthy of a 
place in the specifications? 
We wonder. 
ARTHUR F. Lewis, 
Adv. Manager. 


Answe! 
I am very much 
‘etter of May 25. 


interested in your 


that any manufacturer of insulated wire 
and cable is aware of the fact that the 


sale of a million electric refrigerators | 
a year is making an increased market | 


for his product. 

Various efforts, on our part, in the 
past to interest manufacturers of elec- 
trical supplies in this market have been 


fruitless. The same has been true of 
manufacturers of wiring supplies in 
zyeneral. For example, although every 


electric refrigerator sold means the pur- 
chase and installation of another safety 


seems to| 


wire or| 


So far as I can recall | 
t is the first indication we have had | 


switch, that fact has never impressed 
the manufacturers of this product. 

So far as we know none of the wire 
and cable producers or manufacturers 
of electrical supplies, have made any 
studies of the requirements of this mar- 
ket or made any developments to meet 
its special needs. 

In general, it appears that the method 
of merchandising wiring supplies pre- 
vents the manufacturer from knowing 
the ultimate destination and use of his 
product. The attitude of the manufac- 
turer of electrical supplies has been 
that purchases will be made through 
regular trade channels without any spe- 
cial effort on the part of the manufac- 
turer. 

I believe it is fair to say that the ex- 
ecutives and engineers have taken wire 
and cable for granted. They have sim- 
ply used stock materials available on 
the open market and have given the 
matter no particular thought. 

We did not intentionally, or con- 
sciously, omit wire and cable from the 
specification questionnaire used in com- 
piling data for the May 18 issue. No 
one ever mentions wire and cable, no 
one talks about it and we simply over- 
looked it completely. 

Because of my own close association 
with the electrical industry over a pe- 
riod of many years, I was particularly 
interested in the electrical requirements 
connected with the installation of re- 
frigerators. In early issues of ELectric 
REFRIGERATION News, I attempted to focus 
attention upon these materials and sup- 
plies. On two or three occasions I at- 
tempted to use these products as a basis 
for feature issues in the same way that 
other essential elements of the refrig- 
erator were emphasized. I could get 
little or no cooperation from the manu- 
facturers and gradually gave up the 
effort to interest them. 

No doubt the manufacturers of wire 
and cable have felt that the quantity 
of their product used in an individual 
electric refrigerator is relatively small. 
No doubt they have overlooked the 
usual practice, required in many locali- 
ties, of running a separate circuit from 
the refrigerator to the main fuse box 
for each installation. Apparently they 
have also overlooked the opportunity to 
provide special designs and fittings to 
suit this particular application. Prac- 
tically every other part of an electric 
refrigerator is now designed especially 
for that service. 

You may be interested to know that 
the National Electrical Manufacturers 
Association has just made an estimate 
of the current consumption of household 
electic refrigerators which shows that 
over 17 per cent of the total domestic 
consumption of central station current 
is now taken by electric refrigerators. 
This is particularly impressive in the 
light of the fact that only 17 per cent 
of the wired homes are supplied with 
electric refrigerators. Stated another 
way, it bears out the prediction that 
the electric refrigerator will ultimately 
double domestic use of electricity. 

I am very much pleased to know of 
your interest and will appreciate your 
further comments. Speaking for ELec- 
TRIC REFRIGERATION NEws, we will give 
the matter some further thought and 
make some investigations with a view 
to finding out the attitude of the man- 
ufacturers of electric refrigerators to- 
ward wire and cable. 

Publisher. 
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ELECTRIC REFRIGERATION NEWS, JUNE 8, 1932 


“Who makes the essential parts?” 
“What materials are used?” 
“What is the construction?” 


Never before have distributors, dealers, salesmen 
and buyers been so insistent upon the answers to these 
questions. They want to know the facts about parts, 
materials and construction. They want to tell their 
customers, with assurance, of the qualities of the ma- 
terials in the refrigerators they sell. 


Here's the Proof 


Proof positive of this interest is shown by the re- 
action to the publication of “Specifications of House- 
hold Refrigeration” in the May 18 issue of ELEctTRIC 
REFRIGERATION NEws. 

There had been much demand for this information 
before it was published. Since publication the de- 
mand has increased tremendously. 


4,500 Copies 
Not Enough 


4,500 additional copies of this issue were provided 
in anticipation of orders for extra copies. They were 
not nearly enough. 

Orders for hundreds of copies remain unfilled be- 
cause the supply was so quickly exhausted. 

At the right are shown the names of some of the 
firms from every corner of the country that sent in 
orders for extra copies of the May 18 issue. 


Price or Quality? 
There’s a battle in the industry today. 


The clamor for low-priced refrigerators has brought 
on a drive for a cheaper product. The issue is drawn 
between inferior parts and materials, slipshod manu- 


The SPOTLIGHT is 
MATERIALS and CONSTRUCTION 


facture and products of proven merit, quality and 
efficiency. 


Anybody can make a refrigerator. Dealers know it. 


Therefore they are asking with reference to any 
particular make— 


“What is it made of?” 
“How well is it put together?” 


One manufacturer's field representative said the 
other day, “I have never known dealers to ask so many 
questions about the quality of the refrigerator. They 
want low priced models, of course, but not at the 
expense of quality and satisfactory performance—they 
want to know that the jobs they sell are going to 
stand the gaff.” 


What about your product, Mr. Manufacturer of 
Refrigeration Parts and Materials? 


Do distributors, dealers and salesmen know it as 
? 
product which increases the efficiency, convenience, 
beauty or durability of the refrigerator? 


Are you creating the trade acceptance which makes 
it easier —and wiser—for manufacturers to build your 
product into their refrigerators? 


Can the salesman point with pride to your product 
and use it as a quality argument, or will he “soft 
pedal” it—because he knows nothing about it? 


Tell the Facts to Distributors, 
Dealers and Salesmen 


Right here —in the advertising columns of ELEcrRICc 
REFRIGERATION NEws you can “get over” to distributors, 
dealers and salesmen the facts that they ought to have. 
The “trade” knows and talks with assurance about 
products which are consistently advertised in ELECTRIC 
REFRIGERATION NEWS. 

If your products spell quality, give this ammuni- 
tion to the men on the firing line. They want the 
facts with which to meet cheap competition. 


PLAN SPECIAL ADVERTISING 
in the JUNE 29 ISSUE 


Complete Revised Specifications of Household 
Electric Refrigerators to be Published 


To meet the large unfilled demand for copies of household refrigerator 
specifications, this feature will be included again in the June 29 issue. 


The information published on May 18 will be brought up-to-date, missing 
data will be provided and specifications of additional ‘meanutectare rs will be 


included. 


A demand for thousands of copies of this issue is anticipated. 


Manufacturers of parts, materials 


and accessory equipment will benefit 


greatly by planning special advertising for the June 29 issue. Again attention 
will be centered on “What goes into the job.” 


Use an advertising page to tell a complete story point by point of the 
advantages of refrigerators in which your product is used. 


Reserve Space Now for the Next Specifications Issue 


JUNE 29 


ELECTRIC REFRIGERATION NEWS, 550 Maccabees Bldg., DETROIT, MICH. 


on 


PARTS, 


Just a Few of Those 
Who Ordered Extra Copies 
of the MAY 18 
SPECIFICATIONS ISSUE 


L. BR. Gault, general sales manager, Frigidaire 
Sales Corp., Cleveland, Frigidaire distributor 


P. M. Bratten Co., Ft. Worth, Tex., Frigidaire 
PERCE TEE OTe CPOE Tee Cre 


Nan E. Pleune, Allen W. Church, 206 Grand 
Rapids Savings Bank Bldg., Grand Rapids, 
Mich., handling Gibson advertising account.. 


Cc. C. Christiancy, Republic Radio Corp., 
Grand Rapids, Mich., Norge distributor.... 


Air-Ola Radio Co., Inc., Huntington, W. Va... 


H. E. Sherman, Jr., Leo J. Meyberg Co., 1022 
S. Wall St., Los Angeles, radio distributor... 


Moser & Suor, Inc., 2020 Walnut St., Kansas 
City, Mo., Norge distributor........... He 


H. A. Brennan, World Utilities Corp., 205 E. 
42nd St., New York, Norge distributor.... 


Glueck & Co., 3815 Broadway, Kansas City, 
Mo., General Electric distributor.......... 


Cc. S. Gregg, advertising manager, Apex Ro- 
tarex Corp., 1067 E. 152nd St., Cleveland, 
electrical manufacturer where 


Ungar & Watson, Inc., 1363!2 S. Figueroa St., 
Los Angeles ... ‘ eye eT 


R. H. Bechtol, general manager, The Cleve- 
land Ignition Co., 1301 Superior Ave., Cleve- 
land, Majestic distributor Lsveeeeeee eee 


FP. J. Earle, Delta Hardware Co., 400-414 
Ludington St., Escanaba, Mich., hardware 
ee jauewat tae 


Alfred L. Hart, 82 Railroad Ave., Patchogue, 
N. Y., General Electric dealer.......... 


C. A. Paviak, Pennsylvania Power & Light 
Co., Harrisburg, Pa., central station. 


Brown Electric Co., 17 Broadway Circle, Okla- 
homa City, radio dealer................ 


A. L. Milner, radio-household utilities divi- 
sion, Reinhart Bros. Co., Inc. Minneapolis, 
reer rr rere ree 


Herb Hieb, sales manager, Hieb Radio Supply 
Co., Des Moines, Iowa, Majestic distributor 


The Starr Co., refrigeration advertising divi- 
sion, Richmond, Ind., mfr. of Starr-Freeze 
refrigerators . 


H. L. Bickel, sales manager, electric refrig- 
eration division, Tennessee Furniture Corp., 
Chattanooga, Tenn., mfr. of Cavalier refrig- 
erators 

A. F. Head, manager, Hoosier Electric Refrig- 
erator Corp., 943 N. Meridian St., Indianapolis, 
General Electric distributor 

E. B. Mayer, Kelvinator Buffalo Corp., 709 
Main St., Buffalo, Kelvinator distributor 

C. L. Beecher, general sales manager, F. D. 
Pitts Co., Inc., 223 Columbus Ave. Boston, 
Majestic dealer 


Bard & Barger, 118 E. Broad St., Columbus, 
Ohio, General Electric distributor 


Ralph Reinhart, The M & M Co., 480 Prospect 
Ave., Cleveland, Mayflower dealer 


W. W. Townley, secretary, Townley Metal & 
Hardware Co., 200 Walnut St, Kansas City, 
Mo. 


E. H. Langdon, International General Elec- 
tric Co., Inc., 120 Broadway, New York City 


L. V. Whitney, L. V. Whitney, Inc, 236 E. 
Erie St., Chicago, Gibson refrigerator dis- 
tributor 


E. L. Hadley, advertising manager, Grigsby- 
Grunow Co., 5801 Dickens Ave., Chicago, Ma- 
jestic manufacturer 


See additional names 
on next page 
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ELECTRIC REFRIGERATION NEWS, JUNE 8, 1932 


EXTRA COPY ORDERS FOR SPECIFICATIONS ISSUE 


859 Whalley Ave 
Copeland dealer 


General Electric dealer 
E. F. Fyler, sales 


J. Brown, manager, 
, 108 S. Dakota Ave., 


ply distributor 
H. M. Johnson, 
Til. 


420 Lexington Ave., 
M. W. Brower, 


New York City 
Frigidaire dealer 


A. & J. Plaut Co., 


General Electric 


phia, General Electric 


Refrigeration Co., 
dealer, Atlantic City, 


, 239 Fairfield Ave., 


Briston, Tenn.-Va., 


Frigidaire Sales Corp., 
idaire distributor 


M. Tower Corp., 


, Frigidaire dealer 


erators and washers 


ing and heating 


“e. & ‘Thompson 


c. F. Ganter, the Westville Electric Co. L. M. Ammons, Fradkin Bros., Depart- J. B. Quigley, secretary, the Lakewood Rackliffe Bros. Co., Inc., N itai 
‘ile Ei , ». a. s, 8.) » o>! cae > Ss. be ». New Britain, Ogdensburg Radio Sales & Service 
.. New Haven, Conn., 4 ment Store, Inc., Sparrows Point, Md., Electric Co., 11408 Detroit Ave., Cleve- Conn., Kelvinator distributor............ 10 306 Catherine St., Ogdensburg, N. Ce 
reo Ee .oedwe ms Majestic dealer ........... teeter e eee eeees 3| land, wiring, appliance dealer............ 10 Chris Marsden, Hempstead, L. I., serv- Majestic and Crosley refrigerator dealer 
Oo " estbrook, Monitor Refrigeration Cruser Bros., 166 W. Main St., Somer- R. B. Aldrich, South Carolina Radio DARE Ogee er ree ar 10|H. M. Lenok, sales manager, Kramer 
, Durham, N. C., ¢ ville, N. J., Norge dealer...........secse- 4|Shop, 397 King St., Charleston, S. C., Irving Goslee, Tannersville, N. Y., elec- Sales Co., 71 Eighth Ave., New York 
nondlen egg AL P M. ;Bratten | Co. Ft. Worth, Tex., - ge a a 5 ab aa et ae: pg NET ee re 1| City, Kelvinator distributor............. 
, A. gg i eer errr 200 oldber andar efrigeration i é in- 
: + one, ewer Ascat. Al- C. H. Barthel, Stamford Gas & Electric Parts Co., S101 W. Madison i Chi- S:. Gitie Rocke er ae hess hepdicsp - ay demeee” Pigg Regge Ree, 
pany, N. Y., Genera ectric distributor 10/(Co., 429 Atlantic St., Stamford, Conn., cago, Fedders distributor............... 3/H. F. Grinstead, 1621 Hinkson Ave. Co- WO SEE otk: Hid wcniasrep patos bes cess 
r .. 823 Main St., RUE MUMMIES: 5c Noidiieascceskeasongs 1| Automatic Sales Corp., 319 M & M Bldg. OS) Ea eres Sects nebahces 1|C. L. Beecher, general sales manager 
Hackensack, N. J., General Electric dealer 15|J. A. Hand, the Wehrle Co., Newark, | Houston, Tex., Norge dealer............. 10| Charles W. Jennings, S. P. Jennings’ F. D. Pitts Co., Inc., 223 Columbus Ave., 
Power Electric Ohio, manufacturer of stoves, ranges, Renier Brothers, Dubuque, Iowa, Majes- Sons, Newcastle, Ind., coal and building Boston, Mass., Majestic dealer........... 
Sioux Falls,S.D. 3] safes ...........6.-..-s.0se eee 1| tic dealer .........++++see sees seen reese eee STABAIBE 65565545 nae PY BOER Ree Mate 2| Fremont Hardware Co., Fremont, Ohio, 
W. E. Beebe, Triangle wee, — ce eae So. O6 Satr St., Taun- ‘ MA arr a ae Stores, 873 W. ‘ C. 8. Henrich, manager, c s. Henrich electrical appliance and hardware dealer 
> , - . S., Ts bends sus 3 ot, Baltimore...............+5 otor Co., Masillon, io., Hudson-Essex Johnson Musi 4 ich. 
ES Sos Pe Lee ae 3 Ross gnnen. sales manager refrigera- Covvell Bioctric Co.. 29 Fourth St., S. E., ee A TE FO ae Majestic Fs oe Store, Ironwood, Mich., 
G. B. Seavey, F. K. Johnson Co., 33 Bed- tion division, Domestic Industries, Inc., Linton, Ind., dealer.........sssecsccceres 2/ Charles B. Miller, Jr., assistant manager. |T. Arnold Keeley. propor: As eee: ‘teal 
» RIE, DEORE. ois cc isveree 2|282 N. Diamond St., Mansfield, Ohio, | Stanley Curtiss, H. R. Curtiss Co., 1145 Southern Public ‘Utilities Con Checkers ton Maytag Co. 110° W" Fonrth Be wi 
The Swords Co., Rock- manufacturer of Buckeye refrigerator.. 12| Wall St., Los Angeles, Servel dealer.... 5|N. C., central station.................... 12] mington, Del., Maytag washer dealer 
OES AS ea eer rn ree 6|L. A. Ragot, Houpert Ragot Engineer- |C. H. Carlson Furniture Co., Preston, C. T. Briggs, office manager, National M. Porosky vice president, the Holtzer- 
R. W. E. Moore, N.E.M.A. headquarters, ing Co., Inc., 170 Huguenot St., New fo ERE reer errr ee 1| Furniture Stores, 105 Commerce St Cabot Electric Co., 125 Amory St., Bos 
New York.......... 4| Rochelle, N. Y., engineers............... 2| Snyder Music Shop, 122 Mill St., Grass Montgomery, Ala. ..............+..00- 0: 10} ton, Mass. ....... ee, 
Statistical department, wn Pe ngge on i Vous: Hutton Co., ,| Valley, Calif., Norge dealer.............. 1| J. D. Nonna, Higginbotham-Bartlett Co., George J. Sutphen, Grinnell Bros., Pon- 
» Bond & Share Co., 2 Rector St.. ock r ajestic distributor... 10) Frank Burke, refrigeration division, 555, Abernathy, Tex., building materials..... 2|tiac, Mich., Ice-O-Matic dealer......... 
RE ee ee 10|}R. A. Chandler,  secretary-treasurer, | Inc., Little Rock, Ark., Kelvinator dis- H. E. Sherman, Jr., Leo J. Meyberg Co., George F. Allen, 51 Orlando St., Spring- 
109 Falconer St., North Chandler Hardware Co., Sylvania, Ohio, CEN 506 C 00 Ronee cas tenses 06ers Sn eeaes 13| 1022 S. Wall St., Los Angeles, Calif., field, Mass., refrigeration service..... 
ingen ee es 1 | Kelvinator distributor- BORED .okcccisces. 201 Elhart, Elhart’s Book & Music radio distributor......................... 150]C. L. Lohner, Swift & Co., Plant Super- 
Cc. E. Kinney, Charles E. Kinney, Inc., H. P. DeBoth, Real Radio Service, Inc., | Store, Ashland, Ore., stationery, radio Fred A. Cornell, manager, Electro De- intendent’s office, U. S “Yards, Chica 0, 
09 Washington St., Madison, Wis., 1928 W. Vliet St., Milwaukee, service firm 12| instrument dealer ....................... 2| vices Co., 587 E. Delavan Ave., Buffalo, Tll., meat “packer....... aa Ra pee 4 
een Tee a rT 10} J. C. Casello and T. W. Smith, Grinnell bmw > A. Rankin, Yakima Hardware N. Y., manufacturer............. 3] William Barrow, Jr.. 85 Mi Rg See 
° : oe wm ; Vs Pe eee Ces Ee ee Esse é é , JFr., 85 iddle Neck 
117 W. Fourth St., Bros. Music Co., Port Huron, Mich., Co., Yakima, Wash., hardware, automo- Cc. C. Tremore, 930 Adeline St., Detroit 1| Rd., Great Neck, N. Y., radio architect 
SGeRR ES it kwh 10 | Williams distributor ..................... 2| tive equipment, sporting goods jobbers.. 1| J. g§ zes Electric C 16 ighway frigerator S : 
J d S. Hodges, Hodges Electric Co., 316 Highway Refrigerator Sales Co., Inc 
Shop, Farmington, N. H., Lucy M. Maltby, home economics ad- |F. A. Armstrong & Son, 107 S. Elmer E. Mich. Ave., Jackson, Mich., Majestic 949 Kings Highway, Brooklyn a 
bide Rin See Sees eat 1| viser, Corning Glass Works, Corning, N. | Ave., Sayre, Pa., music dealer............ 2]dealer ........... ei ; 12|G. A. Crancer Co., 1210 O St., Lincoln. 
“ a ‘4 © ac > Iu - asew: > 7 . pee eeeeeserercceceeceeeress “ 7. " < i WR e | a A 
Stamford Home Appliance z ag ern nat eae ac: a 1 ne age je ee. jeeneuse Kelvin- Onr., MUSIC METCHARL. <6 ..5 00000000000 
, Stamford, Conn., » DL. ynolds. Re Bs a _ Station, ator division, Pearson Piano Co., 128 N. Tenn iance Co., 2 39 . 
" tee ehh s fg a Pee 15 SOLD OUT Pennsylvania St., Indianapolis, Kelvina- Gonna, he a a gs ~ la 
enetoliee Main Sty Maz, | Harry J. Lee, Morley Brothers, Detroit, i. Wasi, iy. Gibdiodk. iowa “leeeeeus aie: Oe Oe 
- ayer ee Gibson distributor .................e000. 10 | —_—_— he re Is, cutlery... f oe . 22 glee Rt ah ee Be Bhd Aldea 
, 1700 W. Saginaw, 2 . 1ardware, tools, cutlery................. 1) H. H. Mall: é 
C. F. Alline, Alline Electric Co., 232 E. | | chemh ; ce i. H. Mallard, Leesburg Hardware & 
‘ amare pauheene eerer 6 Second ae Po corn — nee On this page are listed only a Ls - Sc hreck, agent, Public Servic e Supply Co., Leesburg, Fla., wholesaler 
Southern Hardware: & Bicycle Co., 20 E. teal Z : ‘lectric & Gas Co., eietalneie N. J, and retailer, hardware, furniture, imple- 
3t., Jacksonville, Fla.. Majectic dis- a er eee eae ag ae 5 part of the orders for extra copies central station ............. Saeae toes Rinna we ’ : 
| ei eerie 25 | Storm King Oil Burners, Inc., 414 Broad- | ae E. E. Howland, Merrill, Wis., sportin eet Wieee: ie te” the on 
4034 Reno St., Philadel- way, a ne oil burning sys- P of = May issue n= GOCE, HAVAWETC 2.55. .5 5c cae age no A ee eee, 
salesman......... 1 rll eng Beeecccecccrcercecces ) specifications of 240 models of Brown's Music House, 17 N. 8th St Francis Radio & ‘Sam. Vareatiien, 06 Bers 
Davis Electric John J. Conway, Reading store man- : : Reading, Pa., N 7 ; — rn io Salon, Versailles, Ohio... 
, Frigidaire dealer... 12 | ager, N. K. Ovalle, Inc., General Electric household electric refrigerators | Twin iy Guectine On toc, 441 N. Main mm ienta Fe. Salina. — ncaa 
Charles H. Harrison, treasurer, Harrison + ttl eee ee Pe As r 10 made by 33 different companies. St., Barre, Vt., Norge distributor....... 2| Bard & paswer, 118 B Biced bi. Co. 
i oxw -Galbrz sumber al- | P ‘ " cot pag : a? @ 
ts Westinghouse 10 | hart, edge oot mb 0., a 1 Guders bor bandveds ot abtiinas  hoong Pe ed aren Bagh A .. . ae, Ohio, General Electric dis- 
ppaatedneea Vans = teoreesescerserecs | Pig. ae allto owa, Servel dealer 5/}tributor 
. A. Bashaw, 5 ic 4 i- E. J. Meckfessel, Me kfessel Motor C . ; is ation CP DPEEMDUCOP once eee c ces ecsescessareseseeserses 
W.A Bashaw, 5734 McVicker Ave., Chi 2 | 69°F. Main St. Belleville. ee 0. 4 copies have been received since the eae Cartan genres. 3. De ty a See. Frank a % Inc., 202 
Penne Vokes beteeeeeeens ot. } reeeees } es . 347 8. ont St., Mem- ain em 
~ A. Spragins, Jr., & Co., Wichita Falls, * “f w. oa Lockie peer Pomeroy, : supply of 4,500 was sold out. More | phis. Tenn., Kelvinator distributor...... 20 | dealer patead, L. L, N. ¥., Norge 
SIR derrSevvsirers eeiekk eheus cee owa, dealer. ............ tesereerees 2 . > M. L. Jones, jeweler, Fairfield, Ne 3. Clause, secretary, Loring Supply 
: 3 o -. ord 4. airfield, Nebr.... 1}]L. G. Clause, secretary, Loring Suppl 
epair Shop, Lone Pine, P ty a” Burns, 307 Grane rd 'St., Gaffney ers have been coming in every Leo G. Coohon, 116 N. Prospect St., Stur- Co., 107 E. State St., Mason City, lows. 
‘ Skinner, service = 2 2 =~ od ; ‘‘ cewek : : Seaiees ss oe 3 Sack 3 a3 2 day. i MOIR oR Ot st niircics nic Res k Ch oe ha nas j | refrigerator dealer ...........c.se0. 
: en Brothers, . Y. Free. Byars- orgy efrigeration r s Sps pe eee “aries ‘ Bn Fan 
Bridgeport, Conn. 12 a ae. E. ea St., Tampa, 1 Owing to the fact that a few man- Go, MIB Merona ea Chuan oe TOhevel: Fy ‘Rivieee 
’. Burns, Inc., Phil- a., Frigidaire distributor...... 0 . |Sparton distributor : eee dealer .. 
adelphia, General Electric distributor. . 30} R. F. Touscany, The Good Housekeeping ufacturers failed to supply the data “y ie Sais dmcuies ws as C.. B. Tyson, 8119 Eastern Ave., Chestnut 
eth Bone Te oer tues oes xo slectti at TR mene ee ae 1 and others omitted important items | Hoover Co., 2300 Willoughby Tower, Chi- Hill, Philadelphia, Pa. ....... anes aass 
. East Tennessee Ligh ower Co., electrical ¢ BUCORS 6 sus 53s tester eee eees ‘ : ‘ cago, mfr. of Hoover cleaners 34e 2| Henly Sales Co., 1052 Grand Ave., St 
Raves! gg ea 20 R. D. , Thrush. Spore Music Co., naa ty oy tabulations are |D. B. Green, Woodland, Mich..........__ 1 | Paul. Minn., Frigidaire dealer... ghee 
vice president, ajestic larleston, . Va., ajestic de tree ein revi = * y sales anage 3 , Jot M. Jeis, 5452 ag ig , “hi- 
Distributing Corp., Tampa, Fla., Majestic Allan A. Borovan, 1741 Belmont, Seattle 2 a ised and extended before By ocd, 0 mete. SA ane oe ni bedlrs 9452 Magnolia Ave., Chi 
EE EGE Sos die sec ue esos 5 SR eras 50]. E. Barnes, 123 Main St., Herkimer, reprinting. listribut a, an., Bidaire  }CABO% AM, wceeecesercerecreerransevvevcees 
fart, Railroad Ave., >at- N. Y., piano and radio dealer.... 1] Th ficati ‘ll r meena M Krebs. president Erebs Serv- 10 SR af aomnley, Fa ween pogniey 
, General Electric dealer. 50] John A. Jameson, Jr., L. H. Be nnett Co., f eC oe specifications wil appear ice, Inc., Washington and Michigan Sts. Kansas City, Mo., wholesale hardware. 
an manager, bi ee Ave., Burlingame, ¢ Calif., , | in full in the June 29 issue. Advance Michigan City, Ind., Norge dealer.... fe 5| H. A. Storie, A. K. Storie & Son, Gouver- 
eveland, Frig- Seneral Bllectric distributor.......-. : : Sterling Radio Co., Inc., Wichita, Kan., neur, N. Y., outboard motors corporation 
ee greets reece esas 100} Mary Burns, 239 Willow Ave., Wayne, Pa. 1 orders for extra copies will be Sup- Majestic distributor .......... 10] Fremont Wilson, 50 Church St., New 
= had ge a W. S. Spitler, Spitler & Short, 112 W. | plied if remittance is attached. The | George A. Hibbins, the R. M. Kaough York, consulting engineer................ 
reneral Electric 12 7th St., Hanford, Calif., radio and house- | rice is ly 10 Co., Ft. Wayne, Ind., wholesalers of au- George K. Morehouse, Refrigeration 
teen ee eereesens oan ‘Bewiis oe ‘at. “ |hold —— a : ‘“ ry spa . ei as 1 | price 1S only cents per copy. tomotive supplies, tools.... 8 ee — Wallace Co., Schenectady, 
, 863 Boylst St., Brown Electric Co 7 Broadway Circle, _ . John’s Radio Store, 3167 Morg " N. Y., electric refrigerators SEE Er rer 
Boston, Mayflower distributor Sabi ngan ors 8] Oklahoma City, radio dealer...... . 50 Please do not ask for credit or St. Louis, dealer.......... organford Ra., 10|L. A. McLean, 102-43 Jamaica Ave., 
p, Patterson Hardware & H. A fnderson. se ttane etr | free samples. We cannot afford to 4. Ullman, president, Northeastern Ra- . 7 e Hill, N. Y., refrigerator dealer 
ark, ’ sigh o., Little Falls » c “a | . dio, Inc., 269 Columbus Ave., Boston, raft, proprietor, Kraft’s Garage, 
SSeb eee ionnamen ee Wakefield 6 rn - os a re at A ss ‘ ‘ an - oh 1 | oe vd charge accounts on this class Mass., Copeland dealer.... sea oe . 25 Brooklyn, Iowa, Seer vi . 
mani 1 veorge E. Allen, 236 N. Commercia | of business. L. G. Dearing, 2536 N. W. 28rd St p Carl L. McCoy, McCoy's Music Shop, 408 
, 212 Main St., Wakefield, R. . Salem, Ore., hardware, paints, plumbing : _ | lahoma City, salesman, Lee mis DeKalb St., Norristown, Pa., maaan? in- 
Jain J. Boober manager. Edgar Morris ~~ Shirk, Hobie GATE 7 MM, : a] Trial subscriptions for 17 weeks | Music Co., Servel dealer... "| S8truments and radios ......-.......+.... 
- wee ° M.6 Tae; os pg SL 4. Shirk, Greenfielc owa, ajes ic | : | FC. Miller. the Eshelman Music Bit use, G. M. Patton, Patton Radio & Electric 
786, Thirteenth St. N. W., Tage rseseaplie ptienexiierc bain ees es 1, may be entered in groups of five or | 115 N. 7th St., St. Joseph, Mo... ©’ 5 | Co., Metamora, Mich., Crosley and Norge 
estinghouse dis- Hull Electric So.. 144 E. Santa ‘Fe, Sa- : . | Joe ‘ ee ae eae | rere 
palpeptes pap ekes 6 »| more at $1.00 each if payment is | Joe Mozer, Mozer Radio Store, Lincoln, SeRSSRELE CECE S OES 9:5 
) ; eines ee cases lina, Kan., Frigidaire dealer. vs ‘ 3 eels tet alk 4 Th f f |Nebr. Morme dealer... 2 J. P. Figi, Home Comforts, Inc., 121 
Grinnell Washing Machine C eae é rg E J. C. Bradshaw Furniture Co., Fairfield, a é advance. erate fora full | Keller Exide Co.. radios pry eleatetent Downer Place, Aurora, IIll., General Elec- 
New York City, Grinaait refrig- Towa, Majestic dealer .... mapas 3! year is $3.00. supplies. Kewanee, Tll ‘ pee RINE i cides bas ucbaraseihcescosees 
ee: Herne 9 | Kracht Motor Co., Sigourney, Iowa, Ma = Louis Frev. Inc.. 410 Sachonesck St. “1H. J. Fleckenstein, P. O. Box No. 204, 
jestic dealer re eed 3 Carlstadt. N hme: see PEG: We . 154545255 ov bveuwevivedecastes 
. Tucson, Ariz.. . a Clifford F Inman St. rm Lake, Iowa, R. G. Skinner, Appalachian Electric Pow R ag t. N. J.. Norge dealer... “|H. A. Brennan, World Utiliti Cc 
G wake : Tord . an, sto a t oo ae , a eiagge” apealer arin = » Fersuson, Shaws’, > 25 4 , 7 nat, . lities orp., 
a Muir, — . —e Ave. De 3 oc sve, R van I 3 M ajest t ic Va aaa pen St., Charleston, W. sl First St., Charlotte, N. oe eae aw on k. "basa ee ae 
‘ ‘carne ais pas oy Cc. yde, owan, owa, ajes ic b, * E re s Oo eae . ctr wow * | tributor : : ( PE SFLU OHS FN EE SSD OOKCNS SD bb04 6608 40006 y, 
Se naar Flumbing Supply C 0. Ine. GOBIOP ccascsvcsvvessenss eee 1) on = ze, avert. Wis., hardware Be. S. Moore pure hasing agent Mengel m —— & Co.. 3315 Broadway, Kansas 
js 3g} Verne Whitnell, Coon Rapids, Towa, preg aie goods dealer... tees 1) Body Cn.. 4th & G Sts.. Louiaville Ky City., Mo., General Electric distributor. 
ty 1030 eanielin hardware dealer . ya aoe . erheet Monutacturing, oe oe, Bee | mfr. of Mengel bodies and cabinets...) &@ s K. Foaioman, vice president, Federal 
Mavflowe aler er 1A. F. Baum, Henry Weis “Mfg Co., Inec., ees , aeeine * (Ree Fey A. F. Head, manag Hoosier Flectri cnameling Stamping Co., Pittsburgh, 
Se = a Si Sikhart. Ind.. mfr. of Weisteel products 1 New York City ; eee : 1 | Refeiparstne fac.” ba uw Morttion ys manufacturer metal goods............... 
Q Ss < N Y Trukold P. D. Sacher, refrigeration division, W. Poul Anderson, Re sident, w og ly Indianapolis, General Electric distributor 75 5 = Gregg, ee manager, Apex 
” o Oe Sey arems 0. alo, N. Y¥., distributor 5)| fo 3:5 é ' . Worth, Tex ae aan . OF : . . otarex Corp ) 5. 152nd St., Cleve- 
RT! ROR ee gr ee nl 6 Bergman C« Buffalo, N. Y., distri Frigidaire desler Mocer & Suor Ine... 2020 Wrlnut St ] 
A. L. Milner, radio-household utilities | tener 4 10) Kansas Citv, Mo., Norge distri 400 | 2nd. electrical manufacturer............ 
retai anag ? ' . i ; ».. Norge distributo .. 10 
- Harrisburg, Pa. Generai division, Reinhard Bros Co., Inc., Min- — | hg “a ‘Wwinator C incinnati Corp., Hertford News Co., 534 Asylum 8St., Hart. faunas L. Yarian, 7238 Calumet Ave., 
_......., 4 )neapolis, Minn., radio dealer... : cia.” ator dis 15 | ford. Conn Stars eek es GE ee Botte e te eee ewerereerasescreoseees 
sal anag D. H. McQueen, the L. H. Bennett Co., fale 2 ae eh RAPD, ‘ ; y ln iw Wdwarda. § Anes Nis i, Claud J. Mertes, 6117 Ridge Ave., Pleas- 
ce promotion Woontad Palo Alto, Calif., General Electric dis- tt Rag eotocoens Hieb Radio Supnly Co. 5 W iiinfiower Electric & »| ant Ridge, Cincinnati, Norge dealer..... 
Electric distributor 6|tributor a ; 10 atbatee” es Moines, Iowa, Majestic ant S, o¢ Minis. Giwanedaion Prana a “|M. Savage, Bay View Furniture Co., 
banidemestern tata ‘Tapa G. N. Brown, refrigeration manager, : + Ole, Bnenmatic Mashinaty fa @ ‘a Holland, Mich, radios............. 
Pennsylvania Power & . ‘ Newman Mere: antile Cc Topl M le Pneumatic Machinery Co., St. Louis 
, Pa., central sta- Eee, serene, ae 420 Lex- | partment store chain... a see ae ¢| Mo.. mfr. of trolleys air compressors, ete. 4 C. bed at moseatic New York, Inc., 
Daan et ens. ae ington Ave., New ork City. : “| Alber "fall : x diet Im. R Maver Kelvinato Sire ‘ ; “<< zg ew York City, refrig- 
535 Fifth Ave George W. Gartman, Gartman’s Music i” Mae sasiguacy Pair, 709 Main St, Buffalo Kelwiewton dis. erator dealer .................seseee ve 
r, consulting engineer * g] Shop, Lampasas, Tex., Kelvinator dealer 1) | wy ae scat gggge de A . 1 hb eethutor : apa 4 — a5 R. H. Wilson, Arthur R. Lindburg Co., 
Refrigeration Co. Ernest E. MacPeek, Montrose, Pa., radio Aehhorh ve jeweler and optometrist, R. E. Harner. 6410 Pave Ave. St ake g 222 N. Grand, St. Louis, Westinghouse 
Gree nsboro, N. C., Gen- dealer ; S/T. R Buel, tedio Distrit : 5 TW. OS Wandlend, Woodland Electrie Co, easing fi cainaer 
; : g} Wheeler Battery Service, 26 S. 6th St., 5 ee SE, SSO Lae muting Co., 1627 19 ie 2 ‘eile igo nga Prt George B. Cluett, Home Engineering & 
1 ; W. Fort St.. De ms ake 5|3 De » St.. Norristown, Pa., Frig 
: . Bocock- Stroud Co 431 Vincennes, Ind., Maiestic dealer . Ww E. P a > oe distributor 12 idaire desler aol ’ a ell 10 Equipment Co., Hendrick Hudson Hotel, 
Winst m-Salem, N. C., Gen- A. W. Reynolds. Reynolds Radio Co., cal C “429 ‘I 7 Decorating & Blectri North Cerolina Public Service Co Bu ae aly OT py Benge ieiniete 
.. 613636 University Ave., San Diego, Calif Colo Norge iv Mega ae ee 1| lington. N. C.. central station ur- | Ungar & Watson, Inc., 136314 S. Figueroa 
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NEWSPAPER ADS USED 
BY HARDWARE STORES 


WASHINGTON, D. C.—-Newspaper ad- 


vertising is used as a principal means | 


of sales development by 95 per cent of 
the retail hardware establishments in 
large cities contacted by the Depart- 
ment of Commerce in its recently com- 
pleted survey of hardware distribution 
in the Gulf Southwest. 

Direct-by-mail circularization and 
handbill distribution are other means 
which were widely used. Territory cov- 
ered included Louisiana, Mississippi, 
Oklahoma, Texas, Arkansas, Missouri, 
and western Tennessee. 


Results of Survey 


Newspaper advertising was used to 
get more business by 73 per cent of 
town concerns, and 60 per cent of the 
implement stores studied, the survey 
showed. Cooperative groups of smaller 
dealers were found to be advertising 
successfully in the newspapers. 

Papers of weekly or semi-weekly 
publication in the smaller communities 
were almost uniformly reported to be 
profitable builders of business for the 
local hardware merchants. The circula- 


tion of these papers, extending over | 


neighboring counties, was held to cover 
the farm trade with little waste of circu- 
lation among noninterested consumers. 


Mail Advertising Used 


Mail advertising was employed by 58 
per cent of the large city stores, 63 per 
cent of the town stores, and 86 per cent 


of the implement stores covered in the | 
A major part of the printed | 


survey. 
matter used was furnished by manufac- 
turers and jobbers. 

Window-display facilities existed in 
about 90 per cent of the retail hard- 
ware stores visited in the survey, and 
window displays were changed on an 
average of once every 7 to 10 days. A 
file of spare window-display material 
was kept in many Cases. 

Radio, telephone, catalogues, prem- 
iums, trading stamps were also used as 
methods of advertising. 


FRIGIDAIRE LENDS 7 UNITS 
FOR DAYTON RELIEF WORK 


DAYTON—Seven Frigidaires are be- 
ing lent to the city of Dayton for use 
in the meat department of the Unem- 
ployment Relief Bureau this summer, 
it has been announced. 

Dayton Power & Light Co. is install- 
ing a special alternating current line at 
the Bureau building, since the Frigid- 
aires will not operate on the direct cur- 
rent with which the building is now 
serviced. The _ utility company will 
charge nothing for this service, and the 
only expense to the bureau in keeping 
meats fresh and wholesome this sum- 
mer will be that of electric current. 

The bureau already has one large re- 
frigerating unit in which fresh meat is 
stored as soon as it is delivered. The 
smaller units will be used to store cuts 
of meat ready for distribution, and also 
for the preservation of lard, oleomar- 
gerine, etc. 


PIERCE HEADS DIVISION IN 
G. E. MERCHANDISE DEPT. 


SCHENECTADY, N. Y.—A. E. Pierce, 
formerly assistant to the radio sales 
manager of the merchandise department 
of the General Electric Co., has been 
appointed acting manager of the com- 
mercial research division of the mer- 
chandise department. 

Mr. Pierce is a graduate of Ohio 
Northern University in electrical engi- 
neering. 


of automatic printing and communica- 
tion systems. 

In 1927 he joined Zenith Radio Corp 
as eastern service manager, and in 1928 
went with Kolster Radio Corp. When 
the Brandes Corp., subsidiary of Kol- 
ster, was formed in 1929, Mr. Pierce 
was placed in charge of Brandes sales, 
and did work in the field of market 
analysis. He has been with General 
Electric since Feb. 1, 1930. 


UTILITY EMPLOYES SELL 
G. E. REFRIGERATORS 


SAVANNAH, Ga.—Employes of the 
Savannah Electric & Power Co., central 
Station outlet for General Electric re- 
frigerators, are being asked to assist in 
the General Electric sales campaign 
which is now being carried on. 

A commission of $3 is given to each 
employe for every lead or tip turned in 
which results in a sale. Special terms 
of as low as $10 down and $4.60 a month 
are being made to employes to induce 
them to buy General Electric refriger- 
ators during the period of the campaign. 

During May and June the refrigera- 
tors are being sold by the public utility 
company at the rate of $10 down and 
30 months in which to pay the balance. 


After two years with Western | 
Electric, Mr. Pierce became connected | 
with the Morkrum Co., manufacturer 
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468 Refrigerators In One Day 
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How General Electric 
Distributors Sell 


Accessories 


As Explained By Production 
And Distribution Division 


CLEVELAND—More than 75 per cent 
of the General Electric refrigerator dis- 
tributors in the United States are now 
pushing sales of General Electric re- 
frigerator accessories, according to an- 
nouncement by the production and dis- 
tribution division. 
second in importance to the actual sale 
|of the refrigerator, the division reports. 

In the last two years, 10 of the larger 
distributing organizations of General 
| Electric have established accessory de- 
partments. Gould-Farmer Co., Portland, 
Me., last year set an accessory sales 
quota, and oversold that quota by a 
|large margin. 

The General Electric refrigeration de- 
partment entered the field of refrigera- 
| tor accessory merchandising with a two- 
| fold purpose in mind, according to E. H. 
| Wiggs. First, it wished to impress as 
vividly as possible upon the minds of 
prospects and purchasers the many con- 
| veniences of electric refrigeration by ac- 
tually showing and demonstrating the 
conveniences made possible by the ac- 
cessories. 


Accessory Sales Mount 


Second, it wished to identify the Gen- 
|eral Electric refrigerator display room 
|}as a “source of anything in refrigera- 
tion.” Profit from the accessories, as 
far as the refrigeration department was 
concerned, was only an incidental re- 
sult. 

At the beginning of 1931, sales activi- 
ties in regard to accessories began to 
increase as the refrigeration department 
urged the distributors to organize ac- 
cessory departments under the super- 
vision of home service directors. At the 
same time direct mail, newspaper and 
| Magazine advertising were used to call 
}attention not only of the user, but of 
the prospect, to the accessories. 


Sales on accessories by General Elec- 
tric distributors in 1931 far exceeded the 
most optimistic expectations, Mr. Wiggs 
| said. 


Will Emphasize Accessories 
A. M. Sweeney, manager of the pro- 
| duction and distribution division, states 
|that the General Electric Co. will em- 
phasize the importance of accessories 
in the future to an increasing extent 

First distributor to discover that there 
was money to be made in the sale of 
accessories, according to Mr. Sweeney, 
was Philip H. Harrison & Co., Newark, 
N. J., where Mrs. Helene Foster each 
year makes the cost of operating her 
department. Mrs. Helen Murray, of the 
Cushman Refrigeration Co., Cleveland, 
last year showed a good profit and more 
than made the expense of operating her 
department. 

Other distributors showing a _ profit 
and pushing sales of accessories, are 
Rex Cole, Inc., New York City; E. H 
Schaefer, Inc., Milwaukee; B. K. 
Sweeney, Inc., Denver; Glueck & Co., 
Kansas City, Mo.; George T. Bauder, 
San Diego, Calif.; R. Cooper, Jr., Inc., 
Chicago, and George Belsey, Los An- 
geles. 

In addition to the activity of distribu- 
tors, home service departments of a 
number of the General Electric utility 
outlets have found a source of profit 
from the sale of accessories, according 
to Mr. Sweeney. 


| CINCINNATI—George Ross, “Dink” 
|}of “Hink and Dink,” blackface comedi- 
ans of the WLW Cotton Queen Min- 
| strels, purchased the first Crosley re- 
| frigerator to be sold in his home town 
|of Oxford, Ohio, 40 miles northwest of 


Cincinnati. 


The refrigeration department of Houghton & Dutton, Boston department store, was an active place recently 
when 468 electric refrigerators were sold in one 12-hour day. 


SELLS 74 UNITS IN 1 WEEK — 


WATERBURY, Conn. 


Modern Home Utilities, Inc., New Haven 
branch, distributor of General Electric 


| 

| Walker, apartment house specialist for 
| | 
of Connecticut, | 45 to be installed later, has been award- 


|refrigerators in part 


secured in one week four orders for the 


|installation of 74 refrigerators. 


Merrill C. | 
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16,679,253 RADIOS IN 
aq) USE IN UNITED STATES 


WASHINGTON, D. C.—The United 
| States with 16,679,253 radio sets, leads 
the world in the number of receiving 
| sets in operation, according to informa- 
| tion received by the Radio Division of 
|the Commerce Department. 
| The Union Internationale de Radio- 
| iffusion, Geneva, reports that Denmark, 
| vith 133.9 radio sets per 1,090 inhabi- 
|tants, outdistances other nations in ap- 
| parent popularity of radios, leaving the 
United States in second place with 133.1 
radios per 1,000 persons as of Dec. 31, 
| 1931. 

The report from the Union Inter- 
nationale de Radioiffusion is the first 
lit has made covering the number of 
|}radio sets in the world, which it esti- 
|mates at more than 32,000,000. This 
| gives an estimated total radio audience 
tin the world of 128,000,000 persons. 

Results from this survey are much 
the same as those found recently by the 
U. S. Department of Commerce. 

The number of radio sets in the 
United States, according to the 1930 
-ensus, was 12,078,345. Trade estimates 
made as of April 1, 1932, placed the total 
at 16,679,253. This shows an increase 
of more than 4,000,000 sets in two years. 
On the basis of 1930 figures, there were 
| 98.26 radios in the United States for 
!each 1,000 inhabitants compared with 
133.1 at the close of 1931. No figures 
j}are available for other years. 


FRIGIDAIRE GETS CONTRACT 


HOWELL, Mich.—A contract for im- 
mediate installation of 55 electric refrig- 


|erators in the Francis apartments, with 


ed to C. L. Pemberton and Son, local 


Frigidaire dealer. 


| @ 1932 


This activity ranks | 


MILLIONS OF CUSTOMERS 
ARE WAITING FOR 


FLEXIBLE 
RUBBER 
FREEZING 


TRAYS 


It's a fact that 1932 is predominantly an 
“Accessory Year."’ Dealers, everywhere, 


are adjusting their business to take advan- 


IS AN 


“ACCESSORY YEAR” 


tage of this trend, particularly in the auto- 


matic refrigerator business. And they're finding the 
Flexible Rubber Freezing Tray the fastest-selling and 


largest profit-producing accessory. Here are some 


of the reasons: 


These modern trays are more convenient... deliver 
ice cubes instantly without a struggle... 
melting and washing of cubes... 
time and temper. That's why more than a million 
owners of automatic refrigerators already use Flexible 


Rubber Freezing Trays. And for the very same reasons 


millions more are ready to buy . 


own territory ... most of them 


Any kind of a tray will freeze ice. But only Flexible Rubber 
Trays will deliver ice cubes instantly from tray to glass. 


refrigerators now supply Flexible Rubber Freezing 
Trays. The make you handle is undoubtedly in the 


list. That means that every household in which you 


have installed a refrigerator is a prospect for moderniz- 


eliminate 


Save annoyance, 


.. thousands in your 


customers to whom 


you've already sold a refrigerator. 


A Ready-Made Market 


Here's a ready-made market waiting for you. For 


remember 


more than 40 makes of automatic 


is going regularly into more than 


ing the refrigerator by using one or more Flexible 
Rubber Trays. More than that... when you sell a new 
refrigerator, it's easily possible to make an extra profit 
by selling extra rubber trays. 


And we're helping you. For our national advertising 


~ 


million homes... 


forceful, business-building advertising designed to sell 


more Flexible Rubber Freezing Trays. 


Get All the Facts 


Do you want this extra business and this extra profit? 
Then write to the manufacturer of the refrigerator 


you represent, or to us direct, for complete details. 


THE INLAND MANUFACTURING COMPANY, Dayton, Ohio. 


Jlexo Tray 


ICE CUBES—THE MODERN WAY 
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ELECTRIC REFRIGERATION NEWS, JUNE 8, 1932 


Nema Sales of Household Systems and Cabinets for April, 
1932, Reported By Sizes and Price Classes 


Reported by Refrigeration Division of National Electrical Manufacturers Association. 
General Electric, Kelvinator, Majestic, Norge, Servel, Trupar, Universal Cooler and 


Member com 


est 


Household Cabinets With Systems 


Using Factory or Branch Invoice Net Prices to Distributors and Dealers, Including Export. 


inghouse. 


nies: Copeland, Frigidaire, _ 


APRIL, 1932 Stocks at End of April, 1932 
Sales—As Billed to 
Lowest Priced Cabinets Distributors and Dealers | Factory, Branch & Warehouse Distributors and Dealers 
| 
Net Food Space Quantity Dollars Quantity - Dollars Quantity Dollars 
1. Under 4.00 cu. ft...... | 6,056 330,888.54 993 62,204.00 2,685 151,315.75 
2. 4to 4.99 cu. ft... 12,477 812,401.86 2,502 172,009.74 9,154 646,774.63 
3. 5 to 5.99 cu. ft. 10,820 ‘915,427.07 4,936 404,025.78 4,940 406,584.67 
4. 6to 6.99 cu. ft.. 2,450 224,208.00 5,505 502,427.00 3,585 330,632.00 
& to 790 cv. ft.... 6,129 711,583.82 9,362 1,193,213.47 5,047 553,136.76 
6. 8 to 9.99 cu. ft.. 1,612 251,961.25 4,371 692,279.00) _ __ 3,578 562,106.00 
7. 10 to 12.99 cu. ft.. 934 185,552.81 2,075 412,287.00 1,391 282,280.30 
ee oe ee ee 42 10,252.00 66 16,187.00 152 36,921.00 
PEM as siekcxmasseessacvenst . “Shes  ° Sa 5 goa Ue UU eee 
11. Totals if Systems Included....... 40,520 3,422,275.35 29,810 3,454,632.99 30,532 2,969,751.11 
Medium Priced Cabinets 
21. Under 4.00 cu. ft............ 1,768 135,588.70 4,552 388,953.50 1,409 117,946.25 
22, 4to 4.99 cu. ft.... 12,830 1,130,220.36 26,302 2,502,299.80 6,559 680,325.50 
23. 5 to 5.99 cu. ft. _ 9,692 _—'1,007,635.05) (6,186 635,570.90) 6,083 _—_—«649,172.00 
24. 6 to 6.99 cu. ft. 23,001 2,937,758.15 51,658 7,207,537.40 18,155 2,410,719.46 
25. 7 to 7.99 cu. ft 934 135,326.85 242 38,990.00 431 72,347.00 
26. 8 to 9.99 cu. ft 1,556 281,657.45 4,907 900,713.00 2,138 395,785.00 
27. 10 to 12.99 cu. ft... 272 65,820.00 5,012 1,213,664.00 1,553 369,057.00 
28. 13 to 16.99 cu. ft. 69 19,381.40 2,869 816,995.00 453 126,837.00 
29. 17 to 24.00 cu. ft........... 123 42,801.00 1,669 612,378.00 466 167,253.00 
31. Totals if Systems Included... 50,245 5,756,188.96 103,397 14,317,101.60 37,247 4,989,442.21 
Highest Priced Cabinets 
“ai. Under <0) cu; ft.......... baa i ne | nn ee oo en a a SL ee 
42. 4to 4.99 cu. ft... 42 9,090 1,010,705.00 41,492 4,483,600.00 6,959 725,976.00 
43. 5 to 5.99 cu. ft. 658 «96,720.00 1,305 ___ 183,108.00 517 67,954.00 
44. 6to 6.99 cu. ft..... 315 59,454.77 145 29,524.00 ‘Vine vi 
AE OO ee eee ree 9 2,127.00 30 | er eer 
OE eer 10 ,257.00 44 S| i eee 
MMR iicccrsitsvstedsisank ~~ CC eee) 13 7 rr is 
EE EGG he pcsassnsinrieecesee), “Shane  . .) aaneeons 415 110,055.00 | 34 8,729.00 
49. 17 to 24.00 cu. ft....... biiteagewsteoe to’)! eels | 0 ween te 10 co sf Cl On 
51. Totals if Systems Included. ... 10,082 1,172,263.77| 43,454 4,836,719.00) 7,510 802,659.00 


Household Cabinets Without Systems 


Using Factory or Branch Invoice Net Prices to Distributors and Dealers, Including Export. 


SANITARY 


Five Sizes 


Distributors Wanted for 


ELECTRIC 


REFRIGERATORS 


Manufacturers 


Sanitary Refrigerator Company 


Fond du Lac, Wis. 


Priced from $99.50 to $239.50 at Factory 


Four to Nine Cubie Foot Capacity 
33 1-3 Per Cent Discount to Dealers 


THREE YEAR FACTORY GUARANTEE 


APRIL, 1932 : > : 
’ | Stocks at End of April, 1932 
| Sales—As Billed to | m , " ” ™ 
Lowest Priced Cabinets Distributors and Dealers | Factory, Branch & Warehouse) Distributors and Dealers 
Net Food Space Quantity Dollars Quantity Dollars Quantity Dollars 

t WRGer GOD GU. Toc ce cc scss 84 1,414.00 331 7,051.00 30 691.00 
2 4to 4.99 cu. ft... 6,589 101,819.00 4,501 72,164.40 99 2,447.00 
3. 5 to 5.99 cu. ft.. - __ 4,824 119,662.00) 3.144 78,860.20 35 1,354.00 
4. 6to 6.99 cu. ft... 3,297 109,406.00 867 28,873.60 Se *”*«‘“«‘i 
KS 7to 7.99 cu, ft... 1,322 51,212.00 711 27,523.00 9 764.00 
6. 8 to 9.99 cu. ft. 3. —_____s«8802.00 —~ v- __ 85.00 8 540.00 
7. 10 to 12.99 cu, ft. > eaten 10 995.00 a )~2~2~*«CS 
8. 13 to 16.99 cu. ft. a ae we ttC<t«é‘t« 1 112.00 
& 17 to 2600 cw. &t...... a 2 353.00 6 1,060.00 7 1,237.00 
10. Totals if Cabinets only..... 16,121 384,168.00 9,571 216,612.20 189 7,145.00 

Medium Priced Cabinets 
21. Under 4.00 cu. ft........ 28 922.00 78 2,439.00 18 2 00 
22. 4to 4.99 cu. ft.. 670 26,468.00 2,822 112,244.00 3 117.00 
23. 5 to 5.99 cu. ft. 1,828 _ 91,239.00 6,290 313,428.00 1 50.00 
24. 6 to 6.99 cu. ft. 811 48,196.00 6,500 265,309.00; = ...., 
2%. 7to 7.99 cu. ft..... 1,879 116,536.00 1,829 ee ree 
26. 8 to 9.99 cu. ft... a 438 33,498.00} 380 i ee eee 
27. 10 to 12.99 cu. ft..... a 8 955.00 557 54,499.00; ween eae 
28. 13 to 16.99 cu. ft.. o<— jj. Saar 4. - —.aRbewae Uti‘ ee 
29. 17 to 24.00 cu. ft.... be e* 75 11,384.00 354 59,526.00 184 27,843.00 
30. Totals if Cabinets only.... : | 5,787 329,198.00 18,810 946,958.00 206 28,572.00 

Highest Priced Cabinets | | 
41. Under 4.00 cu. ft.............. i 06060 eRe 6 ONE OSE 6 €6€6€6C es; 0CC(‘“‘éN UCU! 
42. 4to 4.99 cu. ft.... eS 7? rr ee A A ae 
43. 5 to 5.99 cu. ft ‘ _seesess ; ih ek wes | sees 
44. 6to 6.99 cu. ft. 212 14,155.00 266 17,761.00) nace 
45. 7 to 7.98 cu. ft.. ; ee a> ee 
46. 8 to 9.99 cu. ft 92 7,635.00 | 106 8,797.00 
47. 10 to 12.99 cu. ft... 68 7,839.00 | 45 5,188.00 
48. 13 to 16.99 cu. ft.... 22 3,108.00 | 49 6,923.00 
49. 17 to 24.00 cu. ft.... 16 3,005.00 | 16 3,005.00 | 
50. Totals if Cabinets only 410 35,742.00 | 482 41,674.00 | 


OIL BURNER ASSOCIATION 
PUBLISHES LAW TREATISE 


| NEW YORK CITY—A publication, 
|“A Digest of Law and Cases on Heat- 
ing Systems and Devices,” presenting a 
| brief review of the general principles of 
|law applicable to oil burning devices 
and equipment, has been published by 
| the American Oil Burner Association. 

| Compiled and edited by S. A. Raboy, 
|} a member of the New York Bar, it in- 
cludes cases involving heating devices 
other than oil burners. Mr. Raboy ex- 
plains in his preface that his treatice 
is designed “on the theory that a legal 
principle determinative of an oil burner 
| problem may be illustrated as effective- 
| ly by a case involving heating devices 
designed for other fuels.” 


G. E. UNITS ARE DISPLAYED 
BY MONTANA POWER FIRM 


BUTTE, Mont.—Displays of General 
Flectric refrigerators, and of Hotpoint, 
| Westinghouse, and L & H ranges occu- 
| pied the first floor of the Montana Pow- 
|er Co. showrooms here during a recent 
electrical show. 

Spotlights were mounted to throw dif- 
;ferent colors on each refrigerator. A 
public speaking system was installed 
fowe announced features of the Gen- 
jeral Electric refrigerator and played 
|music from time to time. 
|erators were sold from the floor in the 
‘three evenings of the show. 


Refrigerator Sales Curve Crosses Auto 
Graph of Factory Shipments in April 


(Concluded from Page 1, Column 1) 


of a special curve showing the relation 
between electric refrigerator volume and 
passenger automobile volume for each 
of the 28 months covered. This curve 
gave household electric refrigerator fac- 
tory sales in terms of passenger automo- 
bile factory sales on a percentage basis. 

In January, 1930, the quantity of 
household electric refrigerators shipped 
from factories in the United States was 
15 per cent of the number of passenger 
automobiles shipped from factories in 
the United States in the same month. 
This curve gradually rose with monthly 
irregularities, the greatest of which oc- 
curred in January each year when a low 
point was touched, due to the fact that 
automobile factory shipments increase 
in volume earlier in the year than do 
electric refrigerator factory shipments. 
This is, no doubt, due to the automobile 
shows which have no direct parallel in 
the electric refrigeration industry. 

The low point on the percentage 
curve occurs in January of each year, 
and in 1931 it was slightly above 16 per 
cent, as compared with the 1930 ratio of 
15 per cent. In January, 1932, the low 
point was nearly 38 per cent. 

The high point on the percentage 
curve for 1930 was under 40 per cent, 
and the high point in 1931 was 82 per 
cent. 

In April, 1932, the number of house- 
hold electric refrigerators exceeded the 
number of passenger automobiles for 
the first time, making the percentage 
curve rise to 113 per cent. 

This percentage curve is based on the 
entire electric refrigeration industry in 
the United States, of which—it was 
found in 1931—the Nema refrigeration 
division represented 84 per cent. While 
exact figures are not at hand for the 
production of the many smaller fac- 
tories outside of the Nema membership, 
it was assumed in making these curves 
that the Nema production was 84 per 
cent of the total in both 1930 and 1932. 

In comparing the curves for commer- 
cial refrigeration with commercial 
motor trucks, it is found that these two 
curves are not only similar with respect 
to seasonal trend, but they are nearly 
parallel, there being a slightly lesser de- 
cline in the refrigeration curve than in 


motor trucks. The mean of the percent- 
age curve is, therefore, practically con- 
stant at about 40 per cent, with an 
especially high point in April, 1932, at 
61% per cent. 

The surprising growth of household 
electric refrigeration as compared with 
passenger automobiles over this 28- 
month period can be attributed to at 
least two causes. First, electric refrig- 
eration is in a period of rapidly growing 
public acceptance and has not as yet 
approached its saturation point, there 
being electric refrigerators in approxi- 
mately 17 per cent of the wired homes 
of the United States. Second, the co- 
operative efforts of the electric refrig- 
eration industry in advertising and sales 
promotional work have been very effec- 
tive. 

Another important phase of the 
growth of this industry is its effect on 
the domestic load of public utilities. The 
statistics show that there are now in 
use three and one-half million house- 
hold electric refrigerators, and that 
these use on an average of 600 kwh. per 
year. This represents a load of 2,100,- 
000,000 kwh. per annum. The total 
household load for 1931 was approxi- 
mately 12,000,000,000 kwh., which means 
that the household electric refrigerator 
used 17% per cent of the total current 
sold to residence customers—this with 
but a saturation of 17 per cent of the 
wired homes. 

Household customers paid 35.5 per 
cent of the total national electric cur- 
rent bill for 1931, hence household elec- 
tric refrigerators produced about 6 per 
cent of the total revenue for the power 
companies, or approximately $115,000,000 
of income. The total income from resi- 
dence customers was $690,000,000 at an 
average of 5% cents per kwh. as com- 
pared with $1,257,000,000 from industrial 
consumers at an average price of 2-1/7 
cents per kwh. 

The first quarter of 1932 showed an in- 
crease of 4.1 per cent in household 
power consumption as compared with 
1931 whereas the combined household 
and commercial power consumption is 
down 12 per cent for the same period. 
This is another illustration of how the 
electric refrigerator has increased the 
residence load for the power companies 


N Distribution by States for 
March and April, 1932 
arch and April, 
MARCH, 1932 APRIL, 1932 

INCLUDING EXPORTS Household Commercial Household Commercial 
States and Territories Low Sides Low Sides Low Sides Low Sides 
Connecticut 2,294 123 2,529 146 
ee eee error 409 P 51 é 841 52 
Massachusetts ................ 3,317 209 6,593 a9 
‘1New Hampshire ........... 305 18 , 514 8 
Rhode Island ..... ven 498 27 635 37 
I ris. 5 5.505 5.0 0:0:065.0996 ee 210, -_ _ 15 _ 421 ae 
New England Total 7,033 443 13,533 543 
OO ee 169 36 28 29 
Maryland “|G a er 2,270 128 4,100 118 
UUW DEEMEE pisreeeccrscvseiiee 2,594 288 6,216 242 
New York (state)...... 10,675 832 21,031 777 
Pennsylvania .............--+. _ 6.290 895] 11,761 554 
Eastern Total __ 21,998 2,179 43,436 1,720 
: 600 57 1,564 81 
ae lenfenamannenet 2,964 213 5,505 295 
West Virginia ........... ee 1,380 sd 
East Central Total 4,261 339 8,449 420 
DY Bhbecbisers ss one 539 2 837 34 
Fi or a ones Keka 490 52 649 3 i 
| Rees 540 42 910 78 
North Carolina 778 76 1,078 60 
South Carolina .. 315 22 574 19 
Tennessee 855 48 1,341 66 
VIPMIMER cccicsce 1,073 112 1,925 92 
Southeastern Total 4,590 384 7,314 333 
| oi 4,640 957 8,849 841 
lame... 1,097 213 2,166 206 
Michigan 1,888 311 3,557 449 
Wisconsin ...... ¥ 1,079 128 1,382 68 
Great Lakes Total 8,704 1,609 15,954 1,564 
Minnesota ...... 1,161 85 2,773 131 
North Dakota . 136 22 336 2 
South Dakota 194 19 221 2 
North Central Total 1,491 126 3,330 175 
ows 944 128 1,839 77 
Lowe vseoness sis ii ieee i 
Missouri 2,533 204 5,443 216 
Nebraska . , rey : 744 > 44 1,149 —— : 56 
Middle West Total 5,219 446 10,273 407 
BE. soeeuehercs swerve nese 267 26 : 212 , 5 
California 4,183 176 6,567 326 
Nevada cecee hese’ Saeee 129 ; 5 142 _ P 4 
Pacific Coast To spite 4,579 207 6,921 335 
Idaho ...... 98 8 258 8 
Montana 136 a 381 5 
Oregon ...... 433 59 827 86 
ee 325 10 566 2 
Washington ...... eeeeeeee _ 402 2 ae 81] 8260 111 
Northwestern Total 1,394 165 2,858 222 
RY 6b 6566-66660050666600% 596 55 1,143 99 
New Mexico dasa eeevendaeers 101 11 159 12 
Wyoming ...... ; 52 a / — 130 in il 
Rocky Mountain Total 749 73 1,432 122 
PRED Gc ccbenecdacesvessess 282 16 731 25 
Louisiana 386 50 1,113 55 
Mississippi ....... 107 23 _ 454 20 
Oklahoma ....... 895 42 2,496 25 
Texas iia ‘ 1,817 _170| si, 538 _179 
Southwestern Total 3,487 301 8,332 304 
Total United States....... , 63,505 6,272 121,832 6,195 
Total Camada ..............-- 1,932 184 2,303 246 

Other Foreign (including $ P 
S. Possessions).......... 2,366 877 2,527 790 
Potal for World .......0..2-. 67,803 7,333 126,662 7,231 


Two refrig- | 


| 


For March, nine companies reported household total of 67,803 which is 92.61% of total 


sales for March, 1932, reported by 11 companies. 
of 7,333 which is 67.44% of total sales for March, 1922, 


For April, seven companies reported commercial! total of 7,231 which is 54.59% 


Six companies reported commercial total 
reported by 11 companies. 
of total 


sales for April, 1932, reported by 10 companies. 
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19 STATES ORGANIZE 
INFORMATION BUREAU 


WASHINGTON, D. C.—A new plan to 
provide business men with the latest 
merchandising and marketing informa- 
tion has been adopted by 114 civic and 
commercial organizations in 19 states, 
in cooperation with the Department of 
Commerce, according to announcement 
last week. 

The purpose of the plan, according to 
John Mathews, Jr., assistant director of 
the Bureau of Foreign and Domestic 
Commerce, is to enable chambers of 
commerce in the country to equip them- 
selves with an established marketing 
information service for the benefit of 
individual merchants, manufacturers, 
and business concerns generally in their 
communities. 


Cooperative Enterprise 

The whole thing is being made pos- 
sible through an agreement with the 
National Association of Commercial Or- 
ganization Secretaries, and the United 
Chamber of Commerce. 

Under the plan, the local commercial 
organizations may, at their request, be 
furnished with copies of current mer- | 
chandising information regularly sup- 
plied by the Department of Commerce 
to its 34 district offices. 

This information, relating to newest 
marketing methods, practices and ideas 
drawn from scientific research and the 
practice of successful concerns, is sum- 
marized and indexed in a form to make 
it of maximum practical use to the busi- 
ness executive. 


Local Chambers Active 

States in which the merchandising in- 
formation service is already in use by 
local chambers are: Massachusetts, 
Rhode Island, Connecticut, New York, 
Pennsylvania, Virginia, North Carolina, 
South Carolina, Georgia, Florida, Ala- 
bama, Louisiana, Michigan, Indiana, 
Minnesota, Missouri, Oklahoma, Texas, 
and Colorado. 

Important cities with cooperating 
commercial bodies include: Boston, 
Hartford, Providence, New York, Brook- 
lyn, Erie, Washington, Richmond, Ra- 
leigh, Savannah, Birmingham, New Or- 
leans, Indianapolis, Kansas City, Tulsa, 
and Dallas. 

The Department of Commerce report- 
ed that it extended over 500,000 such 
services in direct request during 1930, 
and nearly 750,000 in 1931. 


CAN OPENER SALESMAN 
OUTGUESSES G. E. MAN 


NEWARK—O. W. Nelson, supervisor 
for Philip H. Harrison & Co., distributor 
in Newark for General Electric refriger- 
ators, closed an order the other day for 
a General Electric refrigerator to be de- 
livered the next day C. O. D. 

Upon closing the order, the prospect 
immediately asked Nelson if he would 
like to buy the most remarkable can 
opener, which was selling for $1.50. Nel- 
son was intrigued by the can opener 
and thought that the least he could do 
after closing the sale was to buy it. 

Nelson had no sooner returned to his 
office with the can opener when the 
prospect called and cancelled the order 


planned a counter offensive and is de- | 


termined eventually to deliver the re-| 
frigerator C. O. D. 


G. H. FRANCIS APPOINTED 
N.E.L.A. COMPTROLLER | 


for the refrigerator. Of the opinion 
that it may have been a ruse on the | 
part of the alleged prospect, he has | 


| 


NEW YORK CITY—George H. Fran- 
cis, with N.E.L.A. headquarters staff | 
since 1912, has been appointed comp- | 
troller by Bernard F. Weadock, execu- 
tive director. 

Mr. Francis came to the association 
in 1912 to install an accounting system, 
and has since been with headquarters 
staff. Holding first the position of gen- 


eral accountant, he was appointed as-| over 80° F. with occasional periods of | 


sistant to the treasurer in 1924. 
The office of comptroller is a newly | 
created position. | 


Down in Hopkinsville, Ky., a parade is still an event. 


When Bass and Co., Mayflower distributor, received its 
first carload of Mayflowers, nothing would do except to make a public holiday of it. 


How To Select a Refrigerator 


Pamphlet Issued By American Home Economics Association * 


Before selecting a refrigerator one of 
the first questions to be decided is 
whether an ice refrigerator or a me- 
chanical type operated by electricity, 
gas, or kerosene will be most satisfac- 
tory. This must be determined in the 
light of: 

1. The amount to be spent for the 
refrigerator. 

2. The extent to which it will be used. 

3. The temperature conditions under 
which it will be used. 

4. The availability of ice, electricity, 
gas, kerosene, and water. Gas and some 
kerosene refrigerators call for a supply 
of flowing water when in operation, 


hence information should be obtained as | 


to the maximum amount and the tem- 
perature of water required and as to 
whether adequate drainage facilities are 
available. 

In choosing any refrigerator, most 
careful consideration should be given 
to: 

1. The temperature it will maintain. 

2. The cost of operation. 

3. The durability or probable length 
of satisfactory service. 

4. A suitable size. 

5. Adequate insulation. This is of first 
importance in the case of an ice refrig- 
erator and affects economy of operation 
in a mechanical one. 

6. In a mechanical refrigerator, fur- 
ther significant facts are: 

a. The economy and quietness of oper- 
ation. 

b. The assurance of prompt, adequate, 
and inexpensive servicing. This will de- 
pend upon the standing and reliability 
of both the manufacturer and local 
distributor. 

Whichever type is chosen, before se- 
lecting the refrigerator to be purchased, 
enswers should be obtained, if possible, 
to each of the following questions: 


Will It Maintain a Satisfactory 
Temperature? 


The function 
keep perishable foods at a temperature 
low enough to prevent or retard the 
growth of the bacteria which cause 
spoilage. To do this adequately, the re- 
frigerator must maintain over the 24- 
hour period an average temperature of 


not more than 45° F. in the milk com- | 


partment and an average of not more 
than 50° F. in the food compartment. 


Both ice and mechanical refrigerators | 


may be purchased which will maintain 
these desired temperatures. 

Careful consideration should always 
be given to the insulation. This is of 
added importance when the refrigera- 


tor is to be kept in a warm room or is | 


used in a locality where the 
is high and combined with 
temperatures which average 


to be 
humidity 
summer 


continuous 90° F. or higher. Under these 


conditions an ice refrigerator requires at 


least 2 in. of a good insulator well-in- 


Are You Getting Your Share of 
the Export Business in the 


of a refrigerator is to} 


| When more storage space is needed at 


} 
| 


*Reprinted by permission of the Amer- 
ican Home Economics Association, 620 
Mills Building, Washington, D. C. This 
is Consumer Purchasing Leaflet No. 3 
put out by the association, and pre- 
pared by its committee on standardiza- 
| tion of consumers’ goods. The booklets 
are priced at 2 cents each, or if pur- 
chased in lots of 25 or more, 1 cent each. 


stalled in a cabinet designed so that the 


desired inside temperature. Similar con- 
struction is essential for inexpensive 
operation in a mechanical refrigerator. 

American Standard tests are being de- 
veloped for household refrigerators. 
| Within a short time, if consumers ask 
|for it, retailers should be able to ob- 
|tain information from manufacturers as 
to the temperatures a refrigerator will 
maintain under standard test conditions. 
This information should be given on the 
name plate of the refrigerator. 


Will It Be Durable and Economical 

to Operate? 

This depends upon a number of fac- 
tors, the most important being: 

1. Adequate insulation. If moisture 
accumulates on the outside of the cabi- 
net, this is an evidence of inadequate 
insulation. 

2. Closely fitting doors with catches 
which hold them tightly closed. 


compartment adapted to the size of ice 
cake required to cool the cabinet. (An 
ice compartment which holds 75 lbs. of 
ice will be adequate in a well-constructed 
}and well-insulated refrigerator which 
provides 5 cu. ft. of food storage space. 
A compartment to hold 100 lbs. of ice 
will be required by a less efficient one.) 
b. In an electric, gas, or kerosene re- 
| frigerator, a cooling unit of the proper 
| size for the cabinet. (Usually this needs 
| consideration only when a unit is being 
| installed 


in a refrigerator originally 
built to use ice.) 
4. Durable construction, which is 


chiefly dependent on: 

a. A strong, rigid frame. 

b. Insulating material which 
| warp, slip, or settle. 

c. Adequate protection of 
| material from moisture. 

d. An inside lining which will prevent 

the penetration of odors and moisture. 

e. Strong hardware, which does 

;}rust or tarnish easily. 
In warm, humid climates, refrigera- 
|tors with enameled or lacquered metal 
|exterior or interior surfaces should be 
; accompanied by a durability guarantee 
|against rusting of the metal sheet. A 
| porcelain lining should be selected if it 
|}can be afforded. Many refrigerators are 
}now lined with a porcelain floor and 
| enameled walls and ceiling, which is re- 
latively satisfactory, as most of the 
| wear comes on the floor. 

If refrigerated space must be obtained 
at the least possible cost, the ice chest 
| holding 25 lbs. of ice should be chosen 
| This chest should have a lid which is 
| lifted up when food or ice is placed in it. 


| 
cannot 


insulating 


low cost, a larger chest of the same type 
which holds 50 Ibs. of ice is practicable. 
Learn if possible the amount of ice, 


3. (a.) In an ice refrigerator, an ice | 


- : p . a j}ator or 
air circulates readily to maintain the | 


| 


not | 


| 


and quantities of food used, and the 
methods of purchasing. A family of five 
with convenient markets. ordinarily 
needs about 5 cu. ft. of refrigerated 
space for food storage; more is desir- 
able, and less will serve if there is sup- 
plementary cool storage for less perish- 
able products. 

Where funds are limited, preference 
should be given to a smaller refriger- 
chest which will maintain the 
low temperature necessary to preserve 
milk and meat, rather than to a larger 
and less efficient cabinet. 

If space for the _ refrigerator’ is 
limited, the purchaser should be sure 
there is room for the one selected be- 
fore the purchase is finally made. 


Is It Conveniently Constructed? 


Ordinarily the cabinet should rest on 
a sanitary base, and this should be not 
less than 8 in. high so that the lowest 
shelf will be easy to reach. The shelves 
should be spaced so that the desired 
containers can be stored in them with- 
out undue waste of room. The space for 


the cabinet and not less than 9% in. 
high. 


Will It Be Easy to Care For? 

The exterior and interior finish should 
not absorb moisture, should be smooth 
and easy to clean and keep clean; the 
lining should have rounded corners; all 
shelves should be easy to remove and 
replace; and the space underneath the 
tefrigerator should be easily accessible 
for cleaning. 


Name Plates Recommended for 
Refrigerators 


A name plate attached to the refrig- 
erator provides the best method of con- 
veying accurate information from manu- 
facturer to purchaser. A movement is 
inder way to give consumers such in- 
formation. It is recommended that pur- 
shasers ask for a name plate which 
gives these data: 

1. Name of the manufacturer. 

2. Usable storage space (stated in cu. 
Fe.) 

3. Ice capacity stated 
refrigerator). P os 

4. Average temperature maintained 
under American Standard test condi- 
tions in the milk compartment and in 
the food compartment. 

5. Amount of ice, electricity, gas or 
kerosene required to maintain the tem- 
perature under American Standard test 
conditions over a 24-hour period. 


in lbs (if ice 


6. Statement that the refrigerator 
meets American Standard tests for 
durability. 


WINS GAME OF CROQUET, 
SELLS G. E. REFRIGERATOR 


EASTON, Pa.—Salesman “Doc” Kess- 
ler of the local branch of Philip H. Har- 
rison & Co., Newark, N. J., distributor 
for General Electric refrigerators, is 
boasting these days of his prowess with 
the croquet mallet. 

Salesman Kessler, who ranks as a 
Corporal in the Army of Refrigerania, 
found that a certain prospect was a par- 
ticularly hard nut to crack, despite the 
fact that this prospect was in a pleasant 
mood and could be led right up to the 
point of closing the sale before he 
changed the topic of conversation. 

After spending half an hour on his 
last sales call, a week ago, the subject 
of the conversation finally came around 
to croquet. Kessler offered to play the 
prospect a game of croquet for the down 
payment on a General Electric refrig- 


milk should be in the coldest part of 


OLVERINE 
Seamless C opp 


erator. He won. 


er 


Dehydrated Tubing 


Made to A.S.T.M 


Specification B68-30T 


‘Clean “Dry Sealed 


HEREVER you are 


frigeration tubing 


» you can get the best re- 


made—and get it at onee. 


The Wolverine Organization is proud of its leader- 


ship in service as well 
are shipped within 24 


large stock. 


All standard diameters 


All orders 


from a 


as in quality. 
hours of receipt 


plain or tin 


Rhye o> ae 


| electricity, gas and water, or kerosene rylated— of 25, 50, 75, and 100 ft. lengths always 
European Market j}and water required to maintain the de- I : Pi : iit : 
| sired temperature in a refrigerator for available. 


a 24-hour period. You can then readily 
estimate the operating expense, exclu- 
sive of servicing and repair. 

Although the first cost of a well-made 
refrigerator may be much higher than 
that of a poor one, it will in time more 
than make up the difference in the 
original price through its longer serv- 
iceability and its saving of ice, elec- 
tricity, gas, or kerosene. A refrigerator 
which does not maintain reasonably low 
temperatures is both expensive and 
dangerous to health because of the 
spoilage of food. 


Is It the Right Size? 
The size of cabinet required varies 
with the number in the family, the kinds 


If you are not already represented or not getting the business that 
you feel is your share from your present distributing organization, 
let us help you get distribution through financially sound and long 
established firms. | 
We wish to be your European representative if we are not handling 
a competitive line of your product. 


Write for particulars of our plan in reference to how we can be oo 


of assistance to you. 


WALTER J. HILDENBRAND 


Manufacturer’s Representative 


Waldorf Hotel, London, England 


Detroit, Mich. 


Export Department—H. M. Robins Company, Detroit 


Sales offices in 26 cities. Eastern sales office, 420 Lexington Ave., 


New York. Stock available at Los Angeles, 1015 E. l6th st 


Write or wire for name of nearest representative. 
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ORIGINALS OF KELVINATOR 
ADS USED IN. ART SHOW 


DENVER—An exhibit of the original 
paintings from which Kelvinator eae | 


How To Supervise Salesmen 


As Told By J. E. Fanning, Toledo Edison Co. 


tional advertisements have been taken | 
this year has just closed at the Denver | 
Art Institute. 
Herm H. Michel, | 
Institute, requested the 
exhibit as follows: 


By Phil B. Redeker 
TOLEDO—A record of no turnover in 
director of the Art| refrigerator salesmen for the past three 
paintings for|years is the mark established by the 

| Toledo Edison Co. 

“The students of this school have been | Closed territories for all salesmen, and 
noticing your outstanding national ad-| aggressive cooperation from the mer- 
vertising in the Saturday Evening Post, | chandising division of the Toledo utility 
and were thinking how valuable it | have made this record possible, says J. 
would be to them, as they are studying | E. Fanning, merchandising manager. 
commercial art, to come in contact with| Salesmen are given territories on the 
some of the original art work of your | basis of certain prescribed “meter areas.” 
Kelvinator advertisements.” | They are alone responsible for the de- 

The exhibit was open to the public, | velopment of these territories. They re- 
and tie-ins in publicity were made by | ceive a commission for every sale made 
the Kelvinator distributor and dealers. | to a registered home within that terri- 
estan : = | tory, whether it is accomplished by their 
| efforts, 
lor one of the branch stores. 

Their rate of commission is anveienk| 
Fanning explains, the rate 


Testing Laboratory 
For refrigerators 
and refrigerating equipment | by this fact, 


George B. Bright Co. | ceived commissions only on sales made 


Refrigerating Engineers and Architects |through their own efforts. 
| 


2615 12th St., Detroit, Mich. | 


| 


Retail Store Activities 


In the Toledo metropolitan area, the | 
1 | Toledo Edison Co. operates 12 retail 
Jou need these | stores, seven of which are in the city 
Finest duality Enamel of Toledo proper. 

g PRICES RIGHT. 
orders filled prompt 


Dealers! 
— 


| to ask for service, to look over new 

| appliances. 

iy ad Mag i | Retail store managers in these 
Wea | ie i ™ }ous branches are salesmen rather than 

|osectors or service men. They build up 


|contacts with users of power and light, 


on. 450 % mR EIA 


|mine the prospects for refrigeration that 
| reside in the territory. These names are 
then given to salesmen for calls. 


Cold Canvass Used 


In addition to names received in this 
manner, the salesmen get other pros- 
pects through cold canvassing, and by 
}a periodic “friendly” 
calls are made in a “bunch.” Contact is 
, |established on the basis of service and 
|friendship only, the Toledo Edison Co. 
maintaining a _ policy against 
premiums to users who turn in names of 
prospects. 

As salesmen have full responsibility 
for their territory, they are not required 


Insure deliveries with- 
out scratched or brok- 
en enamel. Write for 


Prices. 


Testing Service 


for Domestic and Commercial 
Electrical Refrigeration 


Testing and experimental < 
laboratory service for Man- to card their prospects. Instead, they 
ufacturer, Distributor, Cen- piace the names of all prospects in a/|} 


Test data ex- 
of client. 


tral Station. 
clusive 


large book, from which mailings of 
literature can be made, and by which | 
| the merchandising manager can check | 


property 


in the lines which are being sold. | 
|too, salesmen bring up individual prob- | 


bhasteserelt Refrigerator | Pad and|lems which are solved by the group. 


Cc H | These meetings have another purpose 
arrying arness) | they get the salesmen started out early. 


The Mastercraft Pad - h f P 
Carrying Harness are dl Interc ange © rospects 


justable to all sizes re- | 


| At these meetings there is an inter- 

+ ef agp Bie change of prospects, not only between 
: ‘|vefrigerator salesmen, but between sales- 

men of different appliances. (A sales- | 
leading manufacturers, | an is allowed to handle only one type 
Pads attractively lettered | of appliance, and radio, washing ma- 
|chine, and electric range salesmen all 

| work on separate paths.) 

Due to the fact that the average 
jte ngth of time that these salesmen have 
| been with the Toledo Edison Co. ranges 


frigerators to 11 cubic feet 
capacity. 
convenient and inexpen- 


sive. Recommended by all 


with refrigerator name. 


Write for special pad 
booklet. 


BEARSE MANUFACTURING CO. | from four to five years, and because 
3815- 3825 CORTLAND ST. CHICAGO, ILL | of the spirit of cooperation which the 
— — utility has consciously built among its 

| workers, there are many occasions in 


: 
|which one salesman will go out 


|way to help another. 

Salesmen have no hesitancy in calling 
upon one of their fellow workers for 
aid in closing a sale, or establishing a 
more solid contact within his territory. 

The Toledo Edison Co. drills its men | 
to sell on the “utility idea,” that they 


DETROIT ICE FIRMS BACK 
COMFORT COOLING DRIVE 


DETROIT 
ing the 
using ice as the 
of a new bureau 
sored by the ice 
troit. 

Under the name, the Detroit Ice Pub- 
licity Association, the manufacturers 
have been organized for more than three 
years 

The bureau is headed by William W. 
Watson, formely of Kilner-Mills Co., De- 
troit, acting as field representative and 
engineer. The advisory committee con- 
sists of A. G. Leoffel, of the Detroit City 
ed for recording the running | Service Co. A. J. Cordrey, Borin 
and idling time of refrigeration Brothers, and Robert Girvin, Pittmans 

ae © & Dean Co. 
motors. 1 
The 


of his 


| Die OTO 0 


Liquid Sulphur Dioxide 
REFRIGERATION GRADE 
GUARANTEED 


Prompt deliveries from stock. 


PERSONAL SERVICE 


Write or wire us. 


VIRGINIA SMELTING G. 


! West Norfolk, Virginia 
F A TUSTIS See. 121 Skote Street, Berton ond TS West Street, Mew York 


Introducing and sponsor- 
of comfort cooling systems 
medium is the purpose 

organized and spon- 
manufacturers of De- 


sale 


OFFERING 
4 Limited Number of Brand 
New Tagliabue Time Operation 
Recorders at a Sacrifice Price of 


$12.00 each 


This Recorder is specially adapt- 


George B. Bright Co. is retained 


as consulting engineer 


Will operate on 110 A.C. or D.C. = ; 

~urrent fs lete witl 100 The bureau maintains an office and 
—— — _— 4 display room where a comfort cooling 
charts extra pen and bottle of system will be in operation, in addition 


to a display of all types of apparatus 
and cooling devices using ice. 
Cooperation of the Detroit Edison Co. 
in carrying out a direct mail canvass of 
who are interested 
reported by the 


ink. 


General Trading Co. 
134 Meadow St. 


possible 
in the ice 
bureau. 


prospects 


Conn. method, is 


New Haven, 


or through the main showroom | 


|being somewhat lower than if they re-| 


To these stores people | 
come to pay their light and power bills, | 


|and eventually they are able to deter- | 


call on users. These | 


giving | 


Electrical Testing }on the individual salesman’s operations. | 
Laboratories | Daily morning meetings are held in 
'which the merchandising manager ac- | 
Kno 80th St. & East End Ave. |quaints the salesmen with any new de- | 
yTest NEW YORK velopments which may have come about 


Here, | 


| same 
| refrigerators. 


are selling a “refrigeration service,” 
much as they sell power and light, in- 
stead of just an isolated piece of equip- 
ment. 


number of different makes, 


icy is adopted on promotional and ad- 
vertising work. 


literature, for instance, the names of the 
prospects are sent to the headquarters 
of the various makes represented, 


ufacturer’s own office. 
is allowed 150 names for mailings each 
month. 


Educational Advertising 


The advertising copy used by the To- | 


in Toledo newspapers, 
commendation in 
organs, is 


Edison Co. 
has received 
public utility 


ledo 
| which 
| many 
| educational type. 
;}ads now being run traces the history of 
| the preservation of foods, with each ad 
| telling a complete and often romantic 
story of some high-light or important 
pote’ along the road of research in 
| food preservation. 
| 
| 


| 


“box” calls the reader’s attention to the 
exhibits of the various models in the 
branch stores, giving the addresses. No 
particular makes of 
mentioned in these ads. 

“After all, the utilities’ real job is to 
sell the idea of refrigeration, in order 
to create a greater market for the prod- 
uct which they are manufacturing 
power,” Fanning puts it. 


Sponsors Cooperative Show 


With this in mind, the Toledo Edison 
|Co. recently held the first refrigeration 
| show ever put on in Toledo, in which 10 
distributors took advantage of the util- 


ity’s offer of floor space in its main 
|downtown office for the period of the 
show. Each distributor also was given 
a window. | 

The show, held the latter part of 
| April, was a marked success because 
lof the large percentage of prospects 


among those attending, 
'ed out. It has also heightened the al- 


|ready existent spirit of friendliness be- | 


|tween distributor and utility, Fanning 


| believes. 


Many new dealers were added to the | 


| lists from the ranks of small-town spe- 
|cialty merchandisers who came in to 
see the show, Fanning avers. 


Sale of Electric Ranges 
Sale of electric ranges by the Toledo 
Edison Co. is carried on in much the 
manner as the merchandising of 


A much smaller sales force is being 
employed, but their methods parallel | 
those of the refrigerator salesmen. } 

A great deal of work is being done to | 
educate the public on the advantage of | 
electric cooking. This “missionary” | 
work, explains how electric ranges re- | 
duce shrinkage, eliminate loss of heat 
because they do away with flues, and the 
advantages of sealed-in-oven flavor. 

This pioneering of electric cookery is | 
being carried out in much the same way 
as was the pioneering of electric refrig- 
eration—by institutional advertising, 
confident, well-informed salesmen, and 
word-of-mouth publicity, Fanning states. 

One method of educating groups of 
women to the advantages of electric 
cookery which has been far-reaching 
and effective, is that of tying-in with 
“bake” sales put on by church groups 
By having the women cook their mix- 
tures on electric ranges provided by the 
Toledo Edison Co., the knowledge and 
word of electric cookery is spread far 
and wide. 


John Smith, Pioneer, 
Retains Title 


MILWAUKEE — Ten years ago, 
John Smith, of the Lindsay Auto- 
matic Refrigeration Co., Wisconsin 
distributor for Frigidaire Corp., sold 
the first Frigidaire to go into a 
Milwaukee residence. It was pur- 
chased by William Luick, president 
of the Luick Ice Cream Co., now a 
subsidiary of National Dairies. 


Last week, Salesman Smith sold 
the first air conditioning installa- 
tion for a Milwaukee residence. Mr. 
Luick was the purchaser, thereby 
rating the title of “Pioneer Custo- 
mer.” 

When Mr. Luick bought his 


in 1922, it went into his 
It still is functioning 
according to its own- 


Frigidaire 
new residence 
satisfactorily, 
er. 


GLOBE SUPPLY CO. MADE 
UNIVERSAL DISTRIBUTOR 


DETROIT—Globe Machinery & Sup- 
ply Co., Des Moines, Iowa, has been ap- 
pointed distributor for Universal Cooler 
products, according to announcement by 
A. E. Horne, Jr., distribution manager 


|of Universal Cooler Corp. | 


of the | 
The present series of | 


In each ad a small but outstanding | 


refrigerators are | 


Fanning point- | 


The merchandising division sells a 
and for) 
this reason a more or less “neutral” pol- | 


In the case of direct mail promotion | 


and | 
all mailings are made through the man- | 
Each salesman | 


BUYER’S GUIDE 


Manufacturers Specializing in Service 
to the Refrigeration Industry 


SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 
Payment is required monthly in advance to obtain this special low rate. 
Minimum Contract for this column—13 insertions in consecutive issues. 
All advertisements set in uniform style of type with standard border. 
Halftone engravings of 100-line screen, either outline or square finish. 
No reverse cuts or heavy black effects. No charge for composition. 


Save one man on deliveries. 
ing easy—quick. 
floors—walls. 


X-70 REFRIGERATOR TRUCKS 
Fit all cabinets, with or without legs, or in the 
crate. Capacity, 1,200 Ibs. All steel frame, 4” 
rubber tired wheels, one truck with top casters 
and handles for tilting and rolling into delivery 
truck and on the stairs. Only pads touch cabi- 
net. Last a lifetime. Complete set $34.50. Ball | 
bearing swivel casters on one end, $5 extra. | 
X-60 REFRIGERATOR TRUCKS 
Handle leg cabinets only. Per set, $31.50. Spring 
steel hooks to convert into X-70 available sepa- 
rately. Ball bearing swivel casters on one truck, | 
$5 extra. | 


FINDLAY REFRIGERATOR TRUCKS 


For leg cabinets only—padded steel frames—4” 
rubber tired wheels. Per set, $18.00. 


| 
| 
| 
Manufacturers of Trucks for 32 Years 


Make heavy lift- 
Eliminate damage to cabinets 


SELF- car TING PIANO TRUCK CO. 
"INDLAY, OHIO 


SURECOLD 


$99.50 Retail Price 


Porcelain lined cabinet. 


Simplified condenser with only three 
moving parts. 


A better job that’s more for the money. 


The Warner Steel Products Co. 
Ottawa, Kans., U.S. A. 


Fruit & Vegetable Baskets 
Mechanical Springs 
Wire Food Shelves 


We give prompt service and excellent workmanship. 


Send us your inquiries. 


L. A. YOUNG SPRING & WIRE CORP. 
9200 Russell St. Detroit, Mich. 


| A big waiting market for 


Commercial Refrigeration Equipment 


BOTTLE 
COOLERS 


Five Models for Your Commercial Compressor Units. 
“cash in” on this sure market. 
Ask for Catalog “‘R’’ and tell us what line of commercial compressors you handle. 


S&S PRODUCTS CO. 15 Ree St. LIMA, OHIO 


Now is the season to 


Exclusively Bottle Cooler Manufacturers 


BRUNNER HELPS YOU BUILD 
GOODWILL and Good Business 


Manufacturers and assemblers of electric 
refrigeration will find Brunner High Sides 
and Compressors quality products that build 
confidence and profits by rendering superior 
service. Refrigeration Division, Brunner 
Manufacturing Co., Utica, N. Y. 


lee / 
We can take care of your MELCO 
entire requirements of 4} S i | 
“BRAND 


Refrigeration Parts and Supplies 


Stocks at 


116 Broad St.. New York, N.Y. 
Melchior, Armstrong, Dessau Co. 


523 Arch St., Phila., Pa. 


The 1932 Refrigeration Directory 
and Market Data Book 


470 pages of facts, figures and names—the most complete 
statistical data and buying information ever compiled for 
the refrigeration industry. An invaluable reference book 
for sales, engineering, and purchasing executives; for dis- 
tributors, dealers, salesmen and servicemen. 


$2.00 
Postpaid in U.S. 
Foreign postage, 
50 cents extra. 
BUSINESS NEWS PUBLISHING CO. 
550 Maccabees Bldg., Detroit, Mich. 
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-Delivery-Warehousing Service | 


. . . . . . *. . | 
We are specialists in warehousing, delivering and installing all 
types of Domestic and Commercial Refrigerators. | 


Our Warehouse is Fireproof, steam heated and 
protected by sprinkler system. We have our 
own Railroad Sidings. 

Rates Are Nominal 
Correspondence and Inspection Invited 


M. & L. CO. 


177 Pacific Street, Brooklyn, N. Y. 
168 E. 33rd St. New York City 711 E. 139th St. 


Specially designed 
REFRIGERATOR COVER and 


ELECTRIC REFRIGERATION NEWS, JUNE 8, 1932 


REQUESTS FOR 
INFORMATION 


Please refer to the 1932 Refrigeration 
Directory and Market Data Book for 
a complete list of all manufacturers of 
refrigeration equipment, parts, mate- 
rials, supplies and accessories; also for 
all available statistical data on sales 
of refrigeration equipment, distribution 
methods, etc. 

To obtain a copy’ of this book send 
$2.00 to Business News Pub. Co., 550 
Maccabees Bldg., Detroit, Mich. 

Advertisers will be given preference 
in published answers to requests for 
buyer’s guide service, but a complete 
list of all known suppliers will be 
mailed if stamped, self-addressed en- 
velope is enclosed with inquiry. 

Readers who can be of assistance 
in furnishing correct answers to in- 


CARRYING HARNESS 


Form-fitting covers made of canvas outside—moleskin lining in- 
side—with thin felt filling, firmly stitched. Impossible to rip. 
The “E-Z" Lift web harness eliminates strained backs and delivers 
the heaviest refrigerator with a minimum of effort. Easy grip. 


Web Harness—$7.00 Complete 
Covers—$8.00, $10.00 and $12.00 


America’s largest pad manufacturers 


NEW HAVEN QUILT & PAD CO. 


80-86 Franklin St., New Haven, Conn. 


TO THE CANADIAN TRADE 


You can get quicker delivery at lower cost by ordering from us 


| We carry in Stock 


COMPRESSORS—COMPRESSOR UNITS—NON-FROSTING COMMERCIAL 
| COILS—BOILER TYPE COILS—COPPER TUBING—FLARE AND SOLDER- 
| ING FITTINGS—THERMOSTAT AND PRESSURE CONTROLS—DEHY.- 

DRATED OIL—AND MANY OTHER PARTS. | 


THE ARCTIC ICE & FUEL CO., LIMITED || 
Winnipeg, Man. 


A NEW FIN COIL | 
by PEERLESS 


Wedge-Locked and Edge-Locked Aluminum Fins on 
Tinned Copper Tubing— 

Absolute Metal to Metal Contact. 

A Superior Coil in which Soldered Return Bends have 
been eliminated. 

Priced to meet 1932 conditions. 

Write—Wire for Catalog. 


| PEERLESS ICE MACHINE CO., 515 W. 35th St.. Chicago, Il. | 


Direct Expansion Dairy Aerators 


For Ammonia or Methyl Chloride 


These Direct Expansion Dairy Aerators have been designed to 
give dairymen milk cooling apparatus in its simplest, most de- 
pendable and most efficient form. 


All sizes are available in this type. 


quiries, or who can supply additional 
information, are invited to address 
Electric Refrigeration News, mention- 
ing query number. 


Frigidaire Specifications 


| 
| Query No. 807 


| this particular model been discontinued, 
;}and if not, why was it left out? We 


“In your last issue con- 
|taining information on various refrig- 
| erators, you did not publish specifica- 
| tions on the model W-18 Frigidaire. Has 


jand 3-hp. motor types that are now 
|made by Copeland, Frigidaire, and Kel- 
vinator? Also whether they are A.S.R.E. 
‘ratings, and if not, on what gas tem- 
|perature and cendensing medium tem- 
| perature they are based? If the informa- 


|tion asked for has already been pub-| 


|lished in one of your earlier editions, I 


|would appreciate receiving the dates.” | 
Answer—Descriptions of the new}! 


|Copeland and Kelvinator machines were 
| published in the Engineering Section of 
ELECTRIC REFRIGERATION News for Feb. 10, 
1932. The new 3-hp. Frigidaire machine 
is rated according to A.S.R.E. stand- 
ards, at 2,400 lbs. of ice melting capacity 
per day. 


SO2 Disposal 

Query No. 815—‘“Could you advise us 
how to evaporate or destroy large quan- 
tities of SOs without producing odor?” 

Answer—Quantities of SOs gas may 
|be disposed of as follows: bubble the 
| gas through a lye solution (NaOH or 
|; sodium hydroxide) in which 1 lb. of the 
| lye has been dissolved in 1 gal. of water. 
/One pound of the gas should be ab- 
sorbed by a solution containing 1.3 lbs. 
of lye. 


Standard Trade & Securities 
| Query No. 816—‘On page 17 of the 
| Merchandising Section of the May 18 


ask you to verify the square feet of |issue, we note that you published an ar- 


|food storage area in this model. Has 


| ticle which quoted Standard Trade € 


| Frigidaire discontinued the use of F-12/ Securities, April 29 issue, on mechanical 


as a refrigerant in its domestic boxes?” 

Answer—The reason the W-18 model 
was omitted is that it is not a self- 
contained refrigerator, as were all the 
others described in that issue. Frigid- 
aire has not discontinued the model. 
The Frigidaire W-18 has a shelf area of 
33 sq. ft. Either sulphur dioxide or 
F-12 is offered Frigidaire distributors 
according to the wishes of the latter. 

‘Freeze-O-Matic’ Name 

Query No. 808—"“Will you please ad- 
vise us what procedure is made to find 
out whether the name ‘Freeze-O-Matic’ 
has ever been used or registered?” 


Norge Storage Capacities 
Query No. 809 


Answer—Norge engineers assure us 
May 18 issue were based on Nema rat- 
ing. 


Padded Refrigerator Covers 
Query No. 810—‘*We would appreciate 
your advising us of several names of 
manufacturers or jobbers of padded cov- 
ers for refrigerator delivery.” 
Answer—A complete list of manufac- 
turers of such padded covers may be 


TION Directory and Market Data Book. 
Also see advertisements on pages 14 and 
15 of this issue. 


PARKER Refrigeration since 1899. 


H. C. PARKER, LTD. | 


Factory and General Offices 
2600 Santa Fe Avenue Los Angeles, California 


BRANCH OFFICES 


437 Montgomery St., Jersey City, N. J. 734 M. & M. Bldz., Houston, Texas 
510 Larkin St., San Francisco, Calif. 237 Roosevelt Bldz., St. Louis, Mo 
37 W. Van Buren St., Chicago, Illinois 


Subscribe Now and Save Money 


S . | Of COMBINATION OFFER No. 6 
pecia ers Directory and Market Data Book 
Note—Combination rates are for and 


United States only. 


Electric Refrigeration News 17 Weeks 
Combination Price $2.00. Saves You $1.C0 


Group and Foreign Rates 


UNITED STATES and Possessions and 
Pan-American Postal Union Countries 


COMBINATION OFFER No 1 
Electric Refrigeration News 1 Year 
and 
Directory and Market Data Book 


Combination Price $4.00. Saves You $1.00 Electric Refrig- 
Refrig- erated 

COMBINATION OFFER No. 2 eration Pood Both 

News News Papers 


Electric Refrigeration News 2 Years 


and 1 subscription .. .$3.00 $1.00 $3.50 

Directory and Market Data Bock. >= _— i eh ro 44 
Combination Price $6.00. Saves You $2. oo com an oa rt 295 
50 or more, each.. 2.00 -80 2.50 


COMBINATION OFFER No. 3 


Refrigerated Food News 1 Year 
and 


CANADA (Prices include tariff charge 
of 5c a copy) 


Directory and Market Data Book 1 subscription $6.00 $2.00 $7.09 
Combination Price $2.00. Saves You $1.00] 5 or more, each.. 5.75 1.95 6.75 
10 or more, each.. 5.50 1.90 oor 
COMBINATION OFFER No. 4 20 or more, each.. 5.25 1.85 25 
J 1.39 6 00 
Refrigerated Food News 1 Year 50 or more, each.. 5.00 

and ALL OTHER COUNTRIES 
Electric Refrigeration News 1 Year 1 subscription $4.00 $1.59 $5.00 
Combination Price $3.50. Saves You $.50/ 5 oy oe each.. 3.75 1.45 475 
7 10 or more, each.. 3.50 140 450 
COMBINATION OFFER No. 5 20 or more, each.. 3.25 1.35 425 
50 or more, each.. 3.00 1.30 4.00 


Directory and Market Data Book 
1932 REFRIGERATION DIRECTORY 
AND MARKET DATA BOOK 
In United States, $2.00 a copy, postpaid. 
In all other countries, $2.50, ,ost; aid. 


and 
Electric Refrigeration News 1 Year 
and 


Refrigerated Food News 1 Year 
Combination Price $4.50. Saves You $1.50 


BUSINESS NEWS PUBLISHING CO., 1932 
550 Maccabees Bldg., Detroit, Mich. 

[) Enclosed is remittance for $ . . 

[] Please enter my order for COMBINATION OFFER NO t §$ ‘ 

© Enter subscription to Eiectric Refrigeration News (1 1 Yr. $3.00 2 Yrs. $5.00 


1 Yr. $1.00. (1) 2 Yrs. $1.50. 


Enter subscription to Refrigerated Food News () 
$2.00 per copy. 


| Send 1932 Refrigeration Directory and Market Data Book 
Name 
Address 


City . ee . , State : ; 
6-8-32 


Refrigerator Sales Statistics 
Query No. 811—‘Will you kindly give 
us the 1932 year record in (1) dollar 
volume and (2) units of the first five 
leading makes of electric refrigerators?” 
Answer—We cannot furnish individ- 
ual figures for the five leading manu- 
facturers of electric refrigerators, as 


{data for individual companies is not 


made public by the manufacturers. All 
available data for the year 1931, in totals 
only, is published in the 1932 Rerricera- 
TION Directory and Market Data Book. 


Production Trends 

Query No. 812—"“Can you supply us 
with any figures or chart, or other in- 
formation on monthly manufacturing 
production to show the monthly trend 
of production for several years in the 
electric refrigeration industry? Do you 
have the same information on monthly 
ales to retail or jobber outlets by the 
manufacturer? 

“What is the policy of the industry as 
regards distribution? Perhaps it could 
be shown by approximate: per cent sold 
through jobber; per cent sold direct to 
retailer; per cent sold through own out- 
lets; per cent sold through other out 
lets; total industry’s sales in dollars or 
units. 

“What is the financial policy of the 
retail organizations as regards sales to 
‘onsumers: per cent selling for cash; 
ver cent selling on terms (part cash 
and part credit); per cent selling for 
credit? 

“What is the policy of the manufac- 
turer as regards terms: per cent of vol- 
ume sold cash on delivery; per cent of 
volume sold on monthly terms; per cent 
f volume sold on consignment?” 

Answer—All available data covering 
each of these points is contained in the 
1932 RerriceraTion Directory and Mar- 
KET DaTa Book. 


Midget Refrigerator Units 

Query No. 812—“Will you please send 
me information as to where I may ob- 
tain a complete refrigerator unit for a 
midget model refrigerator? I want as 
small and light a unit as possible, as I 
wish to use it in a portable refrigera- 
| tor.” 


Commercial Compressors 
Query No. 814—‘Will you kindly ad- 
vise us what the capacities are on the 


new commercial compressors of the 2- 


“In your Engineering | 
| Section of May 18, we would like to 
| know if you are correct in the state- 
|ment that the Norge rating of storage 
| capacities is according to Nema rat- 
| ing. 


that all Norge capacity ratings in the | 


found on page 264 of the 1932 REFRIGERA- | 


| refrigeration. We are interested in ob- 
| taining a complete copy of this bulle- 
|tin, and will be glad to write to them 
direct if you will send us the address.” 

Answer—Standard Statistics Co., Inc., 
315 Hudson St., New York City. 


Air Conditioning Manufacturers 

Query No. 817—“Can you give me any 
{information regarding manufacturers of 
| cooling and air conditioning units? I 
|; wrote the Department of Commerce on 
|this subject and was referred to you.” 

Answer—All known manufacturers of 
| this equipment are listed in the 1932 Re- 
FRIGERATION Directory and MARKET DATA 
| Book. 

Statistics 

Query No. 818—"T am endeavoring to 
| gather statistics for a bit of research 
| work on the domestic refrigeration field, 
|}and wish to know: how many domestic 
| refrigerators are now in use (the num- 
ber, if possible, broken down according 
to various makes); what is the potential 
|market; what is the temperature main- 
tained in food and ice cube compart- 
ments; could a temperature of 10° be 
| reached; who are the leading manufac- 
|turers of refrigerator boxes.” 
| Answer—-Your first and second ques- 
tions (except breakdown by makes), are 


answered by the 1932 REFRIGERATION DI- | 


RECTORY and MarKeET Data Book. As to 
the third, a temperature of 50° is gen- 
erally regarded as the correct point for 
food preservation. The temperature in 
the ice cube compartment varies around 
20°, depending on the type of evapora- 
tor and other factors. 

As to the fourth question, a tempera- 
ture of 10’ can and is being maintained 
in some household refrigerators, espe- 


cially where a cold chamber is provided | 


for the preservation of frozen foods and 
ice cream. 

Leading manufacturers advertise in 
ELectric REFRIGERATION News and in the 


1932 REFRIGERATION Directory and Mar- | 


KET Data Book. 


CROSLEY REPORTS GAIN IN 
CASH RESERVE FOR YEAR 


CINCINNATI—That the Crosley 
Radio Corp. terminated its fiscal year 
with an increase of more than half a 
million dollars in cash and U. 8S. gov- 
ernment securities on hand was shown 
in the annual report of the fiscal year, 
nding March 31, mailed to stockholders 
last week. 

The company’s total assets of $4,656,- 
341.20 include cash and government se 
curities amounting to $1,468,639.96, as 
compared with $891,764.20 listed on 
March 31, 1931. More than 50 per cent, 
or $2,351,907.52 of the company’s total 
assets are in liquid form, the report 
howed. 

During the fiscal year, liabilities were 
reduced from $414,848.86, to $235,460.65 
The liabilities include no loans, accord- 
ing to Powel Crosley, Jr., president of 
the corporation, and it was found to be 
unnecessary to borrow funds at any 
time during the last year. 


OUR ERROR 


Eectric REFRIGERATION News is glad to 
correct the erroneous impression con- 
veyed by a story on page 4 of the May 
11 issue. 

The story stated that Mrs. Eva M. 
Pender, home economist for New Or- 
leans Public Service, Inc., used a Norge 
refrigerator exclusively in a recent cook- 
ing school. 

According to W. E. Clement, commer- 
‘ial manager of the utility company, 
Mrs. Pender uses not only the Norge, 
but the Westinghouse, Lecnard, Kelvin- 
|ator, Mayflower, Electrolux, General 
Electric, Copeland, Majestic, and Frig- 
| idaire in each of her cooking schools. 
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| THE CONDENSER 


PAYMENT IN ADVANCE is required 
for advertising in this column. The 
following rates apply: 

POSITIONS WANTED—Fifty words 

or less, one insertion $2.00, additional 
words four cents each. Three inser- 
tions $5.00, additional words ten cents 
each. ALL. OTHER CLASSIFICATIONS 
—Fifty words or less, one insertion 
$3.00, additional words six cents each. 
Three insertions $8.00, additional words 
sixteen cents each. 

REPLIES to advertisements with box 
numbers should be addressed to the 
box number in care of Electric Refrig- 
eration News, 550 Maccabees Building, 
Detroit, Mich. 


EQUIPMENT WANTED 


WANT TO BUY used Frigidaire compres- 
sors, air or water cooled, from 1/3-hp. up. 
State size, quantity, serial numbers and 
price. Reply Box 470. 


SERVICE TRAINING 

REFRIGERATION SERVICE TRAINING in 
five weeks. A practical, concise and compre- 
hensive course to prepare wide awake men 
of limited time for new opportunities. 
Theory, problems, trouble shooting, over- 
hauling on all systems taught. Many come 
to our New York shop for practical experi- 
ence. HERKIMER REFRIGERATION IN- 
STITUTE, 1819 Broadway, New York City. 


LITERATURE OF 
MANUFACTURERS 


Catalogues, bulletins and other mate- 
rials recently issued. 


Manufacturers are requested to send 
copies of new trade literature to 
Electric Refrigeration News. 


Williams Oil-O-Matic Oil Burners 

“Around the World with Oil-O-Matic” 
is a mailing piece which is being used 
in spring sales campaigns by Williams 
Oil-O-Matic outlets. The booklet carries 
pictures of interesting buildings in all 
parts of the world, heated by Williams 
oil burners. From Finland to Palestine, 
and from the United States to the Far 
East, interesting installations of Oil-O- 
Matics are made the subject of a travel 
story and accompanying illustrations. 

Kelvinator Water Coolers 

Profusely illustrated in color is the 
new booklet describing Kelvinator water 
coolers, which has just been published. 
The importance of water to health is 
stressed in the booklet. 

Pictures and specifications of the vari- 
ous models are included, and each fea- 
ture of design and efficient operation 
is discussed separately. On the back 
of the booklet is space for a dealer’s or 
distributor’s name and address. 


| Frigidaire Refrigerators 
| A series of three new mailing pieces 
bow household refrigerators and three 
more on the new air conditioners has 
| been put out by Frigidaire Corp. 
| The text of the three on household 
|refrigerators centers around the idea 
“buy for quality, not for price.” Typo- 
| graphy, subdued but attractive colors, 
|and illustrations, are designed to carry 
|} out the idea of quality. 

The three on the new room coolers 
are of the “educational” type, and show 
|the way in which air conditioners can 
|make homes, offices, etc. comfortable in 

ummer. One is titled “The invigorating 
coolness of a mountain stream at the 
turn of a switch.” 


BURNER MANUFACTURERS 
FIGHT OIL SALE SCHEMES 


NEW YORK CITY-—A plan to fight 
chemes of certain oil distributors ad 
vertising free range burners and oil 
burning stoves in exchange for long 
term oil contracts has been undertaken 
by the Distillate Burner Manufacturers 
Association, according to an announce 
ment by the American Oil Burner A 
ociation 

R. M. Sherman, president of the di 
tillate group, and vice president of the 
American Oil Burner Association, stated 
that the scheme which the oil burner 
ndustry is fighting is “not in keeping 
vith the principle incorporated in the 
National Code of Practices of the Petro 
eum Industry,” and that the evidence 
liected will be presented to the Better 
usiness Bureau in certain localities 
“The committee, which has been in- 
vestigating the practice in several cities, 
teported evidence that the promoters of 
this scheme were advertising in news- 
yapers to give away a range burner for 
1 contract for oil with a small installa- 
tion charge,” Mr. Sherman said. 

“In reality, the advertised cost for in- 
talling and servicing the burner was 
far in excess of the average charge for 
this work and included the manufac- 
turer’s cost of the burner.” 


ROWLES ADDRESSES 65 
| NORGE SALESMEN 


SPRINGFIELD, IlUl.—W. C 
Norge divisional manager, addressed 65 
Norge dealers and salesmen at a meet- 
ing sponsored here by the Springfield 
| Norge Co. recently 
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